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@ Our career cover was taken in the 
Talon booth at the American Home 
Economics Association convention in 
Atlantic City. It shows Polly McSpar- 
ran discussing the teaching aids 
offered by the Talon Educational 
Service with Ileana H. Riverva, a 
teacher of home economics in the 
San German High School in Puerto 
Rico. 

Polly McSparran, a home eco- 
nomics graduate from Drexel Insti- 
tute of Technology has been an 
assistant to Rajean Codish, director 
of the Talon program. Six home 
economics-trained field representa- 
tives take the educational materials 
prepared by Miss Codish’s New York 
staff to the classrooms across the 
country. In combination _lecture- 
demonstrations these “traveling 
teachers” give sewing students news 
about zippers and latest techniques 
for application. 

Talon’s is one of many programs 
sponsored by business. For the fine 
teaching aids offered for classroom 
use, be sure to see pages 73-120. 





workshop at West Virginia Uni- 
versity. The students enrolled for 
graduate credit in home economics, 
worked diligently for three weeks to 
achieve beginning skills in writing 
for publication. They asked such 
questions as “Where do you get 
ideas for articles? How do you de- 
cide what to put into the magazine 
each month—and don’t you ever run 
out of ideas?” 
As I explained to the students, 
each of the many thousands of 


T HIS summer I taught a writing 


magazines published has its own 
particular reason for being—its in- 
dividual policies and purposes. Some 
magazines are almost entirely staff- 
written and send editors on assign- 
ments which are then reported in the 
magazine’s special style. Others are 
“trade” magazines and serve as 
organs for the dissemination of ma- 
terial furnished by manufacturers 
and special interest groups. Still 
others — and PRACTICAL HOME 
ECONOMICS falls in this class—de- 
pend upon contributions, both so- 
licited and unsolicited, to give the 
broad subject-matter coverage their 
readers want. 

But we don’t just sit here in New 
York at our editorial desks waiting 
for articles and ideas to come to us. 
Our staff attends as many profes- 
sional meetings and conventions as 
possible as well as numerous press 
functions. Sometimes speeches are 
available for publication; often 
articles can be procured from key 
speakers which will be edited par- 
ticularly to PRACTICAL’S needs. 
Even more important are the people 
we meet and talk to at meetings. At 
the American Home Economics As- 
sociation meeting in Atlantic City 
many of you stopped by our booth to 
tell us your ideas. We came away 
with numerous excellent suggestions 
for topics to feature in PRACTICAL 
this year and offers for articles on 
special subjects. 


(x the opposite page we introduce 
our official Editorial Advisory Board. 
These educators help us to formulate 
general policies, suggest topics to 
emphasize and guide us in evalu- 
ating our editorial plans. But we 
should like to acknowledge the help 
of our many “unofficial” advisors 
—among whom are state and city 
supervisors of home _ economics, 
teachers in colleges and secondary 
schools, extension personnel, school 
lunch supervisors, and home econ- 
omists in business. 

Also good sources for ideas are 
state home economics newsletters, 
university research bulletins and ex- 
tension service materials, U. S. De- 
partment of Agriculture publica- 
tions, and the vast amount of ma- 
terials that come to us from manu- 


facturers and publicity agencies. We 
have a lot of reading to do in an 
editorial office before we ever start 
writing! 

Our staff—the publishers, editors 
and advertising manager — are the 
final collectors of information. To- 
gether we discuss the articles and 
features in terms of the needs of our 
readers. We keep in mind the wide 
cross-section of interests caused by 
geographic differences and areas of 
home economics specialities. 


Lers take this issue as a case in 
point. Of the 23 titles listed on the 
contents page, not counting depart- 
mental pages, nine articles came in 
unsolicited. Six articles were so- 
licited—that is we asked for them 
specifically because we felt the topics 
represented material of timely in- 
terest to you. The other eight ar- 
ticles were prepared by our staff of 
home economists to supplement these 
contributed articles thus insuring a 
wide range of topics and up-to-date 
product information. 

The 15 contributed articles came 
from 12 different states. Four of the 
authors are working at the college 
level and six in secondary schools. 
One article came from a state super- 
visor, one from a home economist in 
business, two are by graduate stu- 
dents in home economics, and one 
feature was procured from the U. S. 
Department of Agriculture. 

This is a typical representation in 
PRACTICAL. Throughout the year 
we bring articles from home econo- 
mists working in every state and in 
Canada, and cover the wide variety 
of interests within our home eco- 
nomics field. We feel encouraged 
that we are sending you the kind of 
magazine you find stimulating and 
useful because you keep resubscrib- 
ing year after year. PRACTICAL is 
the only magazine in this field which 
is a paid subscription magazine and 
we are proud that 20,000 of you feel 
you are getting your money’s worth. 

We close with a bow to our ad- 
vertisers. Today, few magazines 
could exist without advertising, un- 
less they are subsidized by some or- 
ganization or individual willing to 
assume the financial losses. Adver- 
tising makes possible the variety and 
quality of material presented in 
PRACTICAL each month. This sup- 
port depends on your response to the 
advertising in PRACTICAL. When 
you send coupons, we urge you to 
clip those in PRACTICAL. It helps 
us to help you! 
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We Present Our Editorial Advisory Board 


® With the June 1952 issue, PRACTICAL HOME ECONOMICS 
became one of the SCHOLASTIC MAGAZINES. Friends and 
readers curiously asked what changes this would cause. 


Now, with this issue, you see a bright new cover and changes 
throughout in format and typography. We hope you like them. 
You will see, too, that we have not dropped any of the favorite 
departments or features. We have not changed our editorial pro- 
gram of bringing you timely, practical information in all areas 
of interest to home economists. MENA HOGAN 

Technical Advisor, USDA Dept. 


PRACTICAL is written by and for home economists. With , ; 
the exception of our beauty editor, all PRACTICAL’s editors are of Foreign Agricultural Relations 
home economists, representing a cross-section of schools and 
specializations. In addition, we have the special help of the 
group of home economists who constitute our Editorial Advisory 
Board. We depend upon these advisors for evaluations, sug- 
gestions, articles, and friendly counsel. 


We now announce a new plan for membership on the board 
which will permit even wider participation. The editorial ad- 
visors will be six in number and will serve three-year terms on a 


rotating basis. 


The advisors who have been on our board for less than five 
years form the nucleus of the new board. Mena Hogan and 
Charlotte Black will remain active another year; Sara Ann 
Brown, Rex Todd Withers and Dorothy Schnell, two more years. ; 
And we proudly announce the acceptance of the first new advisor sii 
under the rotating plan—Mrs. Helen Judy Bond, head of home SARA ANN BROWN 
economics at Teachers College, Columbia University. Associate Professor, Home Economics 

‘\ Education, West Virginia University 


We pay tribute to those editorial advisors who have been our 
bulwark for so many good years—Marion Breck, Pauline Drol- 
linger, Christine Finlayson, Florence Jenkins, Treva Kauffman, 
Jessie Knox, Mary Lyle, and Frances Mauck. We also want to 
say thank you to Blanche Stover, former editor of PRACTICAL, 
who has been our editorial consultant; and to Hazel Craig and 
Lily Haxsworth Wallace who have been such faithful contribut- 
ing editors. Although the names of these home economists will 
no longer appear on the PRACTICAL masthead, we shall always 


consider them our best friends. 
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HELEN JUDY BOND 


Head, Home Economics Department 
Teachers College, Columbia University 
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DOROTHY M. SCHNELL 
Chief, Homemaking Education, 
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REX TODD WITHERS CHARLOTTE S. BLACK 
Chief, Homemaking Education, Director, School of Home Economics 
Michigan University of British Columbia 
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EXCITING NEWS FOR FALL SEWING CLASSES... 


FREE designs for 14 smart gifts 


These useful and timely Talon* zipper designs are 
yours for the asking! Original fashion accessories and 
gifts—all so easy and so inexpensive to make. Each 
design contains clearly illustrated full sized diagrams 


*REG. U. S. PAT. OFF. 





and sewing directions. Send for your sample set of all 
14 designs plus order blank to make your selection of 
the full quantity of designs needed for all of your 
sewing classes. : . free of charge! 
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1. Fri 
2. Pov 
3. Clo 
4. Col! 
5. Che 








Turn to coupon section 
to order your sample 
set of free patterns 


and fashion accessories! 


- Fringed hood 6. Melon bag 11. Notebook caddy 

- Pouch pocket belt 7. Commuter’s bookbag 12. Scarf handbag set 
+ Cloche slip cover hat 8. Hot water bottle cozy 13. Cosmetic cape 

- College catch-all 9. Cat’s whiskers bag 14. Beach roll 

- Change purse glove 10. Utility bag 


Talon 
Educational 
Service 


420 Lexington Ave., 
New York 17, N. Y. 
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NEWS NOTES... 





ATEST trends in the field of 
|, dietetics and nutrition will hold the 

spotlight at The American Dietetic 
Association’s 35th annual meeting Oc- 
tober 21-24 in Minneapolis, Minnesota. 
Approximately 4,000 dietitians, nutri- 
tionists and those working in related 
fields are expected to attend. 

A widely varied program of meetings 
covering nutrition and research, insti- 
tution management, professional edu- 
cation and public health has been 
planned. Among the key speakers are 
Pauline Paul, associate professor of 
foods and nutrition at Michigan State 
College; Pearl P. Swanson, assistant di- 
rector and professor in charge of home 
economics, Iowa State College; Ruth M. 
Leverton, professor of nutrition research 
at the University of Nebraska; Miriam 
Lowenberg, head of the foods and nu- 
trition department at Pennsylvania State 
College; and Frances A. Johnston, as- 
sistant professor of home economics, 
New York State College of Home Eco- 
nomics, Cornell University. 

Dr. Ancel Keys, director of the 
Laboratory of Physiological Hygiene at 
the University of Minnesota, will speak 
on “The Diet and Health Problems of 
the Western World.” Dr. Keys re- 
cently completed a year in Europe as a 
senior Fulbright Fellow at Oxford Uni- 
versity and visiting research associate 
at the universities of Naples and Ma- 
drid. New officers of the Association 
will be announced at the closing ban- 
quet. 


Ellen Ruthman Takes Leave 

Ellen C, Ruthman has taken a year’s 
leave of absence from her post as as- 
sistant national director of the Food 
and Nutrition Service of the American 
National Red Cross. During her ab- 
sence she will serve as Chief of Emer- 
gency Feeding, Mass Care Planning 
Branch, Health and Welfare Office of 
the Federal Civil Defense Administra- 
tion, 

Mrs. Ruthman began her work with 
the Red Cross in 1937. Joining the 
WAC in 1942, she served four years 
in Africa, Italy, France and Belgium. 
In 1947 she became director of Nutri- 


tion Service of the Red Cross Pacific 
Area and in 1950 assumed her present 
post. Mrs. Ruthman holds membership 
in the American Home Economics As- 
sociation and the American Public 
Health Association. 


Hazel Kyrk Retires 


The University of Chicago has an- 
nounced the retirement of Dr. Hazel 
Kyrk, professor of home economics and 
economics. Miss Kyrk, an authority in 
consumption economics, has been a 
member of the faculty since 1927. Be- 
sides being a consultant to the U.S. 
Bureau of Labor Statistics and member 
of the Consumer Advisory Committee 
of the Office of Price Stabilization, she 
is the author of Economic Problems in 
the Family and co-author of Food Buy- 
ing and Our Markets. WHer most re- 
cent book is The Family in the Amer- 
ican Economy. 

Before coming to the University of 
Chicago, Miss Kyrk was on the facul- 
ties of Wellesley, Oberlin and Iowa 
State College. 


New Acting Dean 


Eleanor R. Maclay has been appoint- 
ed acting dean of the College of Home 
Economics, University of Cincinnati. 
Formerly she was head of the foods and 


DATES TO 
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WOMAN ANNAN 


OCTOBER 1!2—Columbus Day 


21-24—American Dietetic Association thirty-fifth annual meeting. 


Minneapolis, Minnesota 
24—United Nations Day 
3!—Halloween 


NOVEMBER |-9—National 4-H Achievement Week 


4—Election Day 


9-12—National Home Demonstration Agents’ Association meeting 


Chicago, Illinois 
9-15—American Education Week 
||—Armistice Day 


12-14—American Food Service Association annual meeting, Los Angeles, California 


27—Thanksgiving Day 


30—December 4—National 4-H Club Congress, Chicago, Illinois 
30—December 4—American Vocational Association annual meeting, 


Boston, Massachusetts 


DECEMBER 25—Christmas 


LA TT ee 





nutrition department there. Elizabeth 
Dyer, former dean, resigned last June 
to become president of Chi Omega, na- 
tional social sorority. 

Since joining the faculty of the Uni- 
versity of Cincinnati, Miss Maclay has 
worked actively with the Public Health 
Federation, Community Chest agencies 
and other groups with food and nutri- 
tion problems. Previously she was a 
faculty member of the University of 
Missouri, West Virginia University and 
Oregon State College. 


Why Women Work 


Women no longer work for just extra 
pin money, according to a pamphlet re- 
cently issued by the Women’s Bureau 
of the Department of Labor. Instead, 
evidence points to the fact that women 
are working in increasing numbers due 
to economic pressures, 

The first part of Women Workers 
and Their Dependents reports a com- 
prehensive study made of women em- 
ployed in the production and service 
industries. The study revealed that 
less than one in ten of 9,000 women 
studied were free from financial respon- 
sibility to others than themselves. All 
were practically self-supporting. The 
pamphlet is expected to be used in a 
campaign by the Women’s Bureau to 
obtain an equal-pay law for women. 


Across the World 


Women are playing a major role in 
bringing about social reforms and polit- 
ical advances in India. Credit for 
much of this goes to the All-India 
Women’s Conference which is compara- 
ble to the General Federation of 
Women’s Clubs in the United States in 
influence, though smaller in size. Or- 
ganized in 1927, the Conference is the 
spokesman for the Indian women. At 
first it confined itself to the advance- 
ment of education for women. Soon 

(Concluded on page 12) 
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Crisco’s Double-Duty Recipes 
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MAKE ’EM FANCY 
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CRISCO’S FLUFFY BISCUITS thick. Cut into squares or use round, floured cutter, Yd 
(16 to 20 medium biscuits) Bake on cookie sheet in hot oven (425°F.) 12 to 15 
inute: il lightly t od. 
2 cups sifted flour 1 teaspoon salt ee ae ee ee ae 
3 teaspoons baking Ys cup Crisco CRISCO’S SUGAR 'N’ SPICE SQUARES 
powder % cup milk Follow recipe for biscuits, adding 14 cup of sugar 


and 14 cup of raisins to dry ingredients. Add 1 egg 


All Measurements Level: Mix flour, baking powder to milk and mix as directed for biscuits. Place in 
and salt in bowl. Cut in Crisco with a pastry blender 8"x8"x2" pan which has been brushed with Crisco. 
or two knives until the mixture looks like coarse Sprinkle with topping made by blending 4 cup 
cornmeal. Add milk and mix just enough to hold brown sugar with 1 teaspoon cinnamon and 1 table- 
dough together. Transfer dough to a floured board spoon melted Crisco. Bake in moderately het oven 


or pastry cloth. Knead lightly. Roll dough 1%" (400°F.) for 20 to 25 minutes. 







and spicy-sweet breakfast squares in one easy lesson. They’|l 
find, too, that new Crisco is oh, so easy to work into dry ingredients 

. creamier than. any other leading vegetable shortening. And 
pure, all-vegetable Crisco is so fresh and sweet, it makes hot breads 
that are delicately flavored and delicious! 


eng will enjoy learning how to bake tender, flaky biscuits 






PROCTER & GAMBLE, Home Economics Dept., Ivorydale 17, Ohio ——— = , 
fa ——_ WR 
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for cakes: 
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Use Crisco it's digestible 


The shortening that’s TWICE as popular as any other brand 
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Better Clothes for Your Money 


By Mary Evans 
J. B. Lippincott Company, New York 
Price $2.95 Pp. 224 1952 


Through previously published 
books, the author, Mary Evans, is 
well known for her high quality of 
writing. In this book she has a prac- 
tical approach to the problems of 
consumer buying of wearing apparel 
and accessories. 

Part of the closing paragraph of 
her preface makes an excellent re- 
view of this book. “General facts 
about materials, leathers and furs, 
their manufacture, cut, and construc- 
tion into clothing and accessories for 
men, women and children, and more 
or less detailed, but pertinent, in- 
formation about the characteristics 
of individual articles, and sugges- 
tions for directed observations and 
comparisons are presented. It is 
hoped that, armed with his own 
powers of intelligent and directed ob- 
servation and some factual knowl- 
edge about a product added to his 
increasing experience, the shopper 
may become an informed and wise 
buyer of wearing apparel.” 

This book is a suitable text for a 
broad beginning study of consumer 
buying or for a preview of an in- 
tensive study. A well prepared in- 
dex helps to make it a quick refer- 
ence book. 

—Reviewed by FRANCES F. MAuUCK 


Electric Blender Recipes 


By Mable Stegner 
M. Barrows & Co., New York 
Price $3.00 Pp. 226 1952 


In this first book published on 
electric blender “cooking,” the au- 
thor proves that this piece of kitchen 
equipment has a practical and ver- 
satile use in food preparation. Quick 
ways of preparing familiar dishes 
with the blender, plus recipes which 
give new taste sensations and a 
variety of easily prepared gourmet 
foods makes this book unique. 

Soups, salad dressings, tempting 
desserts, hearty main dishes—even 


10 
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cakes and frostings—are among the 
various dishes prepared with the 
blender. Special sections emphasize 
children’s foods, special diets, and 
party snacks. The use and operation 
of the blender are well covered. Also 
outlined are steps that should not be 
attempted with the mixer. —M. M. 


The Good Salad Book 


By Florence Brobeck 
M. Barrows & Co., New York 
Price $2.95 Pp. 189 1952 


Practically every kind of salad 
imaginable will be found in paging 
through this cookbook. The selec- 
tion includes European as well as 
American salad favorites with con- 
sideration given to various tastes, 
budgets and family or guest oc- 
casions. Large quantity recipes for 
church suppers or other large gath- 
erings are given in one chapter; an- 
other includes special health salads 
for dieters. Menus which include 
either an appetizer, side dish or des- 
sert salad are suggested at the be- 
ginning of each chapter. Salad dress- 
ings and salad accompaniments com- 
plete the book. —M. M. 


The Home Garden Book 
of Herbs and Spices 


By Milo Miloradovich 
Doubleday & Company, N. Y. 
Price $2.95 Pp. 224 1952 


It is often difficult to know where 
to buy herbs to start an herb gar- 
den. In this book, dealers are listed 
in the different sections of the 
country where seeds or plants can 
be purchased. 

Suggestions are given to aid the 
reader in starting his first herb gar- 
den—whether it be large or small— 
or for a small window box. Varie- 
ties are suggested according to geo- 
graphical location. Methods of dry- 
ing, quick freezing, and preserving 
fresh herbs are covered. Drying 
and preserving in three dimensions 
for bouquets or for tiny gift boxes 
are also explained. 

Herbs in foods, sweet scents, 


sachets, herb pillows, lotions, and 
moth preservatives would be of in- 
terest to any herb grower. How- 
ever, the botanical names listed are 
of no special interest except to a per- 
son growing herbs for commercial 
uses. 

—Reviewed by MYRTLE H. ERICSON 


Assistant Professor of Foods 
N. Y. State College of Home Economics, Cornell 


Elsie's Cook Book 


By Harry Botsford 
Bond Wheelwright Co., N. Y. 
Price $3.00 Pp. 374 1952 


Cleverly written and _ illustrated, 
this cookbook is one worth owning. 
An interesting selection of recipes 
covers appetizers, soups, sauces, 
eggs, fish and seafood, meats, poul- 
try and game, vegetables, salads, and 
desserts. Special cheese dishes are 
included separately. Another sec- 
tion is devoted to outdoor cookery. 
For quick reference, main dishes 
which make a complete meal with 
the addition of salad and dessert are 
listed in a separate index. The cook- 
book is also available in a paper 
bound edition for $1.00. —M. M. 


Homes with Character 


By Hazel Thompson Craig 
and Ola Day Rush 

D. C. Heath & Co., Boston 
Price $3.60 Pp. 351 1952 


Planned as a text book for high 
school students of home economics, 
Homes with Character attempts to 
establish a greater appreciation for 
the home from the family living, 
aesthetic, and practical points of 
view. The immediate home situa- 
tion of the student is studied close- 
ly and at the same time goals are 
set for planning the future home. 

The text is presented in nine units 
of study. Each unit contains from 
one to six chapters. The first unit 
discusses the satisfactions one should 
expect to receive from the home. 
The following two units are con- 
cerned with the various aspects of 
choosing a home such as location, 
size, and style. A unit on the prin- 
ciples of color and design precedes 
lessons on interior decoration, fur- 
niture, accessory, and fabric selec- 
tion. The book is concluded with 
a chapter on home management and 
maintenance. 

These units are well organized and 
presented in logical sequence. Each 
topic is complete in itself so that 
the material can be used in any 
order suitable to the lesson plan. 
The book is profusely illustrated 
with sketches and photographs which 
add to its usefulness. 

—Reviewed by FLORENCE STASSEN 
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CHOOSE FROM THIS WIDE SELECTION OF 


FULL-LENGTH, BETTER-LIVING BOOKS! 


THE CONSUMER'S | ae You save money and get a valuable collection YOURS FOR ONLY 





A MHOMET BOOK 





1 @ FANNIE FARMER'S HANDY COOK BOOK . 


— on f selected, up-to-date tempting recipes from her famous 
coo! 

THE POCKET COOK BOOK, a revised) Woody 

Prepared by  eroon fe Food! Staff, 1300 tested, helpful *recipes—at a 
cost of 1/50 o 

ANN PILLSBURY s "BAKING BOOK . 

New how-to-do- A bg nsec | book of 400 “of the best recipes—easy to 
prepare, extra 

MARTHA LOG iN $ MEAT COOK BOOK . 

Illustrated, easy-to-follow book of the “tastiest, money-saving meat 
recipes by famous experts. 

THE CONSUMER'S GUIDE TO BETTER BUYING, Margolius . 
a down-to-earth information on how to buy more for your 


BOY. DATES GIRL, Gay Head . 
For social "know-how", here are the answers to hundreds of teen- -age 
py on dette ua Parties, dress, family relationships. 


Girls! ass s .* poe Ae to sega with these helpful tips on 
fashions, manners, dates, $06 gro 

30 DAYS TO A MORE P WERFUL 1 VOCABULARY, Funk & Lewis . 

A larger vocabulary cnek ag you get ahead! Here's how to acquire 
one in only 15 minutes a 

HOW TO WIN FRIENDS: AND INFLUENCE PEOPLE, Carnegie . . 
Short-cuts to popularity and success—basic techniques in andling 
people eae WN PARTY BOOK. like you. 

YOUR Crampto 

For roth yee be hostess—bright stag i ‘all kinds of parties, for food, 
invitations, ice-breakers, etc. 

FUN FOR THE FAMILY, Meyer . 

1000 items loaded with entertainment for every occasion—quizzes, party 
stunts, word puzzles, brain twisters and many more. 

A COMPLETE GUIDE TO HOME SEWING, Mager . . 

A helpful handbook complete with modern, illustrated, step-by-step 
instructions—a must for beginner or expert. 


SPECIAL OFFER 





of handy, practical-living reference material. 
These outstanding, unabridged pocket books 
—made available through the Teen Age 
Book Club—show the way to more efficient 
home planning and leisure-hour enjoyment! 
Order the books for your own use or suggest 
them to your homemaking classes. (Use the 
coupon on page 117 for reprints of this ad.) 
Clip this coupon below and start your library 
today at this low, low price! 


5—25¢ 
BOOKS 


or 
3—35c 
BOOKS 
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Leceretas Sastiege Over 10 Mwetrssiee 
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[GARDENING | 


Dn, BEAJAMIN SPOCK'S 


Baby and ChildCare) 


HERE ONLY s{. 00 


13 ¢ POCKET BOOK OF BABY AND CHILD CARE, Spock . 
The illustrated common-sense ‘'bible'’ on baby and child care— 


up-to-date with practical, easy-to-understand answers. 
THE HUMAN BODY AND HOW IT WORKS, Tokay. . . 
Modern, interesting, and authentic facts about the heart, digestive 
oe ans, nervous system—plus care of body, diet, etc. 
W TO KNOW AMERICAN ANTIQU 'S, Winchester . . . ’ 
A comprehensive and authoritative guide to useful, decorative 
antiques—over 300 illustrations. 
YOUR OWN BOOK OF CAMPCRAFT, Hammett . 
How to have more fun —. A practical guide for everyone, from 
picnicker to _compsete ca 
OW TO KNOW THE WILD FLOWERS, Stefferud . 
Your Snaelien to the ee, fascinating world of wild flowers—a 
simple aid to flower recogniti 
THE HANDY BOOK OF GARDENING, Wilkinson and Tiedjens . . . 
A complete, well-illustrated ‘how-to" book on growing flowers, raising 
vegetables landscaping caring for lawns, etc. 
THE CARE AND HANDLING OF DOGS, Baird . 
Expert information with apt pte on selections, care, health, 
focding training and breeding of d 
MERRIAM-WEBSTER P' CKET DICTIONARY . 
Sceuule prepared by the leading dictionary makers. Contains 25,000 
words, plus many useful guides. 


MAIL THIS COUPON NOW AND SAVE MONEY! 








} HOUSEMOLD 
e LNCACLOPEDIA 





Here are 12 complete books in a sin 
hard-cover edition—to save you time, e Ss 
and money! This amazing what-to-do and 
how-to-do-it volume of modern home making 
can be yours for only $1.00, with each group 
of books you order above. Over 1000 charts 
and illustrations! More than 10,000 oon 
answers to household problems! HOUSEHOLD 
ENCYCLOPEDIA is the ideal reference book 
for your home economics library.—So seiect 
our books now and be sure to get this extra 
LUS VALUE! 


SEPTEMBER, 1952 


HOME ECONOMICS BOOK LIST 
MADE AVAILABLE THROUGH THE TEEN AGE BOOK CLUB SUPPLEMENTARY READING PLAN 
© Encircle below the number of books you want. You can order FIVE 25¢ books for 
$1.00, or any THREE 35c books for $1.00. 
Mail this coupon, together with your remittance, to TEEN AGE BOOK CLUB, 35! Fourth 
Avenue, New York 10, N. Y. Sorry, books cannot be shipped unless your check or money order 
accompanies this coupon. 


For 25c¢ books at 5 for $1.00: For 35c books at 3 for $1.00: 


Y eee S856 FF -Srh ey 12 13 #14 #15 #18 17 18 19 20 
Total number of 25¢ books at 5 for $1.00 or Amount: 
Total number of 35¢ books at 3 for $1.00............. Amount:..... 
Total Amount: 
Number of copies of Household Encyclopedia.... Amount: 
(Special Offer at $1.00 each) 
EN or Lue nae ie Posiiion 
School or Organization............. 
CEN civaiuatepenskeedeenensanesaes 
MES Sinduiccsyescusunssapeaeacnhaes pee eee 
CHECK here for more information about the Teen Age Book Club which offers a aie 
of 16 selections each month. HE 92 











HOMES WITH 
CHARACTER 


by 
HAZEL THOMPSON CRAIG 


and 


OLA DAY RUSH 


Homes with Character is a_ text 
designed to help teachers help their 
students make the most of their 
present homes as well as their fu- 


ture ones. 


Homes with Character approaches 
the subject of homes from the fam- 
ily needs point of view. Home plan- 
ning is discussed in terms of family 


interests, personalities, and tastes. 


Homes with Character is flexibly 
organized so that it may be used in 
simple junior high school units or 
in more inclusive ones in the senior 


high school or junior college. 


CLOTHES FOR 
GIRLS, 


1952 Edition 
by 
ELIZABETH TODD 


This 1952 edition of Clothes for 
Girls is designed to help girls look 
their best at a minimum cost, and 
includes the latest available data on 


clothing budget costs. 





D.C. HEATH 
AND COMPANY 


Sales Offices: New York 
Chicago San Francisco 
Atlanta _ Dallas 
Home Office: Boston 
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NEWS NOTES... 
(Continued from page 8) 
after, however, the scope of the organi- 
zation included pressure for reforms 
such as raising the age of marriage, re- 
moval of “untouchability” and caste 
restrictions and the reform of laws of 
inheritance affecting women. 
Currently the Conference is working 
for the passage of a bill which in- 
cludes revising outmoded customs and 
beliefs and giving the woman the right 
to share in her father’s property. Also 
included in the same bill is the wife’s 
right to divorce. 


Scholarships 

Eight senior high school girls have 
been awarded scholarships to Colorado 
A & M College by the Sears-Roebuck 
foundation. The eight girls from farms 
and rural communities in the state each 
received a scholarship of $100 for their 
freshman year in home economics. As 
in previous years, the foundation also 
provided funds for twenty scholarships 
of $100 to boys. Winners are selected 
by the Colorado A & M scholarship 
committee from applications received 
from students who have completed 
high school. 


Keep Safe—Be Neat! 


How safe are you? Figures of the 
National Safety Council on home and 
farm accidents reveal that every day 
sixty people are killed by falls. In fact, 
the national death toll from falls is ex- 
ceeded only by accidental motor deaths. 





Disorder is one of the main causes of 
falls. For example, a recent Council 
study of hospitalized home accident 
cases showed that the largest single 
cause of injuries, other than poor judg- 
ment, was disorder. 


Testing Service Added 


The United States Testing Company 
of Hoboken, New Jersey, has added a 
new product-testing service. The re- 
cent addition is the Psychometric 
Laboratory, which is headed by psy- 
chologist Dr. Dean Foster. 

This new division will broaden the 
scientific range of the 70-year-old Test- 
ing Company by the psychological eval- 
uation of a variety of consumer goods 
and services. By the use of appropriate 
psychometric techniques, foods, appli- 
ances, textiles as well as other natural 
and manufactured products can be ana- 
lyzed and/or improved. The use of 
psychometrics in a commercial labora- 
tory is designed to bridge the gap be- 
tween product performance testing as 
such and the ultimate acceptance by the 
consumer. 


Attendance Record 


Enrollment in elementary schools 
reached an all-time high of 21,800,000 
children last year, reports the Census 
Bureau. This was about 600,000 over 
the year before. Almost all children 
in the 7-13 age group and 85 per cent 
of the 14-17 age group were in school. 
Attendance was highest in urban areas; 
lowest in farm areas. 





From Here to There— 


Kathryn Bruce has been appointed 
director of the Educational Department 
of the National Restaurant Association. 
Miss Bruce was restaurant manager for 
Hillman’s, Inc. in Chicago for the past 
seven years. 

Virginia M. Piper is the new home 
service director of the Carnation Com- 
pany. She was formerly home eco- 
nomics director of the Irwin, Wasey & 
Company advertising agency in Los 
Angeles. 

Nancy Ellen Johnson has been named 
Pacific Coast regional director of home 
economics for the Westinghouse Elec- 
tric Corporation. Miss Johnson  suc- 
ceeds Lois Ferris who resigned recently 
to be married. 

Lysle Fraser Hutton was recently ap- 
pointed director of home economics 
activities of the Deepfreeze Appliance 
Division, Motor Products Corporation. 
Previously she directed the home eco- 
nomics department and merchandising 
training program of the Free Sewing 
Machine Co., Rockford, Illinois. 


Rosalie Thorne has joined the Gen- 
eral Electric major appliance division 
News Bureau in Louisville, Ky. Miss 
Thorne was formerly associate equip- 
ment editor of The American Home. 


Doris M. Quackenbush has been named 
home service director of Bendix Home 
Appliance Sales Corporation in Chi- 
cago. She previously was home serv- 
ice director for Brennan Appliance Dis- 
tributor, Inc., Detroit. 


Mildred A. Edwards has been  ap- 
pointed home economist for the Middle 
Atlantic district of the Westinghouse 
Electric Corporation. Previous to this, 
she served as home economist for the 
Bluefield, West Virginia, Division of 
the Appalachian Electric Power Com- 
pany. 


Helen Dicky Dumech is now central 
regional director of the Westing- 
house Home Economics Institute. Miss 
Dumech was formerly with the West- 
inghouse Supply in Cleveland as de- 
partment store demonstrator of electric 
housewares. 
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FREE aid OF your classroom! 


Here is a wealth of information, ideas and 
suggestions—outstanding aids for your 
home economics teaching. 











Here is material, in the form of booklets 
and films, guaranteed to spark the inter- 
est of any class. Actually makes learning 
and classroom work fun. 


= 
" “onval o 


wed TF Foods 


High schoo! 


ke a look—an 
So take a look—and select any one or mal Con 


all of American Can Company’s teaching 
aids. 





AMERICAN CAN COMPANY 
Home Economics Section 
100 Park Avenue, New York 17, N. Y. 











. . Large-Quantity School Lunch Recipe Cards 
Helpful set of recipes and information on quantity 
cooking for school lunches. 


Please send me the Home Economics Teaching Aids 
I’ve marked below: 
SEVEN ILLUSTRATED BOOKLETS 
.. Choice Recipes and Menus Using Canned Foods 
48 beautifully illustrated pages. 


THREE FASCINATING SOUND FILMS 
Dramatic stories of some of our most popular foods 
and beverages. 

.. High School Manual on Commercially Canned Foods 
Illustrated manual on the history, manufacture, and 


I 
I 
i 
I 
l 
I 
I 
| 
I 
| Check the film you want, and we will send you a form 
| nutritional facts of canned foods. 
I 

I 

| 

[ 

l 

| 

I 

I 

l 

l 


to fill out concerning booking-date! 


.. “Vitamin Rivers’’—The story of fruit and vegetable 


.. The Canned Food Handbook 





Answers to queries about commercially canned foods. — 
32 pages, illustrated with charts, lists of canned foods ..- ‘Alaska’s Silver Millions’’—On-the-spot account of 
and bibliography. Alaskan canning industry. 
. Kitchen-Tested Recipes from Canned Foods ... “Jerry Pulls the Strings’ — Features puppets telling 

20 illustrated recipe pages. the romantic story of coffee. 

.. Savory Tested Recipes from Canned Foods ‘iia ae oe — 
20 illustrated recipe pages. 

School. a eciniineiienanamaa = 





.. Coffee Facts for Home Economists 
The history of America’s most popular beverage— 
methods of preparation and recipes. City Zone — 


Street Address ———— SS 
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Monia Gi Director of Armour Con- 


sumer Service Department, and her staff of 
graduate home economists, have prepared a file of 
authoritative reference material on foods to guide you through a whole 
year’s course of instruction. 
This material has been gathered into a kit containing 8 study guides and a new 
teacher’s manual on food films. The complete kit is available free. 
Simply fill in and mail the coupon in the coupon section, 
and you will receive your kit, along with order 


blanks for student study guides. 


Food Films manual offers descriptions 
and tells how to obtain these movies > 


Marie Gifford’s “know-how” of food selection and preparation is 
translated into “show-how” in a series of 16-mm. sound motion 
pictures in full color. Some films are paired for economical dis- 
tribution. Films deal with buying, cooking, carving and serving. 
They’re available for use in home economics classes and adult 
classes, or for club and PTA groups. Films are free, except for 
transportation. Manual tells running time of each film, and gives 
instructions on how to order movies of your choice. 
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*Your Frankfurter Favorites and Better Bacon 


* Spring Chicken Year ‘Round and Easy as Pie 






Study Guides for student notebooks 


Teachers are unanimous in their praise of these valuable booklets 
for student notebooks. Revised study guides include Beef, Pork, 
Ham and Bacon, Sausage and Ready-to-Serve Meats, Canned Meats, 
Poultry, Cheese and Pie-Baking. 

Study guides contain information on buying, storing, various 
cooking methods, slicing or carving, serving, economy tips, and 
use of left-overs. Also included are review questions for class- 
room discussion. From 6 to 12 pages each, punched for 814"x 11” 
notebooks. Order enough for every student in your class. 
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*ABC’s of Beef Cookery and Can You Carve 


Let's Talk Turkey Margarine Makes Good 


Agen om 





*These two subjects mounted on one reel 


Order Blanks are included in kit, along with study guides 
and food films manual. 


SEND FOR YOUR KIT NOW—IT’'S FREE! 


For your free kit of valuable teaching aids, simply fill in and 
mail the coupon to be found in the coupon section. Send for 
yours mow, so you can plan your whole year’s course at the 
beginning of the fall semester. 


Wall Charts—on Beef, Pork, Veal and Lamb-—are also available 
on request. Large color charts show full carcass and principal 
wholesale cuts of meat. Suitable for bulletin board display— 
21°x:35". Freet 


VOUS ae CONSUMER SERVICE 
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HE decision of the Federal Com- 
munications Commission to allocate 
242 new television channels for non- 
commercial educational purposes makes 
possible a new and exciting education- 
al medium. To educators, it also serves 
as a challenge since, according to FCC 
rules, channel reservations have been 
fixed for one year only. This means 
that steps toward building television 
stations must be taken immediately. 
At a meeting of the American Coun- 
cil on Education, George Probst, radio 
director of the University of Chicago, 
cautioned that television is not simply 
a new technique for teaching the same 
old things. He mentioned that tele- 
vision presents an opportunity to en- 
large education, inspire new interest in 
civic affairs and heighten civic respon- 
sibility. Suggesting ways in which edu- 
cators might use this new medium, 
Franklin Dunham of the U.S. Office 
of Education indicated using television 
for classroom instruction, giving pro- 
grams over local commercial stations to 
reach the public at home and building 
studios to train students in its use. 


For Camera Fans 

A new booklet aimed to help cam- 
era fans produce better colored _pic- 
tures is ‘‘Let’s Take Kodacolor Pic- 
tures.”” Written in a simple style, the 
booklet discusses the use of colored 
film for taking pictures indoors and 
out-of-doors. It is available at Kodak 
dealers for 35 cents. 


New Blue Book Edition 

The 27th edition of the Blue Book 
of 16mm Films was released recently 
by “The Educational Screen,” official 
journal of the National Education As- 
sociation’s Department of Audio-Visual 
Instruction. This latest edition which 
describes some 7,000 films includes many 


16 


new motion picture titles. Detailed in- 
formation on all films is given. In ad- 
dition, there is a geographical directory 
for locating nearby sources of films. ‘The 
book is sold through audio-visual, school 
supply and book dealers at $1.50. It 
can also be obtained from “The Na- 
tional Screen” at 64 E. Lake Street, 
Chicago 1, Illinois. 


Progress in Medical Research 

Following the enthusiastic public re- 
sponse of The Endless Frontier, a 
series of radio programs on achieve- 
ments of medical research, the Health 
Information Foundation is now offer- 
ing transcriptions of the series to inde- 
pendent radio stations, schools and 
community groups. The programs nar- 
rated by Raymond Massey _ include: 
The Trouble Shooters, Our Daily 
Bread, The Search, Only One to a 
Customer and Pfc. Bill Smith—Man 
Alive. Development of cortisone, the 
story of nutrition, cancer, heart disease 
and saving soldiers’ lives are the sub- 
jects dramatized. Those interested in 
hearing these programs may contact 
local radio stations or write to Health 
Information Foundation, 420 Lexing- 
ton Avenue, New York 17. 


Film on Artificia] Respiration 

The newly adopted method of arti- 
ficial respiration—the back pressure arm 
lift method—has been filmed by Seminar 
Films, Inc. The purpose of this 16mm 
sound film, Artificial Respiration, is to 
bring safety, life-saving and health pro- 
grams up to date and augment them. 
Planned with the help of national or- 
ganizations concerned with health and 
safety education, this teaching film de- 
scribes procedures step-by-step so they 
can be easily followed. The film is 
one reel in length and runs six minutes. 
It may be purchased for $37.50 from 


Seminar Films, Inc., 347 Madison Ave- 
nue, New York 17. 


The Important Decision 

Deciding which one of two girls to 
marry is the problem a young man 
faces in Choosing Your Marriage Part- 
ner. In the film he finds that emo- 
tional maturity, family background, 
philosophy of life and harmony of per- 
sonalities are important factors to be 
considered in making his choice. The 
film may be purchased from Coronet 
Films, Coronet Building, Chicago 1, 
Illinois, for $125 in color, or $62.50 in 
black and white. 


Pressure Cooking Magic 
The advantages of pressure cooking 
are told in the delightfully entertain- 
ing movie, Mealtime Magic. The story 
concerns a bride who finds herself hope- 
lessly entangled preparing her first din- 
ner for her in-laws. She is rescued, 
however, by a helpful neighbor who 
teaches her some kitchen hints and 
shortcuts with a pressure cooker. The 
ten minute short in technicolor is nar- 
rated by M-G-M’s comedian, Pete Smith, 

and will be shown nationally. 


New Equipment Film 
A king’s life is no longer reserved 
for kings only! By the use of elec- 
trical equipment as “slaves,” even 
Joe and Mary Ann find themselves mon- 
archs of their household in Better Than 
Kings, a movie emphasizing how homes 





Modern equipment amazes Grandma. 


equipped with electrical products make 
for carefree living. 

By means of flashbacks, the film brings 
to life the “good old days” when grand- 
ma had to do her housework by hand. 
Later, grandma is found in a modern, 
well planned home where she discovers 
with fascination the electrical equip- 
ment that makes living today easier and 
fun. The 28-minute color movie is 
available on a loan or purchase basis. 
Further information may be obtained 
by writing to Better Homes Bureau, 
Westinghouse Electric Corporation, 401 
Liberty Avenue, Box 868, Pittsburgh 30. 
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Keep up with the latest about nylon! See coupon in Coupon Section and send it in today! 
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SOUND SLIDE FILMS BOOKLETS 


“Facts about Nylon in Lingerie’’ — 
15-minute sound and color slide film. 
Complete and varied information 


about nylon . . . plus wear and care 
story of nylon lingerie. 


on helpful folder 


“As You Sew with Nylon ‘Available in 


on home sewing of nylon fabrics. 
bulk for sewing classes. 





k’? — 
t Nylon Hosiery cere nee 
Ret ene tory of nylon stocking. all chart. 
perma er problems, care. Handy ‘pilable to 
minute sound and color slide film. One copy to emmy 
Everything you want to know about students at 10¢ a 
nylon stockings. 





“Starring Nylon Stockings’ —15- 


.. 3 tion on 
basic informa P 

“nylon and You facture, properties 

y ding its — copies available to 





inclu 
nylon, inc * 
and care suggestions. al 
each instructor. 


Cc of Nylon’’— informative booklet on 
“Care 


the washing and care of nylon. 
Helpful Literature on Other Du Pont Fibers 
(booklets limited to 10 copies) 








General—'‘‘This is Du Pont— Man-Made Fibers.’’ One 
copy to instructor only. 


E. 1. DU PONT DE NEMOURS & CO. (INC.) 
Textile Fibers Dept., Wilmington 98, Delaware 


Rayon and Acetate — "Rayon and Acetate Today’ -"' Facts 
About Fiber E” + ‘Facts About Fabrics’’ 


“Orlon’” Acrylic Fiber —"‘Things You'll Want to Know 
about ‘Orlon’”’ + ‘‘Care of ‘Orlon’”’ 


“Dacron’’** Polyester Fiber — Consumer Booklet - 


Men’s Suits Booklet + ‘Care of ‘Dacron’ ” 106.6. 5, par ort 


150% Anwmaiversary 


BETTER THINGS FOR BETTER LIVING...THROUGH CHEMISTRY 
SEPTEMBER, 1952 


*nec. TRADEMARK FOR DU PONT'S ACRYLIC FIBER 
aga. TRADEMARK FOR DU PONT'S POLYESTER FIBER 
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To make your sewing classroom 
twice as efficient... 












@ Classroom at P.S. 177, Queens, 
New York, shows new table in 
use. Teacher: Mrs. M. Heinkele. 


he 






The 








Most practical piece of sewing-class equip- 
ment ever! The new SINGER Combination 
Sewing and Cutting Table was designed 
to meet the specific requirements of home 
economics teachers and was developed at 
the suggestion of Dr. Anna M. Dooley, 
representing the New York City Board of 
Education. 

It is a large, smooth, sturdy table which 
holds two full-sized SINGER* Sewing Ma- 
chines . . . and at the same time provides 
work space for two other students. 


When the machines are lowered into the 
table, removable panels fit into place, 
making a smooth, continuous cutting and 
work surface. 


This double-duty table makes it possi- 
ble—even in limited space—to provide 
two machines for every four students. It 
eliminates the need, and the expense, of 
separate cutting or work tables. It makes 
the room readily adaptable for use by 
other classes, or as a study hall. 


Special features: 


e 5-ply construction. Durable Masonite top. 
Solid birch legs. 

e 4 handy drawers. 

e Built-in knee levers. 

e Dustproof shields which completely enclose 
machines when they are lowered. 

e Tamper-proof locks on panels. 

e Provision for adding automatic switch to cut 






new SINGER Combination 
Sewing and Cutting Table 


off power when machines are lowered. 

@ Size: 60x 42’’x 30”. 

e Available with any of the 3 regular SINGER 
classroom heads—at a special school discount. 





FOR FREE FOLDER... 


giving complete details and speci- 
fications of the new table, and 
showing suggested classroom lay- 
outs... 


MAIL COUPON IN 
COUPON SECTION 











SINGER SEWING CENTERS 


THERE’S ONE NEAR YOUR SCHOOL 


* A Trade Mark of THE SINGER MANUFACTURING COMPANY. 


Copyright, U.S. A., 1961, 1952, by THE SINGER MANUFACTURING COMPANY. All rights reserved for all countries, 
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By Helen Evans 


A Home Economist 


Has to be EVERYTHING! 


OME economists are increasingly attempting to 
H solve a problem of concern to members of the 

profession, that of achieving more satisfying 
and also more adequate personal relations. 

Like the physician, the physicist, and the chemist, 
4a great proportion of the home economist’s undergrad- 
uate time is spent looking through a microscope or in 
laboratory courses related to her field. Her training 
includes much of the vocational where skills and meth- 
ods relative to materials are learned. 

But unlike an engineer or physicist whose job con- 
tinues to be in the field or in the laboratory where he 
works in semi-isolation, the home economist finds herself 
in the fascinating arena of human society where a word 
of tact may be of more importance than a fund of in- 
formation. She works not only with materials but 
with people—at school, in the publishing office, in hos- 
pitals, in press rooms, in stores, in social agencies, in 
homes. She stands in need of another skill—the skill 
of maintaining satisfying human relations. And these 
human relations may extend from classroom or hospital 
or office to community, state, nation, or even world. 

Not only in her professional life but also in her per- 
sonal life is she concerned with human relations. The 
great proportion of home economists today are women 
who, in their jobs and in their personal lives, need to 
find expression for their womanness. A home econo- 
mist is expected to be more than an employee who plans 
a menu for a diabetic patient or judges muffins at the 
County Fair. She is expected to be a woman of charm, 
poise, attractiveness, vitality, enthusiasm, and of whole- 
some personality. If she would keep herself all of 
these, she will need to find expression for her total 
self in inter-personal contacts which are rich and 
varied and stimulating. But unless special effort is 
made by her, her contacts may become confined to the 
limited associations in her profession or home. And 
in some cases she may lack a healthy balance between 
male and female companionship. 

That these problems relative to human relations do 
exist for home economists was recently pointed up by 
graduate members of the class, The Role of the Home 





Helen Evans is working for a Masters at Teachers Col- 
lege, Columbia University. She did her undergraduate 
work at the University of Minnesota. 
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Economist in Modern Society, at Teachers College of 
Columbia University. Among the major problems recog- 
nized by the class and chosen for group discussion was 
one with two facets: How can we improve our human 
relations? How can we develop adequate and satisfy- 
ing personal relations? A group of students from the 
fields of business, journalism, education, community 
service and institution management discussed the prob- 
lem and reported their ideas via panel representative 
to the class. They made no claim to having found 
complete solutions but from their experience each cited 
what she considered significant to the home economist 
in promoting good relations. This article is a synthesis 
of the group’s thought. 

The group had come into contact with various per- 
sons in their daily living—janitors, secretaries, state 
representatives, school boards, co-workers, editors, pa- 
tients, writers, maids. In fact their relations had cut 

(Continued on page 60) 
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Dr. Orpha Mae Thomas of Teachers College, Mary Ross of 
Maine State Health and Welfare, Katharine Leamy of the 
Childrens Bureau, and Dr. Eugenia Whitehead of Wheat Flour 
Institute, stroll on the boardwalk. 





Camille Beauchamp, Westinchouse 
home economist, registers teachers at 
her company's convention booth. 





Proctical's art director, Mary Jane Dunton, 
Marion Cronan, and editor Ruthanna Russel. 





Edna Bryte Bishop demonstrated her clothing construc- 
tion techniques in the Advance Pattern booth. 
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Convention 


e Brief reports of annual meetings 

of American, Canadian and Philippine 
Home Economics Associations 

the Future Homemakers of America 
and the International Dietetic Congress 


American Home Economics Association 


The role of the home economist in Strengthening 
Fundamental Values of Family Life was emphasized 
at the 43rd annual meeting of the American Home 
Economics Association held in Atlantic City, June 
24 to 27. During the activity-packed week, approxi- 
mately 3,500 home economists devoted their atten- 
tion to studying problems of home and family living. 

The theme of the convention was carefully outlined 
in the three general meetings. In special discussion 
groups following these meetings, members were given 
an opportunity to exchange ideas on subjects of im- 
portance to the home economics field. Discussion group 
technician Lawrence Taylor of Hillsdale College, 
Hillsdale, Michigan, helped the home economists to de- 
velop plans and procedures for these group sessions. 

Breaking into 25 discussion groups the home econo- 
mists met simultaneously and under the guidance of 
appointed group leaders formulated questions on such 
problems as: ‘‘What is meant by family-centered teach- 
ing and how is it brought about?” “If the goals of 
the school and home are at variance, how can we cling 
to our standards and help the child not lose faith in 
his parents?” ‘How can the efforts of all departments 
within the AHEA be coordinated for best results?” 
“How can we sell home economics to those outside 











College club members Esther Robinson, Oklahoma A&M, 
Nell Marie Drury of Texas Wesleyan, and Carol Jean 
Sandlin of Texas Tech examine a Philco refrigerator. 
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Roundup 


our field?” and “How can home economics make a 
greater contribution in the underdeveloped countries?” 

At the final general session Lawrence Taylor sum- 
marized the discussion group findings in “What Does 
AHEA Really Think?” and Edna P. Amidon, chief 
of the home economics education branch of the U.S. 
Office of Education, took up the challenge to ask “Can 
We Measure Up?” 

The importance of the individual in our democratic 
society was stressed at the first general session. The 
keynote speaker was Dr. Detlev Bronk, president of 
The John Hopkins University, who discussed ‘The 
Worth of an Individual.” Referring to the battle to 
maintain the freedom of the individual which demo- 
cratic nations must wage, Dr. Bronk said that our 
nation is endangered only by the kind of power that 
takes individual freedoms from persons, or by the lack 
of faith and courage of individuals to exercise their 
responsibility in the affairs of: government. He chal- 
lenged each person not to abdicate the responsibili- 
ties to build on the firm foundations of his predeces- 
sors. “In the childhood of our nation,” said Dr. Bronk, 
“courage and physical strength built it. Now un- 
selfish educated men and women are our greatest na- 
tional asset.” 

Dr. Bronk told home economists, “I cannot stress 
enough the responsibility which rests upon women such 
as you—for you have a primary concern with the worth 
of the individual.” He emphasized that preserving 
freedom for individual action with due regard for the 
rights of others is where we must direct our efforts, 
and then expressed deep concern lest individuals dis- 
regard their responsibilities. He urged that every 


(Continued on page 69) 
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Dorothy Schnell leads discussion on the 
problems in home economics 


Marion Stocker of Cornell, at right, 
talks to editor Russel. 





ys ‘ 
Medical Specialists Corps 
officers were also present. 
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Convention-goers enjoyed the refreshments 
served by Standard Brands’ home economists. 





Many Catholic sisters attended the 
home economics convention. 


Turn to next page 
for FHA report... 





Future Homemakers of America 


Hold Seventh National Meeting 


@ Decisions in the Making was the theme of the sev- 
enth national Future Homemakers of America meeting 
held at Green Lake, Wisconsin, July 14-17. Approxi- 
mately 150 girls from 45 states, Puerto Rico, and Ha- 
waii, and nearly 150 advisors and teacher trainers at- 
tended. 

This was the first national meeting planned for 
delegates in the history of the organization. An effort 
was made to help delegates examine objectively the 
many aspects of the organization and to bring a num- 
ber of controversial issues before the group to reach 
a common understanding in a manner that was fair and 
free from bias. 

The meeting was conducted on a self-organizing basis 
with Dr. Richard Becker, formerly of the University of 
Chicago, as consultant. To many of the conferees the 
opportunity to have a voice in making important de- 
cisions was a real challenge. Tying in with Dr. Becker’s 
theory of such unstructured meetings, the important 
thing was not whether the group would find a perfect 
group process, but rather that they be willing to ex- 
periment with new processes and let everyone take part. 

Early sessions were devoted to identifying delegates’ 
problems and developing a framework for the confer- 
ence. Other meetings were given to group work on 
problems chosen by the delegates. Typical of these 
work groups was a discussion of the “Degrees of 
Achievement Program.” Much interest was shown in 
reinstating the American Homemaker Degree, the high- 
est degree Future Homemakers can earn. After dis- 
cussion the group recommended to the delegation that 
reinstatement of the degree be delayed until girls in all 
states could have similar background preparation. 

Among important decisions made was to increase 
the national dues from 10c to 15c per member. Twelve 
new officers were elected for 1952-58. Mary Ellen Mc- 
Cabb of Wisconsin, was chosen president. It was an- 
nounced that Marguerite Scruggs, former State FHA 
Advisor and Supervisor in Home Economics Education 
in Oklahoma, succeeds Lela Smartt as national FHA 


Advisor. —Reported by WAVE GRANGER 
State FHA Advisor, Michigan 









Edna Amidon of the U. S. Office of Education (in dark 
dress, center back) works with a group of delegates. 


Mary Ellen McCabb of Wis- 


consin is new president. 





Nancy Wood of Arizona, Joan 
Courtney of Mississippi, and 
Helen Newsome of Arkansas. 











| eh 
Betty Yuen and Momoyo Yamamoto, Hawaiian 
delegates, performed in the talent show. 





The Future Homemakers’ newly elected officers and regional vice-presidents. 
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Speaking for Handcrafts 


reading, writing and figuring 

were incidental in the curricu- 
lum of the ladies of that period. The 
girl of gentle rearing was taught 
tambour embroidery, lace making, 
weaving, spinning, and other crafts 
as an essential part of her education 
so that she would be able to oversee 
or teach her servants to carry on the 
functions of the home. The girl of 
less fortunate means learned the 
crafts and little else in order to 
have the basic necessities of life. 
What beauty she had, she contrived 
for herself or else did without. 

To be able to produce needed 
articles for the comfort and beauty 
of the home may have been the 
primary objective in the learning’ of 
the crafts in those early days, but 
the young woman gained something 
more. It gave her an opportunity 
for social gatherings and recounting 
the news of the day while she 
worked on a quilt with her friends. 
It combined production and the ex- 
citement of group association so 
eagerly sought by the _ isolated 
colonial and, though it was perhaps 
not recognized at the time, it 
brought about relief of tension by 
doing something creative with the 
hands. Today there are many of us 
who realize the value of this when we 
garden away our troubles, paint the 
answers to our problems, or stitch 
out the perplexities of life. 

Those who have derived the inner 
satisfaction of completing a hooked 
rug which was designed by them- 
selves know perhaps why handcrafts 
are used in hospitals for their thera- 
peutic potentiality. It was after 
World War I that the use of hand- 
crafts became a commonplace part 
of rehabilitation activities. We are 
beginning to appreciate that work- 
ing with the hands on a creative 
project can aid in the relief of nerv- 
ous tension until a sense of propor- 
tion returns. We must recognize 


W rea our country was young, 


Jeannette S. Lockard is an assistant 
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By Jeannette S. Lockard 


that life has not become more gentle 
or less tense, but more so. Could 
handcrafts be a partial answer to 
those of us in everyday life who feel 
such a need? 

As the early settlers of our coun- 
try moved westward, it was up to 
the ingenuity of the women to pro- 
duce out of the materials at hand 
the little beauty and comfort found 
in the lonely cabins. The handing 
down from one generation to another 
the knowledge of such crafts peculiar 
to their nationality or to the particu- 
lar part of the country is the only 
way they survived. The trunks in 
many an attic throughout the nation 
still have treasures of wonderful 
handcrafted articles which the pres- 
ent owners have no idea how to 
make. The beautiful handwoven 
coverlets, the painted tinware and 
furniture, the decoupage pictures, 
the “shuck dollies” of the mountains 
might be lost arts if left to time 





alone. We must not forget that the 
immigrants to our country have 
brought with them their own cul- 
tures, until here in America we have 
a rich blending of the heritage of 
many lands. 

If our ancestors had by necessity 
to produce by hand, our doing so now 
is most often by choice. This is not 
an advocation to return to the past; 
it is a suggestion that it is not neces- 
sary to lose the heritage of the past 
in order to be progressive and of the 
present. Our mechanical devices 
which are so wonderful in them- 
selves offer little to take the place 
of the personal satisfactions of cre- 
ative handwork. There should be a 


compatible meeting ground of past 
and present without losing the best 
of either era. 

Who will help us revive an interest 
in the crafts of the past? Who will 
adapt them to present day tools, 
materials and needs? Is it for the 
home, the school or other community 
interest to teach? The home as a 
teaching agency of handcrafts is 
limited because relatively few moth- 
ers of today have had opportunity 
or desire to learn how to make many 
of the crafts. A recent survey of 
150 Madison College students indi- 
cated that only a fourth of them 
thought that their mothers knew 
how to do the common crafts listed 
in the questionnaire. Those most 
frequently checked as known by 
their mothers were in the stitchery 
and needlework class such as knit- 
ting, crocheting, needlepoint, and 
embroidery stitches. Other crafts 
often checked were wood refinishing 
and decorative painting. Fewer still 
said that they had learned at home 


what handcrafts they knew. They 
A 1952 Scholastic award 
was won by Joan Warner 
of Rochester, New York, 


for this textile design. 


had been taught in their college art 
courses, 4-H or FHA clubs. 

The vocational program of teach- 
ing in many of the secondary schools 
of the country may be a good start- 
ing point. For in the home eco- 
nomics program emphasis has been 
placed on the art principles to be 
used in daily living. With such 
basis for a beginning, we could hope 
for a carryover of these principles 
to making of handcrafts which 
could be both well made and well 
designed. 

There seems to be an upswing 
of interest in handcrafts for the 
mature person as evidenced by the 

(Concluded on page 66) 
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Use the “Petite Drama” 


To Gain Interest in Child Guidance 


By Mildred Weigley Wood 


helps high school students learn 

to enjoy children and gain un- 
derstanding of them more than the 
opportunity to observe and help care 
for youngsters. But sometimes the 
extent of an observation is limited 
by time, or situations common with 
children may not happen during the 
observation period. 

In these cases there needs to be 
some way to present such problems 
to challenge the interest of high 
school students and form a basis for 
further discussion. A device which 
has been used effectively to these 
ends is what might be called “The 
Petite Drama” or “The Minute 
Drama.” This depicts certain tech- 
niques or procedures commonly em- 
ployed at certain ages. Letting high 
school students act out a situation 
gives a realistic quality to the pres- 
entation. 

To illustrate this specifically, let’s 
take such a technique as the giving 
of choices and see how this was 
worked out in one class. This sit- 
uation, like all others similarly used, 
was one that actually occurred. In 
this case the class presented it. In 
others, a teacher or parent may have 
reported a problem situation. In 
every case the situation is presented 
to the class by the teacher or a stu- 
dent before the dramatization takes 
place. 


Men teachers agree that nothing 


MAKING CHOICES 


SITUATION: Mary, a child of four 
years, never wants to wear anything 
her mother selects. A suggestion 
was made to the mother that the 
child be given choices of some things 
that were legitimate to choose be- 
tween. This was with the hope that 


Mildred Weigley Wood is coordinator 
of homemaking education at Phoenix 
Union High School, Phoenix, Ariz. 
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it would give the child a feeling of 
significance by a better method than 
that of opposing her mother. The 
fact that we all tend to like choices, 
and children are no exception, was 
another reason for hoping for more 
cooperation through this device. The 
mother thought the idea a good one 
and the following conversation took 
place: 

Mother: What T-shirt do you want 
to wear—the blue or the yellow? 

Child: Which do you want me to 
wear? 

Mother: I would rather you would 
wear the yellow. 

Child: I don’t want to wear the 
yellow. I’ll cry if I have to wear 
the yellow. 

What do you think about the way 
this was handled? Was the mother 
really willing to give the child a 
choice? Did the child really have 
a choice? 

What might be a better answer for 
the mother to give when the child 
asks, “Which do you want me to 
wear?” 

1. I don’t care which you wear. I 
was asking you to choose. 

2. You are the one to decide this. 

3. Remember, I asked you which 
one you wanted. 

Throwing the responsibility for 
choice right back to the child where 
you started is important, which is 
what has happened in all three sug- 
gestions. 

Helping junior and senior high 
school girls use acceptable ways of 
gaining cooperation of children is 
always an aim of a teacher of child 
guidance. It is so much easier to 
say “don’t” than “do.” Learning 
to make statements positive rather 
than negative whenever possible is 
hastened when comparative state- 
ments are dramatized in these “Pe- 
tite Dramas.” A high school stu- 
dent will make the following situa- 


tion very realistic if one student acts 
as the child and two other students, 
A and B, make the statements to the 
child. 


USING THE POSITIVE 
SITUATION: Child playing at the 


table instead of eating. The fol- 
lowing comments are frequently 
made: 


A. Take a bite of your dinner now. 

B. Don’t play at the table. 

SITUATION: A child of almost three 
years is bumping his kiddie car into 
people. One might say either of 
the following: 

A. Ride your kiddie car around 
the table. 

B. Don’t bump into people. 

These two common situations can 
form the basis for discussing why 
we can get children to cooperate bet- 
ter by making statements positive 
instead of negative—by telling them 
what to do instead of what not to do. 
We know that children learn more 
by what is right than by what is 
wrong. Students always ask, “Don’t 
you ever say don’t or you mustn’t?” 
An interesting discussion usually fol- 
lows which brings out under what 
circumstances negative commands 
are given and why they are more ef- 
fective when used sparingly. 

Because more boys are studying 
child guidance and because their sis- 
ters see them and other male mem- 
bers of the family work with chil- 
dren, it is well to present some 
dramas in which the boy’s or father’s 
part can be taken. High school stu- 
dents, like their parents, are apt to 
let their superiority in experience 
interfere with the child’s learning. 
The following “Petite Drama’”’ illus- 
trates this. 


FIXING THE SCOOTER 


SITUATION: A boy seven years old 
is trying to fix a scooter. His father 
appears on the scene and either of 
the following could happen: 

(Concluded on page 68) 
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The living-dining room of the apartment has an attractive, homelike atmosphere. 


Teaching Home Economics— 


The A partment Way! 


By Dorothy Tolbert 


room this lovely in a school build- 

ing anywhere,” said a recent vis- 
itor to our apartment. She was a 
delegate to the South Carolina Scho- 
lastic Press Association which was 
meeting at Spartanburg High School. 
As she made this remark she was 
sitting in one of our comfortable 
chairs admiring the decorations in 
our living-dining room. 

Many compliments have been 
given our apartment since it was 
modernized about ten years ago. It 
consists of two large rooms (27’x 
22’), a kitchen, a dinette, a work 
center, a lavatory, and several stor- 
age and housekeeping closets. The 
two large rooms are used as class- 
room and living-dining room. We 
do not have a bedroom as we use 
the school infirmary when teaching 
home care of the sick. Future plans 
provide for an adjoining classroom 
to be converted into another mul- 
tiple-purpose room when needed. 


| room en know that there was a 


severe UE 
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Our homemaking classes range in 
size from twenty-four to twenty- 
eight students. This number is 
broken into four groups. The “A” 
group acts as the teacher’s assistants 
and the B, C, and D groups function 
as three work centers. Consequently 
there is no line waiting to use our 
three sewing machines or our only 
sink! It must be admited that some- 
times it takes a lot of ingenuity to 
keep this “three-ring-circus” in ac- 
tion, but with careful planning, vari- 
ous activities can be carried on 
simultaneously. 

For instance, while girls in the 
“A” group are assisting the teacher, 
the “B” group is doing meal plan- 
ning and reference work; the “C” 
group is preparing a meal; and the 
“D” group is busy with a clothing 
problem. The groups are called the 
“Assistants,” the “Book Girls,” the 
“Cooks,” and the “Designers.” The 
Assistants include a dietitian, a head 
designer, a housekeeper, a shopper, 
and two K.P.’s. The girls are 
elected to their placement according 
to their aptitudes and experience and 
enjoy fulfilling these positions of 


responsibility. After “A” group has 
been at a station for a designated 
time, usually seven days, they pro- 
gress to the next station. (See dia- 
gram on page 56 showing rotation 
procedure for class of twenty-four. 
A class of eighteen -would omit the 
“B”’ group.) 

Each girl has many opportunities 
to develop cooperation, initiative, 
judgment, and other traits of good 
school citizenship. Before and after 
the periods of rotation, the entire 
class meet together in the classroom 
or living room for units not requir- 
ing laboratory practice. 

A year ago our apartment was 
given some “face-lifting,” and the 
fresh look and new color schemes 
became the inspiration for many in- 
teresting projects and activities. 

What our aforementioned guest 
was particularly interested in on the 
occasion of her visit was our dining 
table, which was set for the “press 
luncheon,” featuring a color motif 
of “black and white and red.” Sev- 
eral attractive flower arrangements 
and a large display table exhibiting 

(Concluded on page 56) 
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For More Effective Teaching Aids 


The Home Economics Education- 
Business Committee Reports 


A committee of home economists 
representing business concerns, the 
teaching field, and the Home Eco- 
nomics Education Branch of the U.S. 
Office of Education have met to ex- 
change points of view on a question 
of importance to all three—“How 
can business and education work to- 
gether so that the resources expend- 
ed for educational materials are used 
to the best advantage of all con- 
cerned.” 

After considering the modern 
trends in education and exploring 
some of the problems involved in the 
preparation of teaching aids, the 
committee made recommendations 
which emphasize the type of mate- 
rials that would be most useful in 
home economics classes and point 
out some of the types felt to be less 
desirable. 

These recommendations are pre- 
sented as suggested guides to pro- 
ducers of materials, and to teachers 
and others in selecting materials to 
be used. They are not considered 
final. Committee members will wel- 
come comments. Any suggestions 
readers of PRACTICAL HOME ECONOM- 
IcS have for types of useful teaching 
aids, or ways of using the business- 
sponsored materials to better ad- 
vantage will be forwarded to them. 
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Business View 


By Ellen-Ann Dunham 


@ The suggested guides and recommendations set up by the com- 
mittee of home economists representing business, the teaching 
field, and the U.S. Office of Education will be very helpful, espe- 
cially to us in business. These recommendations offer criteria 
for teaching aids very valuable from the standpoint of preparing 
them. It also tells in what fields material is needed. 

Business should have much to offer, for it has much in com- 
mon with home economics in the broad sphere of living standards. 
Home economics covers both the most idealistic and the most 
practical of values. The teacher has to relate one to the other 
for she is dealing with both of them: homemaking goals and the 
ways and means of reaching them. 

It is in the field of practical, tangible ways and means to better 
living—in foods, equipment, housing, clothing, spending, etc.— 
that business also is a specialist. Business knows about these 
products—what they can do, how to use them most successfully, 
their special convenience, and possibilities. 

So the commercial firm has news and information about home- 
making products which can help the teacher. It prepares this 
information with great earnestness and enthusiasm. 

This supplementary teaching material often offers the find- 
ings of research and the creative skills of visual presentation. 
These are brought together in carefully prepared fact books, in- 
formation sheets, illustrative material, and visual aids. They 
must be checked to the last detail and reviewed painstakingly be- 
fore they are finally delivered to the teacher. 

Business hopes that this material will be useful, will be so 
sound, so appealing, and so handy to use, that the teacher will 
turn to it again and again for help. 

The way the teacher uses it and fits it to her particular needs 
must vary with the course of study, the interests of the students, 
the resourcefulness of the teacher. 

The material can add to her background of information. She 
can fit it, in whole or in part, into her teaching program. She 
may adapt it to the interests of her students to stimulate them 
to home activities, to an interest in the good way of life and in 
high standards of performance. And the material may find its 
way into the homes where the family can use it. 

We in business welcome these recommendations for supple- 
mentary teaching materials which will help to make our contri- 
butions more useful and effective. We can work constructively 
with this clearer idea of pupil-teacher needs. The idea of aiding 
in developing “initiative, resourcefulness, and cooperation” on 
the part of pupils is a big order. Here is a challenge for us all. 
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Education's View 
By Elizabeth Amery 


@ Alert teachers are ever on the lookout for materials to make 
their work interesting, useful, and timely, so that pupils will be 
better prepared to face the real problems of being successful 
homemakers. Text and reference books, prepared by home econ- 
omists and directed to information without a business slant, are 
essential background for homemaking; yet they must be supple- 
mented by up-to-date, colorful, authentic materials in various 
mediums, prepared by home economists but issued by business 
firms. 

Teachers search their professional magazines for notices and 
descriptions of this large variety of material and send for it, usu- 
ally in quantity. When these teaching aids arrive they are eval- 
uated and filed for use at the proper time in the curriculum. Ma- 
terials that are not attractive or interesting, or that do not con- 
tain newer materials than textbooks, are discarded. This is a 
great loss to business and a waste of time for teachers. 

That is why the home economics education-business committee 
on business-sponsored teaching aids was organized and has 
started to function. The criteria developed by them for accept- 
able supplementary teaching materials set forth in a definite and 
concise way a check list which can be used by, and is agreed upon, 
by all concerned. 

It is important for home economists in business and home 
economists in education to understand each other’s objectives, 
resources, procedures, and policies. x 

Trends in today’s education place major emphasis on the im- 
portance of the development of each individual as a person in 


Suggestions 
for Acceptable Materials 


Characteristics of acceptable sup- 
plementary teaching materials for 
use by home economics teachers and 
students: 


A. Have genuine value to individ- 
uals using the materials. 








1. Meet common needs of groups 
of students. 

2. Add interest to the learning 
process. 

3. Add important information to 
that available in most reference 
books. 

4. Help individuals to develop 
judgment and discrimination. 

5. Help individuals to develop 
initiative and self-direction. 

6. Are positive in approach and 
not anxiety producing. 

B. Present information accurately 


and honestly without bias, deception, 
or exaggerations. 


1. Content 
a. Is well organized. 
b. Is clear, brief, easy to read. 


(Concluded on page 72) 
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home and society, rather than on the acquirement of facts and 
skills without relationship to their value in the development of 
the individual. The Georgia Curriculum Guide for Homemak- 
ing Education, published by the State Department in August, 
1950, has stated the current purposes of homemaking education 
as accepted by home economics educators as follows: 

“We believe that the major purpose of homemaking education 
is to foster democratic home living, that is, to guide family mem- 
bers in solving each of their home problems intelligently and 
with regard to the welfare of all persons affected by its solution. 
Another purpose of homemaking education is to establish ideals 
of family life and promote better understanding of family living. 

“We believe that the kind of individual needed in a democratic 
home and a democratic society may be described as one in whom 
the following traits contro] behavior. The development of these 
traits, therefore, is the major aim of education for each person: 

(Concluded on next page) 
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(Continued from preceding page) 


Reflective thinking—using one’s 
intelligence and all available facts for 
determining plans or action, making 
decisions, and solving problems. 

Self-direction—independence, ini- 
tiative, and resourcefulness in meet- 
ing new situations, rather than de- 
pendence on others for directions. 

Cooperativeness—responsible par- 
ticipation in common concerns, ac- 
tive concern for promoting the wel- 
fare of others, as opposed to com- 
petition with others. 

Tolerance—unwillingness to judge 
persons or issues without full data 
concerning them, respect for points 
of view different from one’s own, 
understanding of the fact that every- 
one is the product of his environ- 
ment and not intrinsically good or 
bad. 

“We believe in the problem ap- 
proach to learning, since a pupil is 
challenged to do reflective thinking 
only when confronted with a prob- 
lem which he needs to solve in or- 
der to carry out one of his pur- 
poses or plans. We believe also 
that pupil-purposed experiences pro- 
vide situations in which real prob- 
lems arise. When teachers “help” 
pupils solve their problems by do- 
ing their own thinking for them and 
by suggesting “best” solutions, they 
mis-educate their pupils because 
they teach pupils not to use their 
intelligence in solving problems, but 
to depend upon some authority to 
tell them what to do.” 

This present objective of educa- 
tion is followed by homemaking 
teachers in their selection of cur- 
riculum materials and their se- 
quence, and in their methods of 
teaching and evaluation. The com- 
mittee’s recommendations, listed un- 
der C, “Points to consider in pre- 
paring materials,” were offered in 
order that business firms would not 
waste money on materials which are 
educationally “horse and buggy” 
style. 

Through committee work, with its 
full exchange of ideas, information, 
and methods, mutual benefits may 
be derived. Home economics educa- 
tors find out about the resources 
available from business, and home 
economists in business learn how 
their materials are received and used 
by teachers in the schools. This is 
a worthwhile cooperative plan of 
benefit to us all. 
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of home economics in Maryland. El- 
len-Ann Dunham is director of the 
consumer service department of Gen- 
eral Foods Corporation. 
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BY RUTH FITZSIMMONS 


VERY home economics teacher is 
familiar with the girl who “has 
nothing to do.” She is always pres- 
ent. Sometimes she is the good stu- 
dent who works fast, is skillful, and 
finishes her work first. Sometimes 
she is the indifferent one who either 
hasn’t started her problem, who has 
“lost” her material or who “just 
hasn’t gotten it yet.” One such mem- 
ber can cause havoc in a class. 

The following suggestions might 
prove valuable to teachers who are 
still looking for a solution. They 
have evolved from a group of “em- 
ployed” students. Once the plan has 
been introduced and accepted, girls 
will carry on and have many other 
suggestions to offer. 

If possible, have a large table at 
which only the non-workers are seat- 
ed. During each lesson all such stu- 
dents will take their places there. 

This Activity Table Group is a 
constantly changing one—sometimes 
a girl may be there only once. If 
it can be known as a center of in- 
terest, the group will enjoy the class 
period and leave with the feeling 
that the time was well spent. Since 
home economics enrollment often de- 
pends upon girls selecting the course, 
this is an important factor. 

Here are some activities: 

1. Give each girl a bundle of fabric 
samples about 4 x 8 inches, fastened 
together and numbered. Have them 
list on paper the names of the mate- 
rials and state to which group each 
one belongs such as cotton, rayon, 
etc. Check with them later to see 
how many have a perfect score. This 
holds the challenge of a crossword 
puzzle. 

2. Place magazines dealing with 
home economics on the table. Let 
each girl select one article she thinks 
might be interesting to the group. 
She may read it, make notes and 
present it in turn to the class. This 
assignment might extend into the 
next lesson. 

3. Have the group make a list of all 
their expenditures for the past week. 
Ask them to study the list and check 
the things that they feel gave them 
the most satisfaction, and to place a 
minus sign before those which they 
consider a waste of money. How 
many were wise spenders? Have 


them plan a week’s careful spending. 
4, Place a stack of Sunday papers on 
the table. Suggest that the girls se- 
lect from the advertisements the coat 
priced at the lowest figure and the 
one priced at the highest figure. Let 
them compare the descriptions of 
the coats and give what they con- 
sider the reasons for the difference 
in price. Or ask them to find as 
many advertisements as they can on 
one article of clothing and compare 
range of prices. 

5. Place on the table fashion maga- 
zines collected from that season, scis- 
sors, paste, and paper. Have the 
group select from the magazines 
what they consider an adequate 
wardrobe for a girl their age for 
that time of year. Have them cut 
out the illustrations, mount them on 
paper, sign their names, and hand in 
for criticism. This can be followed 
the next week with a scrap box tak- 
ing the place of magazines. The 
assignment might be to choose the 
material they consider best for the 
wardrobe they have selected and 
fasten a sample beside each costume. 
The following week, ask them to 
“give your reason for the colors you 
have chosen. How do they fit in 
with your basic wardrobe color?” 
6. Some girls love magazine arti- 
cles or illustrations on home furnish- 
ings. These can often be obtained 
from the school librarian in June or 
from friends throughout the year. 
Let students clip out the items they 
would like to use in furnishing some 
particular room. 

7. Also valuable are the Government 
bulletins dealing with such subjects 
as consumer problems, learning to 
use advertising, investing in your- 
self, and countless others of current 
interest. Always present is the girl 
who likes to read. If new books and 
magazines dealing with teen-age 
problems are placed at one end of 
the table, many girls will prefer to 
spend their time there. 

It is the restless active girl who 
finds stimulus in the planned lesson 
of the day. It is for these that the 
suggestions may prove worthwhile. 





Ruth Fitzsimmons retired last year 
after teaching in the East Orange, New 
Jersey High School for thirty years. 


PRACTICAL HOME ECONOMICS 











CLOTHING / TEXTILES “GROOMING 


What Do Women Need to Know 
About Textiles and Clothing? 


By Helen Mohr Reynolds and Dorothy D. Scott 


economics departments find it 

necessary to re-examine student 
needs in the light of general edu- 
cation goals. Each year more and 
more girls from other departments 
at Heidelberg College select the in- 
troductory course in textiles and 
clothing as an elective. What: are 
the immediate needs of all college 
girls—non-majors as well as home 
economics majors—which should be 
met through a study of textiles and 
clothing? What are the projected 
needs of these girls as future 
business women, homemakers and 
mothers? 

In an attempt to answer these 
questions, we set up a questionnaire 
and went directly to groups of col- 
lege students, business women and 
homemakers for help. The college 
girls questioned were students who 
had just elected the introductory tex- 
tiles and clothing course. Included 
were freshmen, sophomores, juniors 
and seniors, both home economics 
majors and non-majors. The home- 
makers were a varied group: some 
were mothers, others had no chil- 
dren; some had part-time or full- 
time jobs, others were full-time 
homemakers; some were newlyweds, 
others had been married several 
years. Many of the business women’s 
group were unmarried; some were 
homemakers with families. In all, 
a total of eighty-eight women and 


J economics depe college home 


Mrs. Reynolds, instructor of textiles 
and clothing, Heidelberg College, Tif- 
fin, Ohio, made this study under 
direction of Dr. Scott, head of home 
economics education at The Ohio 
State University. 
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college girls filled in the questions. 

These groups were asked how 
valuable any previous home econom- 
ics work had been in the light of 
their everyday needs, what types of 
activities involving textiles and 
clothing they engaged in, what prob- 
lems they met and what sources of 
information had been helpful to 
them in solving their problems. The 
responses were most interesting and 
have served as valuable guides in 
setting up our department’s course 
in textiles and clothing. 

We found it erroneous to assume 
that all those persons who had stud- 
ied textiles and clothing have been 
adequately prepared to meet daily 
problems in these areas. Forty-eight 
people, 59 per cent of the respon- 
dents, had taken at least one course 
in textiles or clothing. Yet, only 
three of the 48 stated that they 
felt they were adequately prepared 
for their daily problems in clothing 
construction and the selection and 
care of textiles and clothing. Nine 
stated that their preparation had ac- 
tually been poor, and the other 36 
felt their preparation had been fair. 

Thirteen common activities in tex- 
tiles and clothing, such as altering 
clothing, purchasing clothing and se- 
lecting household textiles were list- 
ed, and each respondent was asked 
to check those activities in which she 
participated. The students most 
often participated in activities deal- 
ing only with their own clothing. 
Most of them purchased, laundered 
and pressed their own clothing and 
over half occasionally sewed for 
themselves and altered readymade 
garments. Nearly ali of the stu- 
dents purchased clothing occasion- 


ally as gifts for some other mem- 
ber of their family. 

The activities of the business 
women were very similar to those of 
the students, differing only in that 
the business women frequently laun- 
dered clothing for other members 
of their families, and occasionally 
selected household textiles. Nearly 
every homemaker checked that she 
participated at least occasionally in 
all thirteen of the activities except 
dry cleaning at home and designing 
clothing. Homemakers who had out- 
side employment bought more ready- 
made garments, had more laundry 
done outside the home, and in gen- 
eral participated in fewer activities 
than the full-time homemakers. 

The problems encountered by each 
group were closely related to the 
group’s activities. It was apparent 
that the college student encounters 
many textile and clothing problems, 
for every one of the seventeen prob- 
lems listed was checked by at least 
one student, and all but five prob- 
lems were checked by over half of 
the students. Named in order of 
frequency, the problems most per- 
plexing to students were: recogniz- 
ing quality in textiles, stain removal 
and selecting becoming clothes. 

It was not surprising to find that 
a greater number of homemakers, 
especially those with children, 
checked more problems than did the 


students. Each of the problems was 
checked by at least one-third of the 
homemakers, and all but two were 
checked by over half of them. The 
problems listed most often were: 
selecting becoming clothes, recog- 


nizing quality in fabrics, keeping up 


(Concluded on page 64) 





Advance 5911— 
Blouse in misses 
sizes 12-20, 35-. 
Advance 6231— 
Skirt in waist 


measure 24-30, 25¢. 






Doing a little apple 
polishing is a good thing 
if a girl does it by 
trying to look her very 
best self for teacher... 
and she certainly will 


in these new fall fashions! 


Right, Advance t202, skirt 
& jacket, sizes 12-18, 35¢. 


Advance 6179— 
Slim line suit, 
sizes 12-18, 50c. 











Advance 6196— 
Two-piece dress, 


sizes 9-17, 35c. 
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@ Each season women enjoy an exciting game 
rarely played by men—that of trying to discover 
what points identify new clothes as distinctly 
up-to-the-minute fashions. These are our notes on 
the fall picture. How do they compare with yours? 
There are two silhouettes—the softly flared 

line or a slim, fluid one. Whichever you prefer, 
the new fashions are slimmer and easier. 
Shoulders are softer and wider, thus giving a 
looser look. The pinched top is gone. 

Skirts are gently full—modified versions of 
voluminous ones of the past season. Fullness in 
skirts is carefully handled to emphasize 

the waistline and a smoother hipline is 
achieved by means of unpressed pleats, gores, 
and darts. Pleats—finely laid, stitched, and 
unpressed—are part of the new trend. Crinolines 
are out, but skirts may have inner linings. 
Skirt lengths seem slightly longer, usually about 
thirteen or fourteen inches off the ground. 
Waistlines are news with choice of the middy 
line, either molded or loose, and the Empire line 


Fall Fashions 


with its high wrapped look. Belts are every- 
where, especially the cinch and cummerbund. 
Neckline types include the V again. Bows are 
much used. Sweater necklines are popular as an 
attractive background for scarves and jewelry. 
Jackets are longer, straighter and looser— 
no more nipped-in waistlines or padded hips. The 
winter suits often have jackets which can double 
for toppers. Also gaining importance is the 
cardigan silhouette in jackets and suits. 
Coats are tapering to slim lines, too, quite 
opposed to the pyramid flares of last year. Short 
coats, hip or seven-eighths length, are news. 
Ensembles, dresses with matching jackets, are 
high fashion this fall. The trick is in combining 
fabrics of interesting weights and colors. 
Fabrics are softer—promoting the graceful, 
draped Tine. Thick coating tweeds and handsome 
fleeces are used for dresses and skirts as 

well as coats. Crepes in both wool and silk or 
rayon are staging a successful comeback. 
Jerseys are disguised in hand-knitted and tweedy 
effects and there is a whole new range of 
exciting winter cottons from which to choose. 
Colors include the very important black, all 
the coppery tones, camel, olive green, royal blue, 
grape tinged with black, charcoal grey, 

and RED—the best apple polishing color of all! 
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By Mary Brown 


Tips for Lovelier Hair 


grooming. Even your complexion beauty begins with the care 

of your hair because your hair and skin are a continuation of each 
other. There are so many quick tricks to make hair lovelier, crispy 
clean and as shiny as a copper penny that anyone can have a glorious 
crown. 

Do you know that it is the rinsings and not the sudsing in your 
shampoo that gives your hair sparkle and life, and the crisp look 
of a polished apple? Of course it is important to use the correct 
shampoo for your hair condition, but it is the shampoo you take out 
of your hair that really counts. Part of the dull, listless personality 
we give our hair results from not rinsing adequately. Rinsing is 
vitally necessary to a healthy scalp and glossy locks. So rinse, rinse 
and rinse again until your hair is squeaky clean. 

Brush your hair often and brush it until your scalp tingles. Be 
sure to brush both the underneath and top side of the hair strands. 
Begin at the center part and brush downward. Then bend your head 
so that the hair falls forward and brush from the scalp to the ends 
of the hair. Brushing whips up your body circulation thus giving 
you, your hair and scalp more life. It is the route to a healthy shiny 
head as well as flushed cheeks and brilliant eyes. 

Your scalp needs attention. Sometimes all the brushing your arm 
allows will not put a gleam onto your scalp. If your scalp gets seedy 
and sick it needs treatment, care and nourishment. A good hair dress- 
ing patted over the scalp will help revive it. Pat the dressing onto 
the hair ends, too, and watch those brittle pieces turn into strong 
glossy strands. 

Learn to pin-curl your own hair to give it a perfectly groomed 
look. Pin-curling is the simplest form of artistry. People with all 
thumbs can do it, but it does take practice.* 

If your hair gets limp and requires the quick pick up of a pin-curl, 
do it with cologne. Choose one of the light fragrances that will scent 
your hair as it curls it in seconds. But remember, a steady diet of 
cologne settings is not good because the alcohol in cologne is drying 
to the average hair. Use this technique for emergency hair prob- 
lems only. And when you are pin-curling do not hesitate to change 
your hair style. A new combing can change your personality and give 
you a real lift. 

Once your hair is clean, grooming doesn’t stop. Some faces can get 
by with only hair, but Elizabeth Taylors are few. Put a bow, a 
ribbon, a flower or jewel in your hair to set off your coiffure. If your 
hair droops in one direction, liven it up with frivolity in another. 
Your audience will love it. One of the most beautiful girls we have 
ever seen cannot be photographed unless her hair is combed to give 
height in front. So we must examine our personal needs critically 
and then administer to them. If you take your hair grooming seri- 
ously, you will really be the “lady with a shine.” 


() exon shining hair is an important step in the pursuit of good 





* If you would like a pamphlet which gives easy-to-follow directions on pin-curling 
and some new hair-dos, just send a self-addressed envelope to me care this magazine. 
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HOME FURNISHINGS / EQUIPMENT 
housing and 
NEWS LETTER home furnishings 


Modern living requires flexible and 
versatile furniture. Industry recognizes 
this need and is designing furniture 
harmonious with new open-area floor plans. 

Multi-purpose pieces—cabinets that 
conceal extension tables, high-low tables, 
chairs which open into beds, as one shown 
at left—are well designed, honestly useful. 











Superior Sleeprite Corp. 


Wide variations in color, texture, and 
form are evident this season, with the 
natural look dominating. Fine woods are 
polished to enhance their grains. Dark and 
light woods are frequently combined as in 
the wall unit at right in which mahogany is 
highlighted with gabanga doors. Panels of 
glass or metal: grill-work are also used 
with wood for variation and decorative 
hardware helps to carry out this theme. 











Unagusta Mfg. Co. 


The light feeling is important in upholstered pieces. 
Slender arms and legs, straight lines, and smooth tailoring 
give roominess and comfort without massiveness. Sectional 
pieces are still being shown, but full length couch sofas 
of simple design are more frequently presented. The 
contradictory look of luxury weaves in raw, rough fibers and 
the popular tweed and nubby woven textures are all found in 
exciting combinations of synthetic and natural fibers. 

















New pieces such as room dividers are 
given more attention, The one at left has 
flat surfaces of cherry veneer banded in 
solid cherry and finished in tawny nutmeg. 

Wrought iron, which invaded the indoor 
scene a few years ago, continues popular. 
Sofas, chairs, and tables all feature 
wrought iron construction—some severely 
simple, others combined with various 
materials. An example is the upholstered 
chair at top left. Small accessories— 
magazine racks, tray tables, lamps—are 
also designed in wrought iron. 

Marble again appears on table and 
Jamestown Table Co. chest tops—an old note with the new. 
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The Food Freezer 


in the School Kitchen 


By Mae Ellyson Culley 


with a home food freezer? To 

keep the home economics curricu- 
lum up-to-date the freezing of 
foods must be included. There must 
be a change of emphasis in food 
preservation projects. No longer are 
canning, drying, and brining the only 
important methods of storing foods. 
There are indications that frozen 
storage is taking precedence over 
all other methods. Many of our stu- 
dents now have freezers in their 
homes. When they have homes of 
their own still more will be using 
freezers. A way to reach the pres- 
ent and future users of freezers is 
through the students in home eco- 
nomics classes. 

Information concerning the use of 
freezers in the home has been ob- 
tained from questionnaires returned 
by 114 freezer owners in West Vir- 
ginia. The observations made in 
this study are both timely and prac- 
tical since they come from the ac- 
tual users in the summer of 1951. 
A study of the data from the ques- 
tionnaires emphasizes the popularity 
of frozen food and the practicality 
of the freezer. There is much in 
favor of installing and using a food 
freezer in high school economics de- 
partments, as indicated by this sur- 
vey. 

1. Approval of the freezer was 
unanimous. The home freezer own- 
ers, who returned questionnaires, 
praised the freezer highly. _ Only 
one was doubtful. Some of the 
owners wrote: “I think everyone 
should have a freezer.” “How did 


I YOUR school kitchen equipped 


Mrs. Culley is a homemaking teacher 
in Cameron, West Virginia. This 
article is based on her masters 
thesis, Use Made of Home Freezers 
by a Selected Group of West Vir- 
ginia Owners, done at West Virginia 
University in 1951. 


SEPTEMBER, 1952 





I ever get along without it?” “They 
are wonderful.” “I think the freezer 
is marvelous.” “To me it is a source 
of pleasure and enjoyment.” Present 
owners are so enthusiastic it ap- 
pears the freezer is here to stay. 

2. Most makes of freezers that 
were reported gave good perform- 
ance. There were a minimum of 
repairs, most of which were made 
by the manufacturers. Only 2.67 
per cent reported loss of food from 
any cause. The owners stressed 
that the freezer be purchased from 
a well-known manufacturer and a 
reputable dealer who will carry out 
the terms of the guarantee, make 
satisfactory repairs, and offer special 
services. 

8. The home freezer is far more 
satisfactory than frozen locker stor- 
age. Locker storage was said to be 
inconvenient and unsatisfactory by 
homemakers. It would probably be 
less practical for school kitchens. 
With lockers, the students would not 
have contact with all the freezing 
procedures, transportation would be 
a nuisance, and only limited use 
would be made of frozen food. If 
a freezer is installed in the kitchen, 
daily use could be made of it. 

4. The proper location of the freez- 
er in the home presents problems. 


The present owners are not con- 
vinced of the best place for the 
freezer for both convenience and 


economy of operation. Many houses 
have no space large enough for a 
freezer. The location of the freezer 
presents new problems in house and 
kitchen planning. 

5. Mistakes have been made in buy- 
ing freezers. Forty-four per cent of 
the owners reported their present 
freezers were too small. Students 
should consider the number of mem- 
bers in the family and the use that 
will be expected of the freezer to 





determine the correct size to pur- 
chase. 

6. For greater economy, effective 
use should be made of all the space 
in the freezer during the entire year. 
The girls should learn to stagger 
food storage and use of fruit, meat, 
vegetables, and cooked foods so that 
the freezer is kept full. 

”. The freezer saves much time in 
meal preparation. Homemakers find 
they can get meals quickly by using 
the ready-prepared frozen foods. 
Serving meals in home economics 
departments will be a joy, for many 
of the foods may be made and stored 
in advance. Rolls, pies, cookies, cas- 
serole dishes, etc., made and stored 
days before require only heating the 
day of the meal instead of long 
hours in preparation. It will be 
possible to get a meal without rush- 
ing during the short class periods. 

8. Frozen foods are nutritious. 
The freezer owners emphasized this 
idea. The teacher can make a point 
for good nutrition sinée frozen foods 
retain most of the natural vitamins 
and minerals. They may be even 
better sources of vitamin C in the 
winter than fruits and vegetables 
that have been in storage or trans- 
portation many days after they were 
harvested. 

9. Freezing foods is easy. Foods 
for the freezer can be processed and 
prepared quickly and safely. Less 
skill is required than in canning 
foods. Teen-age girls often lack 
experience in food preservation and 
have failures and accidents when 
canning. They will enjoy freezing 
for the food is quickly prepared and 
easily put away. Every package will 
probably be in good condition. 

10. Freezing food is an excellent 
way of saving leftovers. The food 
budget may be reduced in the school 

(Continued on page 58) 
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steady gain in popularity since 

they became generally available 
in 1947. Almost four million freezers 
have been sold since that time and 
yearly sales are continuing to in- 
crease. 

The trend is toward large capacity 
freezers. The majority of freezers 
being marketed this year are be- 
tween six and twenty - three cubic - 
feet. However, it is possible to buy 
freezers from four- to forty-cubic- 
feet capacities. 

Choice of the size freezer to pur- 
chase depends upon the allotted space 
in the home and the amount of food 
to be stored. If foods are grown 
especially for freezing, it is neces- 
sary to have a large freezer. But if 
food is purchased for processing, the 
amount can be limited to the capacity 
of the freezer. Here is an approxi- 
mate list of the number of pounds 
of food various size freezers will 
hold: 


Size of Freezer 


ie freezers have made a 


Approximate 


In Cubic Feet Pounds 

6 210 

7 245 

8 287 
11 389 
13 455 
14 508 
15 550 
17 600 
20 700 


Let’s 
Look 


at Freezers 


A REPORT OF 1952 MODELS AND FEATURES 
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New Features 

The 1952 freezers have smooth in- 
ner and outer walls for quick clean- 
ing and good appearance. Simplified 
storage and accessibility is made 
possible with improved storage bas- 
kets, guide rails, dividers, and in- 
terior lighting. One manufacturer 
has placed shelves on the inner side 
of the lid to hold packages that are 
to be used the next day. 

Most freezers are equipped with 
some type of warning system to show 
whether or not the appliance is 
working properly. A battery oper- 
ated bell will ring if the temperature 
within the freezer rises above 12° F. 
Many of these bells will ring forty- 
eight hours unless turned off. The 
warning light system must be 
checked more closely. Usually a red 
light glows constantly if the freezer 
is in good working order. When the 
light goes out, it is a signal of 
trouble — either power failure or 
dangerous rise of freezer compart- 
ment temperature. 

Counter - balanced lids and doors 
open easily and remain open without 
propping. Many have tumbler type 
locks or rings to attach a padlock. 
Some lids can be opened with a touch 
of an elbow or hip if hands are full. 


Types Available 


Chest and upright type freezers 
are most suitable for home use. The 


By Florence Stassen 





Baskets slide easily in Norge freezer 


walk-in type freezer requires special 
and expensive permanent installa- 
tion. Choice of type depends upon 
individual preference. There are ad- 
vantages and disadvantages to both. 

Chest type freezers provide coun- 
ter working space, but need more 
floor area than the upright freezer. 
Storage baskets provide easy access 
to food without too much bending, 
but care should be taken not to over- 
load them. There is no danger of 
food tumbling from the chest type 
freezer. Also, cold air, being heavier 
than warm, will stay in the freezer 
rather than rushing out every time 
the lid is lifted. 

The design of the upright freezer 
is often identical with the refrigera- 
tor of the same make. Refrigerated 
shelves and rolling baskets give con- 
venient storage. It is neither neces- 
sary to bend nor to lift heavy baskets 
to get at the food. Regular shaped 
packages are simple to stack, but 
rounded or odd shaped ones might 
fall from the shelves upon opening 
the door unless carefully placed. One 
upright freezer has inner doors 
which divide the compartment into 
three sections, one for freezing and 
two for storage. Thus, the entire 
chamber is not exposed to warm air 
each time the door is opened. 


Freezing and Storage 


The method of quick freezing 
properly packaged foods is handled 
in two different ways. Some freezers 
have a special compartment which 
remains constantly colder than the 
rest of the box. Food to be quick 
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frozen is placed in this section and 
allowed to remain until completely 
frozen. The packages are then placed 
in the main compartment for safe 
storage. Another method is to ad- 
just the temperature control so that 
the entire freezer is brought down 
to quick freezing temperature. The 
control has to be set several hours 
before placing the food in the 
freezer. After the food is thoroughly 
frozen, the control is returned to 
storage temperature. Temperature 
variations on most freezers range 
from ten degrees above zero to 
twenty degrees below zero. The aver- 
age storage temperature is zero de- 
grees. If temperature is kept too 
low, the food might be subjected to 
freezer burn with undesirable results 
in flavor and texture. 


Care of Freezer 


It is generally recommended that 
freezers be defrosted when the frost 
is between one-fourth and one-half 
inch thick on the freezer walls. This 
occurs once or twice a year unless 
the freezer is opened too often or if 
food has been improperly wrapped. 
Household equipment specialists of 
the Bureau of Human Nutrition and 
Home Economics have tested the 
effects of allowing frost to accumu- 
late to an inch and one-half thick 
on the walls of a chest type freezer. 
They found that with this excessive 
frost there was no harmful rise in 
temperature nor did operating costs 
rise appreciably. But because thick 
layers of frost wastefully reduce the 
food storage space and make the 


Frigidaire freezer lid is counter-balanced for safety 
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freezer inconvenient to use, they 
recommend the freezer be defrosted 
periodically when frost is half an 
inch thick. 

When defrosting the home freezer 
it is wise to follow the manufactur- 
er’s directions. Many suggest that 
all food be removed from the freezer 
and packed tightly in a paper-lined 
cardboard box. Then place news- 
papers in bottom of freezer and 
scrape frost from side walls with 
scrapers of wood, plastic, or hard 
rubber. Avoid using sharp tools 
which might mar the surface or dam- 
age coils. Remove frost from the 
freezer floor by picking up news- 
papers placed for this purpose. 

Do not use hot water to melt the 
accumulated frost because of pos- 
sible damage to delicate temperature 
control mechanism, coils, or refriger- 
ant. If some frost melts, wipe up 
water with clean cloth. 

Freezers do not have to be washed 
every time they are defrosted unless 
something has been spilled. Before 
washing the freezer, defrost thor- 
oughly and disconnect. Allow com- 
partment to warm sufficiently for 
washing. Use lukewarm water or a 
mild solution of baking soda and 
water. Do not use soap because it 
might leave an odor that is difficult 
to remove. 

After defrosting and cleaning the 
freezer, dry thoroughly. Close lid, 
connect freezer, and allow to run for 
at least an hour before replacing the 
food. When restacking packages, 
take inventory, placing those on top 
which should be used first. 
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International Harvester freezer has interior light 
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Accessories for the home should be chosen for their beauty and appropriateness, Joseph Carreiro tells his students. 


Accessories: 
Select, Don’t Collect! 


probably reveal more about our 

taste than does the furniture. 
For this reason I always tell stu- 
dents, “Select, don’t collect, your ac- 
cessories.” 

Certain pieces of furniture are 
essential in any home—such as beds, 
tables, chairs, etc. Because these 
pieces are likely to be expensive we 
can be excused for not having the 
very best in quality or design. Ac- 
cessories, however, cost a fraction 
of the price of larger items and are 
not strict necessities. Sometimes 
they are used merely for pleasure, to 
complete a room, or to. satisfy 
aesthetic requirements. They may 
be useful, too. In any case, satis- 
faction derived from _ accessories 
must be great, for they are found 
in the poorest of homes. 

These objects —ashtrays, vases, 
pieces of sculpture, floral arrange- 
ments—should be chosen with dis- 
crimination. This suggests quality 
rather than quantity. 

Why people collect objects just for 


Te accessories in our homes 


Joseph Carreiro is instructor of 
housing and design in the College of 
Home Economics, Cornell University. 
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By Joseph Carreiro 


the sake of collecting is difficult even 
for a psychologist to answer. I know 
because I asked one! Perhaps it is 
a carry-over trait from childhood 
when objects were collected out of 
curiosity. If that is the answer, 
then most collections today are with- 
out purpose. Perhaps the reason 
stems from a desire to keep the past 
alive—a purpose of doubtful value. 
Or maybe it is just a compulsive 
action or a competitive response. 

Whatever the reason, everyone has 
friends who collect ashtrays, figur- 
ines or the ubiquitous white ele- 
phants. Indeed, “white elephants” 
are what these collections inevitably 
become! Yet, in many homes there 
are shelves, mantles, tables, and 
desks crowded with these knick- 
knacks—a word, in itself, without 
meaning. 

One cannot defend this habit by 
complaining of a limited budget. To 
do so would be to fail to realize that 
a few objects of good, even excel- 
lent, quality can be purchased for 
the same cost as several poor items. 

The use of accessories should en- 
hance, not detract, from room sur- 
roundings. Therefore it is important 





to choose them carefully. In se- 
lecting art objects it is wise to fol- 
low some general rules: 

First, look at the design. Ob- 
serve the form of the object, its 
silhouette from all sides, its color, 
texture, and line. Examine the ma- 
terials of which it is made. Is it 
suited to the object and its purpose, 
or is it merely imitating another, 
more expensive material? Next, 
study the workmanship. Consider 
whether the object is the result of 
thoughtful creativeness on the part 
of the artist and if the design fits 
the materials used. 

Finally, ask the question: Can it 
stand alone as a beautiful object? 
This should be true whatever the 
accessory, be it a vase, lamp, ash- 
tray, paper weight, or potted plant. 

Among the most important acces- 
sories for any home are flowers and 
plants. Their irregular, colorful, and 
organic shapes soften the effect of 
the predominantly hard, box-like, 
sharp-edged forms of our furniture. 

The person who selects, rather 
than collects, his accessories will be 
doing himself and the cause of art 
a service. By applying the princi- 
ples of selection he can quickly weed 
out objects of poor materials and 
shoddy workmanship and increase 
his sensitivity to fine details. At the 
same time, pressure will be brought 
to bear on the manufacturers of in- 
ferior products. Demand will en- 
courage them to produce products 
with qualities of good design along 
with lucrative quantity. 
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By Vera G. Ricct 


given to the first boys’ foods class 

initiated last year at Belvedere 
Junior High School. The course was 
elective and open only to boys of 
the A8, B9 and A9 grades. 

Much preparation for this new 
course took place during the pre- 
vious semester. It was given pub- 
licity through a school bulletin which 
read as follows: “Attention, upper 
division boys! Would YOU like to 
be able to make a pumpkin pie, a 
chocolate cake or a real old-fashioned 
strawberry shortcake? What about 
Coney Island burgers with French 
fries for the gang? How would you 
like to prepare a meal with lots of 
appeal? Join the Chefs Club for 
all this and more! We’ll be seeing 
you in Bungalow 2.” 

On “Sign-Up Day” for electives, 
the boys who were interested in the 
course brought their most recent re- 
port cards with them. By this 
means the teacher had some choice 
in selecting the pupils for the Chefs 
Club. 

Satisfactory grades in citizenship 
were a requisite. Although seventy- 
five students signed up, only twenty- 
four could be programmed. 

The homemaking teacher, unfa- 
miliar with boy students, was con- 
cerned about how to meet such a 
class for the first time. Some ques- 
tions which she considered at the 
beginning were: Why did_ boys 
choose the Chefs Club for their elec- 
tive? What did they expect to 
achieve? How should the subject 
be approached? What standards 
should be maintained? Should re- 
quirements be different for boys 


Te Chefs Club was the title 


Miss Ricci is a home economics 
teacher in the Belvedere Junior High 
School in Los Angeles, California. 
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FOODS 


VUTRITION 


SCHOOL LUNCH 


What Are We ating Today? 


Theme Song of a Boys’ Chefs Club 


than for girls? Who pays for main- 
tenance of foods classes? 

In practice the same definite ap- 
proach in orientation to a foods class 
worked with the boys as with the 


girls. First the names and uses of 
equipment had to be learned. Fa- 
miliarity and _ responsibility for 


placement of equipment was 
stressed. How to measure accurate- 
ly, how to wash dishes properly, and 
how to get extra kitchen jobs done 
were some of the other questions 
that needed to be answered. 

What to wear was one of the first 
problems that confronted the Chefs 
Club. The boys liked the idea of 
having a uniform. They decided up- 
on a white butcher-type apron and 
large potholders that fitted into a 
single roomy apron pocket. The 
Costume class made the aprons and 
potholders from a sturdy quality 
material which had been purchased 
with student body funds. The 
words Chefs Club were then em- 
broidered across the bib front of the 
apron. Also, the aprons and _ pot- 
holders were numbered for easy 


identification in black indelible ink 
to withstand launderings. 
aprons were 


The rented to the 
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A glimpse of the Chefs Club in action. 


boys for thirty cents a semester. 
Laundering was done in the school 
with the automatic washer, drier, 
and ironer. 

The boys also suggested that they 
wear paper caps. This eliminated 
the laundry problem. These caps, 
made of heavy wrapping paper of a 
light color, could be easily adjusted 
to any head size by use of a straight 
pin on each side. The beginning 
of the term provided a good time to 
make a generous supply of this head- 
gear. We found that a paper cap 
could be worn for about half of the 
semester. 

A point system was the answer 
to getting the necessary extra 
kitchen duties done. The use of the 
term housekeeper was strictly avoid- 
ed. Instead, monitors were needed 
for lockers, sinks, towels, floor clean- 
up, supplies and equipment checkers. 
These assignments were chosen on a 
voluntary basis, rotating every two 
weeks. 

The earning of points was taken 
very seriously by all the boys. Five 
points were given for each satis- 
factory performance of an extra 
assignment. 

(Concluded on page 68) 





Besides learning food prepara- 
tion, members study meal planning, budgeting and family entertaining. 
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By AILSIE M. STEVENSON 


The Cost of an “Adequate” 


home economics budget?” 

“Our school must economize— 
what is a reasonable amount to 
spend for food work?” 

These and similar questions have 
been asked repeatedly by administra- 
tors and home economics teachers in 
the State of Washington during the 
past five years. Due to rising prices 
and the need for economy, the state 
supervisors of home economics felt 
at a loss for answers. Therefore, they 
decided to make a study to secure in- 
formation on which to base the 
yearly operational expenses of home 
economics departments. 

Since food supplies take such a 
large proportion of the budget, it 
was decided to begin with a detailed 
study of the cost of the food prep- 
aration experiences which are of- 
fered as a part of the total food pro- 
gram. The study seemed timely be- 
cause various reports of the national 
situation indicated that the problem 
was of general interest. There has 
been much building and remodeling 
of schools since World War II, but 
there seems to be little justification 
for installing expensive kitchens if 
they cannot be used because of lack 
of funds for supplies. This was one 
of the problems in the State of 
Washington. Moreover, it was time 
to revise the Guide for Planning in 
Vocational Homemaking Education 
and the cost study was needed as a 
basis for curriculum construction. 

The first step in the study was an 
analysis of 132 yearly budget and ac- 
count reports for vocational home 
economics departments which were 
on file in the state office. These 
records covered all areas of home 
economics but had a separate section 
for food supplies. They disclosed the 
startling range of $.50 to $7.70 per 
pupil per year for food supplies. The 


“Hl OW much should I ask for my 


Ailsie M. Stevenson is assistant pro- 
fessor of home economics education, 
State College of Washington and as- 
sistant state supervisor of home eco- 
nomics education in Washington. 
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departments with ninety or more 
pupils spent less per pupil (medians 
of $1.80 to $2.00) than those of 
smaller enrollments (medians of 
$1.95 to $3.00). These findings 
raised the questions as to whether 
the experiences which cost $7.70 per 
pupil were warranted and what type 
of program could be offered for so 
little as $.50. 

The second step in the study was 
to secure information on what was 
spent for food supplies in relation to 
the types of experiences which were 
offered. Since the home economics 
teachers felt a personal interest in 
the project, many volunteered to 
keep accurate accounts of expendi- 
tures for one class during 1950-51. 
Two special report sheets were pre- 
pared. The first page asked for 
background information; the title of 
each weekly lesson; the foods pre- 
pared; any accompaniments served; 
size of recipe; and the type of lab- 
oratory experience in terms of film, 
demonstration, and individual or 
group work by the students. The 
second page asked for an itemized 
account of the food costs for one 
week in terms of food purchased, and 
supplies on hand or from other 
sources. Sixty usable reports cover- 
ing 963 lessons were received. As the 
study was begun after school had 
started, only about half the records 
were for ten to eighteen weeks. 

The average cost per pupil per 
food preparation lesson not counting 
films was $.08 for the first year; $.12 
for the second year, or $.19 for the 
longer records; and $.30 for the 
third year, or $.26 for the longer 
records. Further examination of the 
data showed an average of one and 
two-thirds to slightly less than two 
laboratory lessons per week. Evi- 
dently economy was not attained by 
skimping on the amount of food pre- 
pared or by overemphasizing films 
and demonstrations. However, ap- 
proximately three-fourths to _five- 
sixths of the lessons for the first and 
second years were spent on the prep- 
aration of separate dishes such as 
biscuits. This seemed to indicate 


that many teachers were economiz- 
ing by the elimination of a desirable 
number of partial and complete 
meals. Thus, the real problem was 
to find the cost of an adequate pro- 
gram in food preparation. 

A group of “expert” food teachers 
was called together to consider what 
an adequate program should be. In 
turn, their suggestions were sub- 
mitted to the curriculum committee 
for the revision of the food study 
section of the state Guide. These two 
curriculum committees submitted the 
following recommendations based on 
the findings of the 1950-51 records: 

1. Food laboratory equipment 
should be used to better advantage. 

2. There should be more _indi- 
vidual responsibility by high school 
girls. 

3. When girls work in partnership 
groups, the responsibility should be 
rotated on each of two days. 

4. Groupings of four girls should 
only be used when each girl has suf- 
ficient responsibility. 

5. More teaching should be done 
on the meal basis in contrast to 
single foods. 

6. More emphasis should be placed 
on partial meals for the sake of man- 
agement experiences. 

7. Occasional complete meals 
should be served following the 
necessary practice lessons on the 
dishes included in the meals. 

8. Teacher demonstrations are 
valuable for presenting new foods or 
techniques and for organization of 
work, but should not be habitual. 

9. “Quickie” demonstrations can 
be interspersed to advantage during 
laboratory periods. 

10. Demonstrations by girls may 
be substituted occasionally for class 
activities, but require careful plan- 
ning and supervision. The same is 
true for demonstrations by com- 
mercial representatives. 

11. There should be five or six 
food preparation lessons every two 
weeks. 

The curriculum committees felt 
that the teachers needed specific help 
in planning food preparation experi- 
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ences and they followed up their 
recommendation by working out a 
series of lessons for each of the 
three years of home _ economics 
study. Their suggestions were sub- 
mitted to the teachers for discussion 
and criticism at the annual fall con- 
ference for vocational home eco- 
nomics teachers. Obviously they pre- 
sented the series of lessons as a pat- 
tern for an adequate program—suf- 
ficiently flexible to be adjusted to 
local needs. 

The cost of this adequate program 
was estimated from the 1950-51 ac- 
counts, but many of the teachers 
were interested in trying out the 
program in one class and verifying 
the cost. As a result forty teachers 
sent usable accounts for 1951-52 
covering 510 lessons, the findings of 
which have been summarized in the 
accompanying tables. 

Although the number of 1951-52 
records was not large, the findings 
were compared with the data for 
1950-51 and we feel that the results 
furnish a good basis for calculating 
the costs of an adequate food pre- 
paration program for first and 
second year home economics in 
Washington. Since the third year 
program is very flexible, and the 
number of records received during 
the entire study was small, the sum- 
mary figures are offered as esti- 
mates. 

We hope that the detailed costs 
which have been found will be of 
value to teachers in other states as a 
basis for estimating the food budget 
for their particular programs. It is 
necessary to keep in mind that the 
prices were those found in the north- 
west during the past school year and 
that the lessons represent merely 
those which require food preparation 
—not the total learning experiences 
included in a foods unit. 

The study has proved to be a real 
challenge to the home economics 
teachers of Washington for improv- 
ing both the content and presenta- 
tion of foods units. We are confident 
that the implications from this 

(Concluded on page 54) 
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SUMMARY FOR HOME ECONOMICS |, 1951-52 


Average Cost of Series of Lessons 
Average Cost of Laboratory Average Cost of 


Series of 37 Food Preparation 
Lessons Per Pupil Class Demonstrations 


Lessons Recommended 


|. Food preservation—2 weeks, 5 lessons 
2 laboratory lessons $ .30 
3 demonstrations 
Il. Meal preparation—12-14 weeks, 
32 lessons 
A. Breakfasts, 15 lessons 
1. Simple breakfasts 
| laboratory 13 
| demonstration 29 
2. Muffins 
2 laboratories 10 
| demonstration 18 
3. Biscuits 
2 laboratories .08 
| demonstration 14 
4. Cereals 
| laboratory (partial meal) 05 
| demonstration .28 
5. Egg cookery 
| laboratory (partial meal) 12 
| demonstration 18 
6. Family breakfast 
| laboratory 16 
2 demonstrations 1.03 
B. Supper or simple dinner, 17 lessons 
1. Spaghetti and tossed salad 
! laboratory (partial meal) 14 
| demonstration 65 
2. Milk desserts 
2 laboratories 14 
3. Buffet supper (meat substitute) 
2 laboratories .09 
| demonstration 
4. Vegetable plate 
| laboratory 2 
| demonstration an 
5. Less tender meats 
| laboratory .23 
| demonstration 74 
6. Partial dinner (without meat) 
| laboratory .20 
| demonstration (salads) .39 
7. Cakes 
2 laboratories 15 
| demonstration 1.30 
8. Partial supper (meat substitute) 
! laboratory Estimate 13° 


$1.46 


Estimate .54’ 


Total: 21 laboratories Total: $2.14 per pupil $7.29 


16 demonstrations per year 
Average cost per pupil per 
laboratory lesson $.10 


* Based on data for laboratory lesson. 
? Based on data for partial meals. 


Note: To calculate the cost for a class of a given size, multiply $2.14 by the number 
of pupils in the class and add $7.29 for demonstrations. 
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FREEZING FACTS 


By Marge Mothersill 


of our most popular methods of 

food preservation. This is due 
in part to its speed, ease and con- 
venience. Freezing allows home- 
makers to serve seasonal foods over 
a period of several months instead 
of the usual few weeks. Besides 
preserving important food values, 
home freezing offers substantial sav- 
ings in time and money. Foods can 
be purchased and prepared in season 
when prices are low and quality is 
high. Whole meals, leftovers, and 
extra quantities of foods may be 
frozen for serving at a moment’s 
notice. 

This fall is a good time for stu- 
dents to study food freezing. Har- 
vest foods are abundant and rela- 
tively inexpensive, and foods frozen 
now can be used advantageously in 
foods classes during the coming 
months. 


Prot ur m foods has become one 


Selecting Foods 


Practically all types of foods— 
fruits, vegetables, meats, dairy 
products, cooked, and uncooked prod- 
ucts—can be frozen successfully. 
Of course, some kinds of foods may 
be frozen with greater success than 
others. For example, fruits such as 
bananas and avocados or vegetables 
that are most often served raw do 
not make good freezing prospects. 
In this latter group are green onions, 
salad greens, radishes, and whole 
tomatoes. 

For the best freezing results, fresh 
foods should be selected with care. 
No matter how skillfully the food 
is frozen, the product will depend 
on the quality of food used. Above 
all, foods should be fresh. Fruits 
should be fully ripe, firm, and their 
bruised parts discarded. Vegetables 
should be tender, succulent, fully 
colored, and mature. Some varieties 
of fruits and vegetables are better 
suited to freezing than others. 
Specific information on which local 
varieties give the best results may 
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be obtained from your state exten- 
sion service or experiment station. 


Top quality meats with a medium 
covering of crisp, white fat which 
prevents drying of the lean, and 
healthy young poultry of good flesh 
should be selected for freezing. 
Again, freshness is essential in 
choosing meat, fish, and poultry. 


Preparing Foods 


Work quickly with small quanti- 
ties is a good rule to follow in pre- 
paring fresh foods for freezing. 
Small amounts of fruit should be 
washed in cold water to prevent over- 
handling and bruising of delicate 
fruits. If allowed to stand in water, 
fruits lose food values and flavor 
or become watersoaked. Generally 
fruit is prepared for freezing in 
much the same way as for serving. 
Larger fruits are cut into pieces or 
crushed. Good parts of less perfect 
fruit are suitable for crushed fruit 
or purees. 

Sugar or a sugar syrup is added 
to fruit to help preserve the color, 
texture, and flavor and retard the 
action of enzymes. The amount of 
sugar or syrup depends on the acid- 
ity of the fruit and how it will be 
used. Some fruits can be packed 
without sweetening although they 
generally yield a lower quality prod- 
uct. However, such fruits packed 
in this way are sometimes needed 
in special diets. Usually fruits 
packed with syrup are best for des- 
serts while those packed in dry sugar 
or unsweetened are used for cook- 
ing since there is less liquid in the 
product. 

Ascorbic acid is most often used 
to retard the darkening of certain 
fruits during freezing. It is avail- 
able in crystalline or powdered form 
or as a mixture with sugar or with 
sugar and citric acid. 

Vegetables to be frozen should be 
washed in cold water and sorted ac- 
cording to size for heating and 
packing unless cut into uniform 


size pieces. Scalding to inactivate 
enzymes is a critical step in prepar- 
ing vegetables for freezing. Under- 
blanching causes them to become off 
flavored, discolored, or tough; pro- 
longed blanching results, in loss of 
vitamins, minerals, flavor, and color. 
Consequently the scalding period 
should be timed accurately. Heating 
also softens vegetables and makes 
them easier to pack. The most com- 
mon method of scalding is by heat- 
ing vegetables in boiling water. 
They should then be cooled rapidly 
and drained thoroughly before pack- 
ing. Precooked or leftover cooked 
vegetables do not freeze satisfac- 
torily. A study done at the Uni- 
versity of Michigan revealed that 
vegetables which had been precooked 
before freezing were definitely in- 
ferior to fresh vegetables or blanched 
frozen vegetables, especially in color, 
texture, and flavor. In addition, 
much of the vitamin C content was 
lost in reheating them for serving. 

Before freezing, meats should be 
boned and cut into sizes suitable 
for cooking if possible to conserve 
storage space and facilitate packag- 
ing. Several pieces may be wrapped 
together if separated by freezer 
packaging material. Family cuts 
such as steaks, chops, etc., should 
be packaged promptly and frozen 
to keep the large cut surface areas 
from deteriorating through drying 
or by bacteria. Cut-up chicken, 
fish, or ground pork and beef are 
usually packaged in one-pound pack- 
ages; with other cuts, enough for 
one family meal should be packaged 
separately. Drawn poultry for roast- 
ing may be frozen whole. 

However, poultry such as turkey 
should be frozen unstuffed for safety 
and best results according to re- 
search just completed by the Amer- 
ican Institute of Baking. In their 
experiments, uncooked turkey was 
stuffed prior to freezing and later 
roasted from the frozen state. In 


(Concluded on page 58) 
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Freezing Peaches 


For freezing, select peaches that are in their 
best eating stage. They should be juicy and 
firm-ripe with a creamy color. Allow 1 to 1, 
pounds of peaches as purchased for every pint 
container that will be prepared for freezing. 





Wash the fruit gently to avoid bruising. 
Halve and remove pit before peeling. Peaches 
will have a better texture if they are peeled 
without dipping first in boiling water. Dip- 
ping causes the outer layer to soften in the 
frozen product and detracts from appearance. 


Slice peeled peaches directly into cold 40% 
sirup in freezer jar or other suitable con- 
tainer. Make sirup in advance by dissolving 
3 cups sugar in each 4 cups water. Add '4 
teaspoon ascorbic acid to each 4 cups sirup to 
keep fruit from darkening while in storage. 


Press peaches down in container and add 
enough sirup to cover. Use a piece of 
crumpled parchment paper to hold fruit below 
sirup. Allow ¥,” head space since fruit ex- 
pands in freezing. Wipe edges clean and seal 
tightly. Label and freeze. Store at zero F. 





SEPTEMBER, 1952 





Boy learns to give his own insulin. 


This takes lots of food and insulin. 


A Summer Camp 
for Diabetic Children 


plenty of good food are the most 

important considerations in plan- 
ning the usual summer camp. At 
Springdale Camp a third factor had 
to be taken into consideration—the 
ratio of exercise and food to the 
amount of insulin given the young 
campers. 

Springdale is a two-week camp for 
diabetic children from Nebraska and 
nearby states. One of 17 such camps 
in the United States, it is sponsored 
by the Springdale Camp Association 
and has the support of many organi- 
zations and individuals. Diabetic 
children over eight years of age are 
contacted through their physicians, 
county relief directors, or their par- 
ents. A fee is charged for the camp, 
but each child pays according to his 
ability. 

The purpose of Springdale is to 
give diabetic youngsters opportunity 
for camping experience and to help 
them to achieve self-reliance in the 
management of their disease. Here 
some of the children meet others 
with diabetes for the first time and 
learn that they are not unique in 
their handicap. The mother as well 
as the child benefits from camp. 
While the child is away the mother 
is relieved of constant supervision 
of his diet and activity. When the 


J ‘stents of 000 activities and 


Patricia Appleyard, formerly on 
the staff of PRACTICAL, was the 
dietitian of the camp this summer. 
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child returns home his new experi- 
ence enables him to take more re- 
sponsibility. 

For two weeks in June during 
1951 and 1952, the Springdale Camp 
Association rented Camp Catron 
near Nebraska City, Nebraska, from 
the Girl Scouts of Lincoln. This camp 
has three “units” of tents and will 
accommodate 12 boys and 24 girls or 
12 girls and 24 boys. During the 
1952 session nine boys and nine girls 
were enrolled and only two units 
were used. 

Food 

The camp director was Anna 
Smrha, a home economist loaned by 
the Nebraska State Department of 
Health. A physician was in the camp 
at all times and other physicians in- 
terested in the project took turns 
coming to the camp for daily medical 
consultations and to give short les- 
sons. 

On arriving in camp each child 
was given a medical examination and 
assigned a diet. Diets based on the 
American Dietetic Association and 
American Diabetes Association Ex- 
change Lists were used. The Ex- 
change Lists include foods of similar 
fat, carbohydrate, and protein con- 
tent. The food allowances for each 
meal are expressed in terms of Ex- 
changes. If for breakfast a child 
were allowed two bread exchanges, 
two fat exchanges, one fruit ex- 
change, and one milk exchange, he 
might select the following menu: one 





Children study nutrients in food. 


By Patricia Appleyard 


slice of toast, three-fourths cup corn- 
flakes, two tablespoons light cream, 
one teaspoon butter, one orange, and 
one cup of milk. 

The original diets of the Ameri- 
can Diabetes Association and Ameri- 
can Dietetic Association were sup- 
plemented by others worked out by 
the diet therapist, Dr. Ruth Lever- 
ton, head of human nutrition re- 
search at the University of Ne- 
braska. These diets supplied 2200, 
2600, 3000, and 3500 calories and 
each included one quart of milk per 
day. In general, the differences 
among the diets were in amounts of 
food rather than kinds. 

Snacks were served to all the chil- 
dren at four in the afternoon and 
before bedtime. One boy who was 
accustomed to a glass of milk in the 
morning was given a snack at that 
time. 

During diet class which was 
taught by the camp director, Anna 
Smrha, the children learned the im- 
portance of a good diet and how the 
Exchange Lists can be used by dia- 
betics. At breakfast the children 
were given a choice of foods in the 
fat and bread exchanges, thus en- 
abling them to put their new knowl- 
edge to use. For example, a child 
who preferred to do so could have 
two slices of toast instead of cereal 
and one slice of toast. Or he could 
choose cream on his cereal in pref- 
erence to bacon. Another place 

(Concluded on page 67) 
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Meet Our 
School Lunch Editor 





Lunch is served to over 100 teach- 
ers and 1700 boys and girls who 
attend the Brookline High School. 





In the kitchen of the high school 
cafeteria, food is prepared with 
the aid of two gas-fired bake 
ovens, gas ranges, and broiler. 
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kitchen service are essential 

when a school cafeteria must 
provide luncheon to 1,700 students 
and more than 100 teachers in the 
short time of an hour and twenty 
minutes. Such is the case in Brook- 
line High School where students and 
teachers crowd the cafeteria during 
four twenty-minute lunch periods. 

Marion Cronan, whom you know 
through the school lunch menu and 
recipe pages of Practical, supervises 
the cafeteria. Director of the school 
lunch and homemaking program 
in the Brookline, Massachusetts, 
schools, she is also responsible for 
eight elementary school cafeterias. 
Receipts of the high school cafeteria 
operation exceeded $160,000 in 1951. 

Marion Cronan has two principal 
goals when planning her school lunch 
program. The first is to provide well 
prepared and nutritious food that 
can be quickly served to students and 
teachers. The second is to sell the 
lunches at the lowest possible price 
and at the same time avoid a loss in 
the financial report on cafeteria 
operations. 

Her first goal has been accom- 
plished by having adequately staffed 
and efficiently equipped kitchens. 
Fourteen persons make up the high 
school cafeteria staff and prepare at 
least 500 hot dishes a day. This is 
done with the aid of modern equip- 
ment. A tour of the kitchen would 
reveal shiny gas ranges, ovens and 
broilers, two 70-cubic-feet refrigera- 


f ()itchen planning and efficient 


Marion Cronan 


tors, and a freezer. Also in evidence 
is other equipment essential for 
large quantity food preparation such 
as electric mixers, slicers, food 
choppers, ete. 

The installation of a second gas- 
fired bake oven in 1950 has helped 
considerably to reduce the cost of 
baked goods which otherwise would 
have to be purchased from bakeries. 
For example, in the school year of 
1950-51, food costs at Brookline 
High School were reduced 61.1 per 
cent and in 1951-52, 60.6 per cent 
through the increased kitchen pro- 
duction of cakes, deep dish pies, and 
hot breads. Of course, the schools 
receive financial help through the 
Federal school lunch program, and 
the Department of Agriculture pro- 
vides various commodities that are 
abundant during different seasons. 

The menus and recipes which have 
been presented in our school lunch 
section during these past years are 
typical of the ones used by Marion 
Cronan in her school lunch opera- 
tion. Lunches served in the high 
school cafeteria and in the elemen- 
tary schools meet the requirement 
of the Type A Federal lunch pattern. 

In addition, Marion Cronan finds 
time to be active in professional 
groups. She is president of the East- 
ern Massachusetts Home Economics 
Association, president-elect of the 
Massachusetts School Food Service 
Association and a member of the 
executive board of the Massachusetts 
Dietetic Association. 
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MONDAY 


TUESDAY 


WEDNESDAY 


THURSDAY 


FRIDAY 











Chicken Loaf 
Mushroom Sauce 
Peas 

Carrot Sticks 
Prune Muffins* 

Canned Cherries 


Corn Chowder 

Ham Salad 
Sandwich* 
Waldorf Salad 
Orange Chiffon 
Cake 


Pineapple Juice 
Macaroni & 
Tuna Salad 
Sliced Tomatoes 
Corn Bread* 
Strawberry Whip 





Observance of 
Columbus Day 


Hamburg Loaf 
Scalloped Potato 
Whole Wheat 
Bread* 
Butterscotch 
Pudding * 


Tomato Juice 
Cheese Omelet 
Bacon Strip 
Lima Beans 
Rye Bread* 
Plum Cobbler 


Chicken Pie 
with Vegetables 
Potato Topping 

Green Beans 

Stuffed Celery 

Sliced Peaches 

Date Nut Bar 


Haddock Fillet 
Buttered Beets 
Mashed Potato 
Roll* 

Apple Pie 
with Cheese 





Orange Juice 
Hamburg Roll* 
Cabbage & 
Pineapple Salad 
Steamed Chocolate 
Pudding with 


Foamy Sauce 


Vegetable Soup 

Grilled Cheese & 
Ham Sandwich* 

Sliced Tomato 
Minted Fruit Salad 
Peanut Butter 
Cookie 


Pot Roast 
Sandwich; Gravy 
Molded Mexican 
Slaw 

Pumpkin Tart 


Fruit Juice 

Macaroni & 
Cheese 

Frankfurter 

Tomato & Lettuce 
Sandwich* 

Fresh Apple 


Orange Juice 
Savory Rice & & 
Eggs Casserole 
Tossed Green Salad 
Bran Muffin* 
Honey Spice Cake 





Tomato Juice 
Sausage 
Baked Potato 
Raisin Bread* 
Apple Sauce 


Fruit Juice 
Italian Sandwich* 
(Salami, Cheese, 
Tomato and 
Green Pepper) 
Lemon Cheese 
Cake Pie * 


Fricassee of Lamb 
on Mashed Potato 
Stuffed Pear Salad 
Glazed Apple 
Square with 
Fruit Sauce 


Orange Juice 

Baked Ham Patty 

Candied Sweet 
Potato 

Mixed Vegetables 
Raspberry 
Shortcake 


Spaghetti and 
Salmon Casserole 
Buttered Broccoli 
Cheese Biscuit* 
Fruit Gelatin 








Fruit Juice 
American Chop 
Suey 

Green Beans 
Hard Roll* 


Caramel Custard 





Fruit Juice 

Hot Turkey 
Sandwich* 
Peas 

Cranberry Betty 





Tomato Juice 
Shepherd’s Pie 
with Vegetables 
Potato Topping 
Fruit Salad 
Chocolate Chip 
Cookies 





Roast Pork 

Mashed Potato 

Turnip 

Roll* 

Steamed Plum 
Pudding with 
Foamy Sauce 





Cod Fish Cakes 
Baked Beans 
Brown Bread* 
Cole Slaw 

Roman Peach Cake 
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In Hattiesburg, Mississippi 


“We Do It This Way” 


BY NANNIE BETH STEADMAN 


Supervisor of School Lunch 
Hattiesburg, Mississippi 


HE school lunch program in the Hatties- 

burg Public Schools has expanded rapidly 
in the last few years. Hattiesburg is a small 
Southern city in which all twelve schools in- 
cluding eight white schools and four Negro 
schools offer complete “A” lunches with milk. 
One supervisor, a clerk, 12 managers and 28 
helpers operate the cafeteria. 

Menus are planned a week in advance in 
the central office and sent to the lunchroom 
managers. Each manager keeps daily records 
which are turned over to the supervisor 
weekly, along with all invoices. These records 
are kept in the main office. 

The supervisor purchases all equipment 
and all food. Each school has its own store- 
room, and one other large storage room pro- 
vides for an overflow of foods. However 
rather than make food commitments from 
year to year, most purchases are on a short 
range schedule, from week to week, or in 
some instances, day to day. Food bargains 
are utilized if they meet standards of high 
quality. The combined result is little tie-up 
of money, no real storage problem, a mini- 
mum in shrinkage, and the ability to func- 
tion with a comparatively small staff. 

Training periods are held prior to the 
opening of school terms, both for managers 
and helpers. During the school year, train- 
ing sessions are held about once a month. 

Children are not required to eat lunch at 
school, but eventually we hope all children 
will be cafeteria patrons. 

Here is a typical school lunch menu: 


Meat Loaf 
Creamed Potatoes Green Beans 
Raw Vegetable Salad 
Yeast Rolls 
Lemon Sponge Pudding 
Whole Milk 


Margarine 


Lemon Sponge Pudding 


14% cups butter 10 cups milk 
7% cups sugar 1% cups flour 
10 lemons 20 eggs 


Cream butter and sugar together. Add well 
beaten egg yolks, lemon juice, grated rind, and 
flour. Mix well. Add milk. Fold in stiffly 
beaten egg whites. Bake in a slow oven 300°F. 
n a water bath until the blade of a knife comes 
out clean. A delicate crust forms on top and 
pudding supplies its own sauce. Serves 50. 
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se SAVORY RICE AND EGGS 


3% Ibs. rice 

50 hard cooked eggs 
3%, cup margarine 
1%, cups flour 


Cook rice in salted water until 


Quarter eggs. Make cream sauce with margarine, flour, 
reconstituted milk, and salt. Add cheese; heat until melted. 
Place 4% cup cooked rice in individual casseroles. Top with 
four quarters egg. Cover with 4 cup cheese sauce. Heat 


in moderate oven, 325°F. 


je LEMON CHEESE CAKE PIE 


Crumb Crust 


2 qts. graham crackers, i 
finely crushed 1% 
Filling 
3, Ibs. cream cheese 1 
%, cup butter %, 
3 cups sugar 1 
6 whole eggs 1yY, 
Y, cup gelatin %, 


Mix graham crackers, sugar, and butter; reserve 142 cups 
for topping; press remainder into pie pans. 
cheese and butter. Add sugar and eggs. 
Add softened gelatin which has been melted over hot water. 


Add flour, milk, lemon juice and peel. 
Pour into pie shells. 


until thoroughly mixed. 


with reserved crumbs. Bake 35 


jx BUTTERSCOTCH PUDDING 


3% qts. reconstituted dried %4 
milk % 

2, lbs. brown sugar 1 
2 cups cornstarch 1 


1 tsp. salt Y; 
1 qt. cold milk 


Heat 31% qts. of milk in double boiler. Mix dry ingredients. 
Add cold milk, blend. Add mixture to hot milk stirring 
Reconstitute dried egg and 
Add small amount of hot mixture to eggs, return 
Cook few minutes. 
add margarine and flavoring. Add nuts if desired. 


constantly, Cook 10 min. 


water. 
to hot mixture. 


je ORANGE CHIFFON CAKE 


64% cups cake flour 1% 

Y% cup baking powder YY 
14% tbsp. salt 2 
4¥, cups sugar 3% 


1% cups cooking oil % 
1% cups egg yolk 


Sift flour, baking powder, salt, sugar. 
and water in bow! with sifted dry ingredients. Using wire 
whip, mix on medium speed until smooth. 
juice and peel in several portions, mix well. 


mix. Beat egg whites and cream 


oil mixture in steady stream to egg whites. 
enough to blend thoroughly. Pour in ungreased tube pans 
(10”). Bake at 350°F. 45-50 min. Frost. 


1 qt. dried milk 

4 qts. water 

1 tbsp. salt 

3 Ibs. shredded cheese 


50 servings 


tender; drain and rinse. 





50 servings 


lb. sugar 
cups melted butter 


cup water 

cup flour 

qt. milk 

cups lemon juice 

cup lemon peel, grated 


Chill. Blend 
Beat until fluffy. 


Continue beating 
Sprinkle 
min. at 350°F. Chill. 


50 servings 


cup dried egg 
cup water 

cup margarine 
tbsp. vanilla 

Ib. chopped nuts 


Remove from heat, 


50 servings 


cups water 

oranges, juiced 

tbsp. orange peel 
cups egg whites 

tbsp. cream of tartar 


Put oil, egg yolks 


Add orange 
Do not over- 
of tartar very stiff. Add 
Mix only 
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SIMPLE palatable diet which can 

be used many ways in nutrition 

research has been found satisfac- 
tory by the U.S. Department of Agri- 
culture. Developed in the Bureau of 
Human Nutrition and Home_ Eco- 
nomics, the new diet offers a standard 
method of finding out human individ- 
ual needs—not just for one nutrient 
but almost all of the important vita- 
mins and minerals. It can also be 
used to test the teamwork of nutrients 
in the body. 

Volunteers in the pioneer test of the 
diet were six home economics students 
at the University of Maryland. Dur- 
ing a forty day period, the girls lived 
at a house equipped for the experiment, 
eating only the weighted foods and 
drinking distilled water. 

The diet consisted of three rotated 
menus, including a few simple foods 
and enough synthetic vitamins and 
minerals for estimated nutrition needs. 
The first use of the new research aid 
has been in studying the importance 
of fat in the diet. 


Frozen Food Insurance 

Something new in insurance is protec- 
tion against loss of food when your 
home freezer stops operating. Accord- 
ing to the U.S. Department of Agri- 
culture, several manufacturers are now 
providing insurance in such an event. 
Sometimes the policy covers loss of 
food only when the freezer itself breaks 
down; other policies cover both freezer 
break-down and non-operation due to 
power failure. The cost of the insur- 
ance depends on the amount of food 
insured. Further details can be provid- 
ed by dealers. 


Spice News 

Good news to dieters has come from 
the American Medical Association. No 
longer must people be satisfied with 
tasteless food to lose weight. This 
news follows a study of the salt con- 
tent of common spices recently complet- 
ed at the University of Wisconsin. 
Forty-one different kinds of spices were 
tested and only two—dried parsley and 
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What’s Going on in Foods 


BY MARGE MOTHERSILL 


celery flakes—were ruled out. Although 
doctors have recommended using spices 
for salt-free or low sodium diets, this 
is the first time that research proves 
they can be used without harmful ef- 
fects. 


Improved Orange Juice 

An important development in frozen 
orange juice concentrate was recently 
announced by Birds Eye. By means 
of a secret process, the separation in 
orange juice has been eliminated. The 
new concentrate can be reconstituted 
and kept in the refrigerator for as long 
as 72 hours without separation or loss 
of vitamin content and flavor, its man- 
ufacturers claim. ‘The process involves 
eliminating enzymic action, thus reduc- 
ing separation and gelation to a_ neg- 
ligible point. 


Food Favorites 

Although canned peaches, tossed 
salads or pineapple pie will never re- 
place steak, these foods rank surpris- 
ingly high at the Army dinner table. 
This was revealed in a series of A- 
ration attitude surveys recently com- 
pleted by the Quartermaster Corps. 
Fruits scored higher in popularity than 
vegetables when fruits were served in 
salads or in a sauce. Desserts also 
rated high in preference. In general, 


G.I. Joe snubs such vegetables as 
squash, spinach, carrots and_ brussel 
sprouts, but he likes tomatoes, pota- 


toes, green beans or peas, corn, green 
onions and lettuce. 


New Bread Standards 

Standards of identity for five types 
of bread became effective last month. 
The standards include a set of specifi- 
cations insuring that the ingredients 
contained in the bread are named on 
the label. The five breads to which 
the standards apply are white, enriched, 
milk, raisin, and whole wheat bread, 
and the corresponding rolls and buns. 

Standards specify the names under 
which these five varieties must be sold; 
list ingredients which are required; 
name optional ingredients that may be 


included; exclude unauthorized ingre- 
dients; and designate optional ingre- 
dients to be listed on the bread labels. 


Coffee Drinkers 

The American people consume more 
coffee than all other people in the 
world, reports the U.S.D.A. Currently 
we are drinking nearly 115 billion cups 
each year—an average of more than two 
cups per person a day. ‘This average 
figure includes children as well as adults. 
Since 1910 our per capita consump- 
tion of coffee has practically doubled. 


Nutrition Charts Available 


The set of nutrition charts prepared 
by BHNHE is available once again 
with minor revisions after being tem- 
porarily out of print. The ten charts 
are based on laboratory studies using 
white rats to show importance of good 
nutrition on growth and development. 
Sold in complete sets only, they may 
be purchased at $1.00 a set from Su- 
perintendent of Documents, Washing- 
ton 25, D.C. 


Food Flashes 


> Consumers can now . buy frozen 
lemon juice concentrated in a_ tube. 
The product is claimed to keep indefi- 
nitely in the ice cube compartment of 
the refrigerator and can be squeezed 
without thawing for use in lemonade 
or as flavoring. 

bm Powdered egg yolks is the most re- 
cent news in baby foods. Introduced 
by Swift and Company, the ready-to- 
serve powdered yolks have been report- 
ed especially good sprinkled on cereal, 
vegetables and in soups. Small cans 
of the product contain the equivalent 
of five egg yolks. 

> Oleomargarine can now be sold un- 
der the name margarine, according to 
the amendment of the Federal Defini- 
tion and Standard of Identity for Oleo- 
margarine. Under the new regulations, 
margarine must contain at least 15,000 
U.S.P. units of vitamin A if it is added. 
The previous minimum by law was 
9,000 U.S.P. units. Fish liver oil, nat- 
ural or synthetic sources of the vita- 
min can be used. 
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NABISCO classroom teaching aid! 
‘MAKE MINE BREAKFAST’ 


%* developed on the basis of a nationwide * includes nutrition planning service — time 
survey of home economics teachers and money management 


Complete breakfast planning unit...F REE! 


% to meet teachers’ needs and wants on the 


entire breakfast story * suggestions for family and party breakfasts 


* advance tested by home economics * interestingly written ... gaily illustrated 
instructors and nutritionists 


% package includes 6-page brochure plus * nothing like it exists in the field 
3 project sheets for students 


Send for “Make Mine Breakfast” Today 
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NATIONAL BISCUIT COMPANY, Niagara Falls, N. Y., Dept. ?-9 
i F R e 3 J Please send me without charge, .......... copies | 
| ® of “Make Mine Breakfast” which includes 3 | 
| student project sheets for each brochure. Material is now in | 
| publication and will be mailed shortly after it comes off the l 
| presses. i 
-; | Fora ' i 
3 POMS ccc ccccecoccccccccccccccccccs MD cccccccccoocecce 
Oye | Better Breakfast- _ se : 
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BAKED BY NABISCO i | 
ave § Number of students taught.......... EE RIAAERS TRE SEAS ERASER 1 
RESIGMAL SISEUIT COMPANY (.....00 ccc newness nad 
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ROPER selection of major and 

minor equipment for the home is 

of psychological and financial im- 
portance to the homemaker. The mar- 
ket offers such a wide variety that it is 
often difficult to make a sensible and 
wise purchase. Homemakers and fu- 
ture homemakers need more informa- 
tion on how to choose suitable equip- 
ment and to use it to its fullest extent. 
Thus it is up to teachers, consumer 
service departments and editors to pre- 
sert the equipment story without bias, 
giving both advantages and disadvan- 
tages of the various products. 

Fach manufacturer believes his prod- 
uct to be the best on the market. But 


the homemaker has to decide which 
product best meets her particular 
requirements. Comparison shopping, 


demonstrations and careful reading of 
market surveys in magazines and news- 
papers will help her to make the best 
purchases. Future home makers will ben- 
efit from the opportunity to use as many 
different types of equipment as_possi- 
ble in the homemaking department. 
These experiences will be remembered 
when the time comes to furnish a new 
home or apartment. Only by truthful 
and extensive coverage of the equip- 
ment field will we be able to help the 
homemaker with this problem. 


Petite Oven 

Newest feature of the Roper range 
is a small auxiliary oven built into the 
top of the range. The petite oven is 
located on the right side of the range 
and operates independently of the larger 
oven. It has interior lighting, a full 
view door, complete insulation and au- 
tomatic heat control. 

The oven is large enough to bake 
two cakes, or two ten-inch pies, or 
two dozen biscuits. It will accommodate 
a six-pound rolled roast and other 
foods for a complete oven meal. Used 
in conjunction with the full-size oven 
it becomes a space-making auxiliary 
oven for easy preparation of large fam- 
ily dinners. 

All conventional top - of - the - range, 
oven and broiler facilities are offered 
on this range as well as the petite oven. 
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What’s Going on in the Home 


BY FLORENCE STASSEN 


Included are four top burners, large 
oven with automatic heat and time con- 
trol, infra red broiler and _ storage 
drawer. 


Double Duty 

Lavatory and dressing table combina- 
tions show a practical trend toward 
more useful bath and powder rooms. 
Sinks are set into cabinets to provide 
counter and storage space. The Eljer 
Company of Ford City, Pennsylvania, 
manufactures several different com- 
binations—some with the lavatory lo- 
cated in the center and others to the 


side. All have a linen storage cab- 
inet, cosmetic drawer and _ laundry 
hamper. The styling and pastel colors 


of these combinations are assets to any 
bathroom. 


Second Refrigerator 
On-the-spot refrigeration is provided 
with the two-cubic-feet capacity Servel 
refrigerator. Constructed of metal with 
either dark or blond wood tone finish, 
the refrigerator resembles an occasional 
table. It has a drop front opening and 





contains two ice cube trays, a shelf 
for food and a plastic tray. Approxi- 
mately thirty-two inches high and 
twenty-five inches wide, the electric re- 
frigerator is recommended for use in 
playrooms, terrace, or a small apart- 
ment. Removable legs allow it to be 
placed on counter tops or tables. 


Roses Are Red 
The rosebud design is an attractive 
addition to the Westinghouse line of 
electric sheets. The double bed size 


Two electric percolators re- 
cently introduced are Arvin 
Coffee Perk, at left, and 
Mirro-Matic Percolator, at 
right. Both have automatic 
time controls and keep cof- 
fee at serving temperature 


electrical sheet has an all-over green 
leaf and rosebud design against a pink 
background. It is made of lustrous 
mercerized broadcloth. All electrical 
parts are insulated and sealed with a 
waterproof coating for easy washing. 
The electric sheet is available with 
either single or dual temperature con- 
trol. The controls are encased in at- 
tractive boxes that can be placed on 
the night table or clipped to the side 
rail of the bed. The single control 
electric sheet retails at approximately 
$32.00 and the dual control at $40.00. 


Product Briefs 


> A hand mixer with extra attach- 
ments for whipping and beating is a 
space-saver appliance manufactured by 
the Rival Manufacturing Co., Kansas 
City, Missouri. The mixer comes com- 
plete with storage bag and flannel gear 
case. 

> Light at an angle is possible with 
the Swivelier Vogue-Lite. Modern 
shades and colors make them suitable 
for living room or bedroom use. Special 
socket and swivel construction permit 





the lamp to be turned at any angle 
and remain in that position. 

> Bubbling fruit juices from baking 
pies will no longer mar the crust or 
burn in the oven if Pi-Stax are inserted 
in the top crust to serve as escape 
hatches for under-crust steam. These 
heatproof glass tubes are two inches 
long and come packaged in sets of 
three with brush for cleaning. They 
are sold by Rockford Fastner Com- 
pany, 116 North Court Street, Rock- 
ford, Illinois. 
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New 12-page 
Calendar Booklet 
“Wax the Year Round’ 


Makes wax teaching easier on the 
teacher because students combine 
waxing with timely projects. 

















Use coupon on page 107 to get your 
free copy of this lively brochure. 








Here ave just a few of 
the scores of timely taps described in the calendar: 


\5 ?) Use wax to clean and polish cutting tables and 


sewing machines. /ocr Give the team a boost by brightening 
football helmets with wax. (Wov/ Get detailed directions for finishing salad bowls 
¥EC\ Let wax help you make holiday decorations. 








for Christmas gifts. 
AN Keep your snow shovel waxed to prevent snow from sticking. \FEB Brighten 





scuffed and dingy galoshes with wax. (MAR Try waxing old shabby straw hats 
for another season’s wear. \F Make housecleaning easier with special 


cleaning waxes. Keep screens from sticking by waxing the edges. 
Fill small jar with Paste Wax for handy shoe shine when traveling. 


(wenn Wo swim suit zipper to prevent sticking. 








fen Director of Consumer Education . 

= 
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ARMENTS made of synthetic fab- 
rics can be safely laundered in au- 
tomatic washing machines if recom- 
mended procedures are followed. These 
methods were demonstrated recently by 
Natalie Barry, supervisor of the Gen- 
eral Electric Home Laundry Institute. 
Mrs. Barry cautions that all trim- 
mings, pockets and bindings on gar- 
ments should be examined to determine 
if they are washable. A short washing 
period of one and one-half minutes in 
warm water with mild detergent, 2 three- 
minute wash spin and a three-minute 
rinse has been found successful for laun- 
dering suits and dresses. The garments 
should be taken directly from the rinse 
water and hung on well shaped wooden 
hangers without wringing. Shoulders 
can be padded with wash cloths for a 
smooth line. ‘Trousers should be hung 
by the cuffs from pants hangers. Seams 
should be finger-pressed frequently dur- 
ing the drying period to avoid press- 
ing. However, for final touching up 
a dry or steam iron can be used. 


Sewing Machine Innovation 
A desk that holds a sewing machine 
and a sewing chair with a drawer un- 
derneath for threads and small acces- 
sories are the latest inventions by the 
Necchi Sewing Machine Company. The 
machine lifts from the center of the 
desk like a typewriter. Drawers on 

either side provide storage space. 


On Land or Sea 

The superliner United States has 
over thirteen and one-half miles of 
draperies, bedspreads and trim made of 
dynel. This fiber, developed by Union 
Carbide and Carbon Corporation, has 
been approved by the Coast Guard as 
fire resistant for use aboard the liner. 
The ship’s impressive dynel mileage in- 
cludes: 13,315 yards of dynel draperies 
and bedspreads; 9,298 yards of dynel 
braid; 1,973 yards of buckshot tape 
for weighting the draperies; 1,918 yards 
of draw cords; 388 yards of buckram 
and 244 yards of special draperies for 
ship’s officers’ quarters. 

Besides being flame resistant, dynel 
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What’s Going on in Textiles 


BY DOROTHY 5S. DAY 


fabrics cannot be harmed by moths, 
mildew, salt air or salt water. They 
are long wearing and shrink resistant. 


Fabric of Kings 

The Garment Dyers Guild of Amer- 
ica says that faded corduroy can be 
easily and safely re-dyed. If the ma- 
terial has become so badly soiled that 
stains cannot be removed, then re- 
dyeing can lengthen the wearability of 
the garment. Incidentally, corduroy 
has an interesting history. Originally 
used only for court regalia, it derives 
its name from the French “cord” mean- 
ing “fabric” and “roi” meaning “king.” 

Mail-A-Buy 

Living in New York City, we are not 
very well acquainted with mail order 
shopping services. We have recently 


learned about Dressmaker’s Mail-a-Buy, 
which seems like a good idea if you are 


Jerry Sue Spears of Oklahoma, left, and 
Josephine Hall of Virginia, right, win- 
ners of the National Needlecraft contest, 


Youth Wins 

Two teen-age girls and one a little 
older have proved that home sewing 
is not a lost art. Competing in the 
sewing contest sponsored by the Na- 
tional Needlecraft Bureau, they were 
among the eight winners in the twelfth 
national sewing contest. 

Selected by a jury of fashion and 
sewing experts from among 250 com- 
petitors, they are Jerre Sue Spears of 
Muskogee, Oklahoma, and Josephine 
Hall of Ashland, Virginia, winners in 


located where fabrics are not readily 
available. A booklet of fashion-fabric 
swatches is sent to you every two weeks. 
Besides ordering fabrics from this swatch 
book you can request samples of others. 
The service costs $3.00 per year, which 
also can be deducted from the first 
order. Dressmaker’s Mail-a-Buy, Inc., 
251 West 39th Street, New York 18. 


Fragrant Plastics 

Flower scented plastics, developed 
and produced by Monsanto Chemical 
Company, are making their debut in 
shower curtains and draperies at R. H. 
Macy & Co., New York. The perfume 
is not a coating or something sprayed 
on the plastic film, but an integral 
part of the plastic fabric, according to 
Monsanto researchers. Variations in- 
clude carnation designs with a car- 
nation fragrance and rose patterned 
fabrics with a rose scent. 





are interviewed by the Voice of America. 
Models displayed their winning garments 
in a fashion show in New York last June 


the high school group; and Mary Jane 
Davies of Stout Institute, Wisconsin, a 
winner in the senior group. Miss 
Davies, a second-time winner, was also 
the recipient of the Clark Cup Pop- 
ularity Award, which is determined by 
the applause given to the contestants. 

Each of the eight winners won a 
$100 prize. To encourage the teach- 
ing of sewing in schools, the two in- 
structors of the national student win- 
ners were awarded special prizes of 
$250 each. 


PRACTICAL HOME ECONOMICS 

















NOW AVAILABLE! 


CELANESE’ REVISED TEXTILE 


xp “a ‘ \\ 





\ 
Incorporating recent develop- 


ments in selection and care of 


fabrics and changes in the Federal R 


Trade Commission rulings. Mir 


SEPTEMBER, 1952 


Celanese has completely revised and brought up-to-date its list of - 
instruction booklets and added an important new one on easier ironing. 


Much new information has been added and all fiber phraseology is 


in accordance with the new Federal Trade Commission rulings. 


The following booklets are available: 


1. 
2. 
3. 
a 
5. 


“The Light Touch—A New Way To Easier Ironing” 
“How To Choose Your Fabrics Wisely” 

‘Acetate, the Beauty Fiber’’ 

“How To Sew On Acetate Jersey” 

“Important Things To Know About Acetate Tricot” 


USE COUPON IN COUPON SECTION OF THIS MAGAZINE 
TO ORDER YOUR SUPPLY 


CELANESE CORPORATION OF AMERICA, New York 16, N. Y. 
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"Adequate" Food Preparation 
(Continued from page 41) 
year’s records and evaluations will 


of teaching food preparation. In ad- 
dition, our teamwork has stimulated 


Thus, we hope to follow through 
with other smaller studies and to 
strengthen the over-all home eco- — 


result in continued interest in cur- 
riculum planning and better methods 


interest in trying to determine the 
cost of “adequate” programs in 
other areas of home _ economics. 


nomics program by our search for 
adequacy. 





SUMMARY FOR HOME ECONOMICS Il, 1951-52 


Average Cost of Series of Lessons 
Average Cost of Laboratory Average Cost of 
Series of 39 Food Preparation Lessons Recommended Lessons Per Pupil Class Demonstrations 


1. Food preservation—2 weeks, 7 lessons 














4 laboratory $ .44 1 
3 demonstrations using fruits and/or vegetables $ .88 
Il. The Basic Seven food groups—I 1-13 weeks, 32 lessons 
A. Cereal group—7 lessons 
6 laboratory (2 partial meals), | demonstration 77 34 
B. Fruits and vegetables—9 lessons 
6 laboratory (1 partial meal) 73 
3 demonstrations 1.66 
C. Milk, cheese, eggs—é6 lessons ‘ 2 
5 laboratory, | demonstration 75 Estimate .90 
D. Meat and fish—5 lessons 
2 laboratory (2 partial meals, meat and fish) 42 
2 meat demonstrations (no extra cost—food used for laboratory) 
| fish demonstration pad 
E. Legumes—2 | , | laboratory, | demonstration 13 Estimate .78 
F. Dinner for special occasions—3 laboratory lessons Jl 
Total: 27 laboratory lessons Total: $3.75 per pupil per year — $5.70° 


12 demonstrations ; 
Average cost per pupil 
per laboratory lesson $.14 


‘and* If meat and/or chicken are frozen, add cost to demonstrations here and subtract cost per pupil from D or E where the 
products should be used. 
* and *® Based on data for laboratory lessons. 











SUMMARY FOR HOME ECONOMICS Ill, 1951-52 


Average Cost of Series of Lessons 
Average Cost of Laboratory Average Cost of 


Series of 23 Food Preparation Lessons Recommended Lessons Per Pupil Class Demonstrations 


|. Introductory supper—!I laboratory lesson $ 41 
Il. Low cost meals—6 lessons 
A. Combination of meals, 2 laboratory lessons 
1. One of meals to include meat 46 
2. Meals to include casserole other than meat .26 
B. Soups—! laboratory lesson .09 
C. Lunches—3 laboratory lessons 
1. Use of leftover proteins .10 
2. Sandwiches .24 
3. Cookies to freeze 13 
Ill. Higher cost dinner or lunch—7 laboratory lessons 
A. Vegetable and meat, partial meal .40 
B. Frozen desserts, 2 lessons 
I. pies or cakes .24 
2. milk or cream, bread, sherbet .26 
C. Meal of frozen foods, | laboratory lesson using |! C and/or 111 B 5 
D. Brunch or lunch, | laboratory lesson 55 
E. Buffet dinner, 2 laboratory lessons 59 
IV. Food variety—4 lessons 
A. Dried eggs and milk, | demonstration $ .76 
B. Salads, | demonstration by students 1.34 
C. Entertaining, 2 laboratory lessons plus wedding reception or tea .32 
V. Foreign foods—5 lessons 
1.20 


4 laboratories, | demonstration Estimate 1.807 











Total: 20 laboratories 
3 demonstrations 


Total: $5.42 per pupil per year $3.90 
Average cost per pupil 
per laboratory lesson $.27 

* Based on reports for | & Il and Ill & IV for 1950-51. 

? Based on data for laboratory lesson. 
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Complete, Compact Coverage 
in this FREE Teaching Aid on Sugar 


\ 6 


{at 




















3 Sugat's Role in Cookery 


(Includes High Altitude Guides) 














2 Sugar's Role in Nutrition 


"TET’S TALK ABOUT SUGAR,” a 12-page handbook for 
home economists, gives a compact coverage of important 
and interesting facts about sugar. It explains the behavior 
of sugar in cookery and the chemical and physical reasons 
for this behavior. Included is a brief history of sugar, its role 
in nutrition and cookery, and pointers on taste-testing and 


product-judging. 


“KNOW YOUR WAY WITH SUGAR,” a 4-page folder for 


students, gives basic sugar recipes with variations and a 
brief indication of the principles involved. 


CONSUMER SERVICE DEPARTMENT + WESTERN BEET SUGAR PRODUCERS, INC. 
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| 4 Taste-Testing and 
Product-Judging 
Pointers 











qe 





FREE! Send Now! 


ac. 


Consumer Service Department 
Western Beet Sugar Producers, Inc. 
P.O. Box 3594, San Francisco 19, California 


Please send me free 

copies of “‘Let’s Talk About Sugar” 

(the home economist’s handbook ) 
copies of “Know Your Way With Sugar”’ 
(the student’s folder) 








Name Pm eed 





OO , 


| 


City. ae 





Lemma meameneoneemenwae 
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The Apartment Way 
(Continued from page 25) 


handcraft accomplishments also met 
with her approval. 

But any visitor during the year 
probably would have seen an equally 
attractive table, for we had a table- 
setting contest in progress through- 
out the year. Each girl in the Home 
Arts classes created a table around 
a chosen theme. She arranged the 
centerpiece, made _ place _ cards, 
planned the menu and chose suitable 
appointments to interpret her idea. 
Most of these were quite imagina- 
tive. Each table was evaluated by a 
scorecard previously set up through 
class discussion. Points were given 
for artistic skill, correctness of ap- 
pointments, effort involved, and dis- 
tinction. 

This contest motivated another 
unit on “gracious living.” It was 
preceded by discussions and demon- 
strations on flower arrangement, 
table appointments, table service, 
etiquette, menu making and _ inter- 
pretation, and other related topics. 
Each girl made a place mat and 
napkin for the mix-match place- 
setting contest and donated them to 
the apartment. We have added grad- 
ually to our table appointments 
until we now have a varied assort- 
ment of individual items for place 
settings and several sets of china, 
glassware, and linen for tables of 
varied styles and color schemes. 
These range in price but nothing 
we own is expensive. This rather 


small investment has contributed 
greatly to effective teaching. The 
girls have often remarked about the 
tables, ‘We like to learn this way.” 

The background for our artistic 


Girls learn to sew in an 8th grade re- 
quired course; continue in apartment. 
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fa : * ee 
Breakfast is served in the dinette to the 


guests of the day, members of B group. 
Watching is author, Dorothy Tolbert. 


efforts is our living-dining room 
which has an attractive, homelike 
atmosphere. The principal furnish- 
ings in this room are a tall cup- 
board, a drop-leaf table, rush-bottom 
chairs, a Lawson sofa, two side 
chairs, and occasional tables. We 
are glad that we chose antiques for 
most of our furnishings, because 
we believe our investment has tripled 
in value. This room serves many 
purposes—conferences, group work, 
display, entertaining. It is here we 
plan meals, hold dress revues, per- 
form demonstrations, and have read- 
ing and discussion circles. It makes 
an appropriate setting for teaching 
interior decoration, family life, first 
aid, and units on personal and social 
development. The students enjoy 
the room as do the faculty and mem- 
bers of various school organizations. 
Frequently it is used as a meeting 
place for civic and _ educational 
groups. 

The other large room of our apart- 
ment is furnished with long narrow 
tables and bentwood chairs. The 
light movable furniture has proved 
very adaptable. This room, besides 
serving as homeroom, classroom, and 
clothing lab, is also used for visual 
aids, crafts, and various other ac- 
tivities. One entire wall is devoted 
to cupboards and bulletin boards 
providing adequate space for storage 
and display. When desired, the fur- 
niture, including our three cabinet- 
style sewing machines, may be 
moved into the living room. 

Our home kitchen, with its gay 
color scheme of sunshine yellow and 
blue and with its copper pots hang- 
ing on display, is bright and home- 
like. The girls work in pairs at three 
areas. After a meal is prepared, it 
is served in the adjoining dinette 








to the guests of the day, members 
of the “B” group. This has proved 
a better plan than for the cooks to, 
eat their own cooking since the idea 
of preparing and serving “guests” 
adds allure! The group of six cooks 
works under the leadership of a 
student dietitian. Two girls act as 
K.P.’s and assist with the cleaning 
up. The shopper for the group does 
the marketing and keeps account of 
the money spent for each meal. Our 
kitchen may seem inadequate to 
teachers accustomed to an array of 
unit kitchens since we only have one 


\ 


CLASS 
GROUP 


y, 
\ye 


Diagram showing rotation procedures. 
This is used with class of twenty-four. 


sink, one refrigerator, and two 
ranges! But since we work in groups 
of six, it has met our needs. How- 
ever, an electric dishwasher would 
be an asset as our classroom periods 
are fifty-three minutes or less. 

The junior high schools, where 
most of the practical courses in 
home economics are taught, are 
equipped with all-purpose rooms. 
Consequently the senior high school 
department and program is a pleas- 
ant change from what the students 
have already had. 

Our school system is organized on 
the 6-3-3 plan and the work described 
here is in the senior high school. 
Homemaking is required of all girls 
in the eighth grade but elective 
thereafter. At the senior high level 
two full unit courses are offered— 
Homemaking II which is the prac- 
tical course, and Home Arts which 
emphasizes the art phase of home- 
making. We also offer three one- 
half unit courses, “Home Science,” 
“Home Living,” and “Family Life.’’ 
The rotation method described is 
used in Homemaking II and Home 
Science. The informal group discus- 
sion method, with other demonstra- 
tions, is used in the other courses. 

What is my reaction to the rota- 
tion method of teaching? Not only 
am I proud of our apartment but 
I am all for teaching home eco- 
nomics—the apartment way! 
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Exciting, New Food Charts, Booklets, Bulletins 
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FAMILY FOOD-MONEY MANAGEMENT 
Shows how to eat better for less money 





Send today for the free Teaching Materials Catalog. It 
gives additional details on the teaching aids shown at left 
. .. describes a new basic food and nutrition chart and 
handbook, reference books and charts on wheat, recipe 


booklets for both household-size and quantity dishes, and 


fl ASA OI Bi Ria 


monthly food bulletins available to teachers. 


lite a 


The materials were prepared with the help of specialists 
~~ A08 |} in education and nutrition. They meet high standards, are 


easy to read and to use in dozens of ways. 


Valuable Supplements To Class Texts 
Stimulate Student Interest, Initiative 


One of the newest materials is the 1952-53 edition of 
Family Food-Money Management. This is designed to 
help you help students with their number one problem— 
how to plan nourishing, appetizing meals on a limited 
food budget. The complete kit contains teacher’s sugges- 
tion unit, student reference folders, recipes and wall chart. 


QUICK BREADS Discusses newest &,° 
techniques for making variety of breads 


WHEAT FLOUR INSTITUTE, CHICAGO 6, ILLINOIS 


MAIL TODAY FOR FREE MATERIALS 


WHEAT FLOUR INSTITUTE 
Dept. PHE-9 309 West Jackson Blvd., Chicago 6, Ill. 


Please send me without charge the latest edition of ‘Family Food-Money 
Management," with teacher's unit, student reference folders, recipes, work 
sheets and wall chart. 1 am a teacher in 


CT Home Economics (J Junior High im High School 


CT Please send me the “Teaching Materials’ leaflet describing other free 
teaching aids and nutrition materials 





NAME 


SCHOOL ADDRESS 


CITY AND ZONE STATE 


EAT TO LIVE Gives basic food and nutri- 
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tion information in concise, readable form a 
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Freezing Facts 
(Continued from page 42) 


the freezing and thawing process, 
the time lapse during which the 
temperature of the stuffing was con- 
ducive to bacteria growth was suf- 
ficient to allow the formation of 
staphylococcus aureus toxin. Once 
this toxin has developed it cannot 
be destroyed by heat; therefore, 
food poisoning may occur when the 
stuffing is eaten. Also, it was neces- 
sary to overcook the turkey so that 
the stuffing could reach 165°F., or 
the minimum safety temperature 
which insures complete destruction 
of bacteria causing food poisoning. 
As a result the final product was 
drier and less acceptable. Simi- 
larly it was found that stuffed cooked 
turkey could not be frozen and later 
reheated for serving. 

Sandwiches freeze well especially 
with fillings made of chicken, beef, 
salmon, or* peanut butter, but ham 
tends to become strong after three 
weeks storage. Very moist fillings 
should be avoided. Raw vegetable 
fillings lose their color and crisp- 
ness when frozen and sliced cooked 
egg whites tend to become rubbery. 
Experts agree that butter or mar- 
garine makes the best sandwich 
spread for freezing. For safety, 
leftover filling or sandwiches pre- 
pared several hours’ beforehand 
should not be frozen. 

Freezing specialists at the USDA 
Bureau of Dairy Industry say that 
cheeses such as American cheese, 
Swiss, cream cheese, and the Italian 
cheeses become crumbly and their fat 
is likely to separate in freezing and 
thawing. If cottage cheese is frozen, 
they suggest packing it tightly in 
moisture - vapor - proof - containers 
although water separation in thaw- 
ing may still result. 

Cooked or prepared foods that re- 
quire long preparation or cooking 


and that are good after a reason- 
able storage period are those most 
often frozen. They should be cooled 
quickly before freezing. Cakes, pies, 
cookies, and breads are a few ex- 
amples of baked products that freeze 
satisfactorily. If cakes are iced be- 
fore freezing, a butter icing is 
recommended. Pies frozen unbaked 
are packaged easier if placed in the 
freezer about an hour before being 
wrapped. Eggs, if frozen, should be 
removed from the shell and frozen 
in small quantities. 


Proper packaging of foods is also 
important in freezing. The purpose 
of packaging is two-fold: to keep 
food from drying out and to preserve 
food values, color, flavor, and pleas- 
ing texture. Some general rules for 
packing foods are: 

1. Pack cold food into containers. 
Cold materials speed up freezing and 
help retain foods in the natural state. 

2. Pack foods tightly to reduce 
amount of air in package. 

3. If food is packed in bags, press 
air out of unfilled portion and seal. 

4. Allow ample head space since, 
in most cases, food expands as it 
freezes. 

5. Keep sealing edges free from 
moisture or food so that a good seal 
can be made. Seal carefully. 

6. Use drugstore wrap for fairly 
regular shaped packages such as 
meats, etc,; use butcher wrap for 
foods of irregular shape and seal 
with freezer tape. 

7. Label packages plainly includ- 
ing name of food, date it was packed, 
number of servings, type of pack, 
etc. Gummed labels, colored tape, 
crayons are made especially for label- 
ing frozen food packages. 


Packaging Materials 


Foods packaged in moisture-vapor- 
and - grease - proof materials retain 





How- 


ever, many packaging materials are 
sufficiently moisture-vapor resistant 


highest quality in storage. 


to give satisfactory quality. Con- 
tainers of aluminum, glass, plastic, 
tin, or heavily waxed cardboard are 
suitable for packaging most foods 
and especially good for liquid foods. 
A recent container addition is one 
in which foods may be frozen rapid- 
ly, stored, and later reheated for 
serving. 

Other packaging materials include 
heavy aluminum foil, pliofilm, poly- 
ethylene, or laminated papers con- 
sisting of various paper, metal foil, 
glassine, and cellophane combina- 
tions. To prevent tearing, a stock- 
inette or outer cardboard carton is 
often used over polyethylene or plio- 
film bags. 

The choice of packaging materials 
will depend on their specific use. 
In selecting them the following 
questions might be considered: Is 
the size suitable? Will the shape 
stack well? Are containers easy 
to fill and seal? Can the material 
be reused? 

When packed or wrapped, foods 
should be placed promptly in the 
freezer and frozen. A temperature 
of 0°F. or below is generally recom- 
mended for storage of frozen foods. 
Although the home freezer is often 
referred to as a storehouse for foods, 
they should be used within their 
recommended storage periods for 
best eating and use. A list of frozen 
foods posted near the freezer helps 
keep packages from being forgotten 
and provides an up-to-date list of 
available supplies. Foods which 
have been stored the longest period 
of time should be used first. After 
having once been thawed, foods 
should be used immediately and 
never refrozen. 

There are several good home freez- 
ing bulletins available. Some are 
listed in the coupon section; others 
may be obtained from the USDA. 





The Food Freezer 
(Continued from page 35) 


foods department as well as in homes 
by saving such items as egg yolks, 
soup stock, and fruit juices, until 
there is need for them. 

11. Special occasions are easier 
when there is a freezer. In the 
home the occasions may be holidays, 
anniversaries, community meals, and 
picnics. At school when parties, ban- 
quets, receptions, and teas tax all 
the facilities, the availability of the 
freezer will be appreciated. 

12. The freezer adds much to 
family living. Students will be easily 
convinced of this point. Foods can 
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be kept in the freezer for a quick 
pick-up for the unexpected guest. 

13. Many freezer owners need 
more information or need to have 
demonstrated the best methods of 
freezing many types of food. There 
is no better place to spread practi- 
cal information than through the 
students enrolled in home economics 
or through adult classes. There is 
still much to learn about freezing. 
The high school foods class may 
make valuable contributions. They 
may find a better method of freezing 
a food or they may learn ways to 
freeze certain foods that have not 
been satisfactory when frozen. They 
may even do some experimental 


work, thus contributing to research. 

If a food freezer is installed in 
the school kitchen, it will be an as- 
set to the foods department. If the 
school is rural or semi-rural, the 
training the students receive will be 
especially valuable since freezers are 
a great saver of time and money 
where much of the food is home 
produced. Many activities of the 
school will be made easier, and the 
students will be more enthusiastic 
about food classes. They will re- 
ceive training in a modern method 
of food preservation to be used at 
home. The freezer deserves a place 
along with the refrigerator, range, 
sewing machine, and vacuum cleaner. 
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Practical’s 
Teacher’s Notebook 


Ten chapters of basic information 
on the essential foods— 


Fruits — Vegetables — Grain Prod- 
ucts — Sugars and Sweets — Meats — 
Fish and Shellfish — Eggs and Poultry 
— Fats — Beverages— Dairy Products. 


Profusely Illustrated 


Thoroughly revised reprints of articles 
from the September 1950 to June 1951 


issues. 


Price, $1.00 for complete set 
10, or more, 75c each. 


PRACTICAL HOME ECONOMICS 
351 Fourth Avenue, New York 10, N. Y. 
















WHY NOT “GLAMOUR” IN THE LABORATORY? 


THE PINAFORE APRON $1.75 
ONE THOUSAND DOZEN ALL READY FOR SHIPPING! 


Your order will be sent within 
TWENTY FOUR HOURS! 


Your Choice of 
WHITE apron with 
red-check trim ..$1.75 


WHITE apron with 
green-check trim $1.75 


WHITE apron with 
blue check trim. .$1.75 


WHITE apron 
without trim ....$17.75 





PINAFORE—back PINAFORE—front 


And NOW we bring “SWING” ‘into the kitchen! See the graceful flare 
over the shoulders? How neatly the snug belt fits! How attractive the long 
full protective skirt! and a touch of color accent in the trim, too. Just 
what a gay kitchen needs—to go modern. 

The PINAFORE is made of firm, white muslin, thread count 80-80. It 
has an attractive color accent_on the bias flares. The trim comes in a 
variety ef colors listed below. The color trim is guaranteed fast and perma- 
nent. All raw edges are finished. 

The PINAFORE is open under the arm. This makes it easier to get on 
and eff easier on that hair-do, and easier on that laundering job because 
it irons flat. 

It has ne hooks, eyes, snaps, or buttonholes. You see the back ties in 
frent, then the front ties in the back, and that’s all there is to it! No 
sagging or pinning. You will enjoy its comfort, fit, and protection. 

The PINAFORE has one large pocket, and a new longer skirt. 


SEND FOR OUR ORDER BLANK, or ORDER DIRECT 


GILLUM BOOK COMPANY 


400-408 Woodland Ave. Kansas City 6, Mo. 





‘ VIENNESE COOKIES 


— ping seat ( NOT BOILING) WATER 
pom 8. Nestlé’s Semi-Sweet Chocolate Morse] 
OGETHER AND SET ASIDE ; 
2 c. sifted flour 





NATIONS AGREE 
.— on cookies | 


In pre-war Vienna, the afternoon “tea” 
hour consisted of hot chocolate served 
in beautifully delicate cups and an 
assortment of delectable, fancy 
cookies...rich and flavorful. Viennese 
cookies are usually richer than 

the German, lighter than the 

Italian, more decorative than the 
French. They require a good 
bit of time for glazing and 
decorating but the eye-appeal- 
ing results are worth it! 





AUSTRIA —_ 





, VY tsp. 
1 im. chasemen 4 tsp. cloves 


ang 2 yn BEAT SMOOTH 
4 c. butter Y, c. shorteni 
ADD ONE AT A TIME x 
A 

Ape. ND MIX WELL 

1 egg 

1 c. unblanched 

1 tb. grated oaee” wer Saely gonad 

Flour mixture 
Divide dough in half, R 

- Roll each half betw 
= — Pobil x 10”. Chill. Place pigs 
—— a 1¢ sheet —spread with melted chocol , 
Pr hate remaining dough. With Pastry eteal ee 
into 2” squares, Seal all outside edges. - 

BAKE AT: 375°F. TIME: 15 Min , 


YIELD: Approximately 3 doz. 


NOTE: While hot re 


- 
wheel or knife. Le t the squares with pastry 


et cool on cookie sheet, 


AMERICA LOVES 
TOLL HOUSE. COOKIES 


Reci 
ecipe on every package of Nestlé’s famous Semi-Sweet 





Chocolate Morsels and Nestlé’s new Cookie Mix 














SEPTEMBER, 1952 


NESTLEs 


THE GREATEST TASTE IN CHOCOLATE 
The Nestlé Test Kitchen * 2 William St., White Plains, N. Y. 
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help 
your 


girls 


to understand 
menstruation 





Talk to your girl students about 
menstruation. Talk to them in frank, 
adult language. They should know the 
important part menstruation plays in a 
woman's life and they will respect you 
for telling them the facts. 

For your convenience, use the free 
teachers’ manual “How Times Have 
Changed.” This gives a clear explanation 
of the menstrual cycle with a graphic 
exposition by means of colored charts. 
Also other anatomical illustrations. 
Medical papers. Bibliographies. 

Send for this manual. It has historical 
interest as well as practical up-to-date 
advice. In the section devoted to men- 
strual care, the Tampax method of 
sanitary protection is described. Tampax 
discards belts, pins and external pads. 
No restraining bulk. No odor. No dis- 
posal problem. Recommended in hun- 
dreds of schools and colleges. Special 
folder is offered for use of students. 
ss Accepted for Advertising 


by the Journal of the Amer- 
scan Medical Association 


7 "We 
g » 
* Guaranteed by @ 


Good Housekeeping 
40, ri 
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A Home Economist 
Has to Be Everything 


(Continued from page 19) 


across all of American society and 
the gamut of occupational workers. 
How could relations with these peo- 
ple be improved? And how could 
the home economist enhance her own 
daily living by developing pleasanter 
and more adequate personal rela- 
tions? 

To achieve these ends it was 
thought essential that the home 
economist regard herself as a home 
economist first—a teacher, business 
woman, editor, second. In her daily 
living she meets persons interested 
not only in her particular specialty 
but also in the wider fields of home 
economics. Questions addressed her 
seldom respect her departmental 
study. She will be asked anything 
from how to draw a hen to how to 
handle “junior” when he refuses his 
asparagus. The homemaker may 
ask her whether she should buy an 
automatic or semi-automatic washer, 
how she can remove scorch from 
a shirt, whether her family should 
continue to rent or whether they 
should buy the Wickett homestead 
which is for sale. The food faddist 
may ask her what she thinks of Gay- 
lord Hauser’s latest book. A young 
mother may inquire at what age she 
advises the commencement of sex 
education. And across the bridge 
table she may be asked what style 
of hair is most becoming to a square 
face. 

She cannot afford to let herself 
become tagged or stereotyped as a 
person of one specialty. These con- 
tacts with lay persons constantly 
provide her with opportunities to 
add prestige to her profession, to 
prove the many-sidedness and vital- 
ity of home economics. Hers is one 
of the few professions that is con- 
cerned with the entirety of living. 
It is as dynamic as American in- 
dustry and research. To keep up 
with its ever-changing trends, she 
needs to avail herself of professional 
journals, to attend professional con- 
ventions, and to attend meetings not 
only of her own department but also 
those in related areas. She must 
be a thorough-going home econo- 
mist. 

While necessary for her to be con- 
versant with the whole field of home 
economics, this is not enough if she 
would maintain satisfying personal 
relations with those outside her pro- 
fession. She must not become so 
steeped in her vocation that she 
neglects other kinds of intellectual 
growth. All social conversation does 
not revolve around the hanging of 


a picture, the wasp waist, or the 


cooking of turnips. It can veer off 


to a discussion of Sartre’s most re- 


cent play, Chiang Kai-Shek’s posi- 
tion on Formosa, the latest report 
on flying saucers, or the merits of 
Stevenson versus Eisenhower. If 
she would contribute successfully to 
the conversation in mixed groups, 
she will avail herself of the many 
means at her disposal—books, maga- 
zines, lectures, radio, press, tele- 
vision. 

And if she is a home economist 
who is interested in both a career 
and marriage, she knows full well 
that whereas how to fry an egg may 
be of interest to some men, it is 
questionable that a discourse on how 
to pin a hem ever titillated the male 
heart. 

Not only should she participate 
in the cultural and intellectual life 
of the community in order to achieve 
a fuller personal life but she cannot 
overlook the social opportunities the 
community provides. If she would 
realize her potential as a whole per- 
son, she has need of diverse oppor- 
tunities for self-expression. She can 
gain these by belonging to a few 
local adult groups such as a golf 
club, a little theater group, an oil 
painting class, the duplicate bridge 
club, the church choir, an outdoor 
club, or a photographers group. If 
the community does not provide an 
organization compatible with her 
interest, organizing such a group 
can lead to unexpectedly pleasant 
contacts. The home economist who 
does not meet “people” is the one 
who makes no effort to do so but 
expects them somehow to wander 
into her office. They seldom do. 

In both her professional and per- 
sonal life one of her problems will 
be overcoming attitudes regarding 
her supposed “perfectionism.” An 
expression of this attitude is “I 
can’t invite her to dinner because 
she is a home economist and so ex- 
pects perfection. She makes me un- 
comfortable. Suppose my pie crust 
does not turn out just right? And 
she’ll be sure to notice the cracks 
in my kitchen linoleum.” 

To overcome this attitude it was 
felt the home economist should be 
a friendly human person. She should 
be respectful, courteous, and tactful. 
Though she retains her integrity and 
standards as a home economist, she 
does not push her values upon others. 
She knows that human values are 
personal and may relate to a life in 
a way concerning which she may be 
totally unaware. To assert hers is 
to create antagonism. She may make 
suggestions when asked for advice 
concerning household management, 
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such as suggesting supplements to 
deficient diets. But she is cautious 
of proposing drastic changes in the 
existing order of a household. 

In making home visits, she rea- 
lizes a mother may have had more 
important matters to attend that day 
than dusting or “picking up” the 
house. A homemaker may be put at 
greater ease if appreciation of the 
multiple roles she has to play dur- 
ing the day is expressed. The home 
economist recognizes there are other 
ways of calibrating successful stand- 
ards of living than by always using 
ranges, refrigerators or washing 
machines as indices. Some families 
may prefer travel to conveniences. 
And some mothers may prefer read- 
ing to cleaning. The homemaker 
should not have to apologize for dar- 
ing to express herself. 

The home economist who has the 
attitude of wanting to learn from 
others will be better received than 
the one with a closed mind. The 
mother who has handled five wrig- 
gly babies of her own often feels 
she could add a worthy chapter to 
all the books written on child care 
and training. It would be a rare 
mother who does not claim to have 
at least one contributing idea. And 
it is not inconceivable the home 
economist can learn from her: If 
she would dispel unfavorable at- 
titudes that create barriers to good 
human relations and also increase 
her knowledge, the home economist 
will develop more of the “I want to 
learn from you” attitude versus that 
of “I’m here to tell you how.” 

Often the home economist needs 
to establish quick rapport between 
herself and others. Communication 
is facilitated by developing com- 
monalty. Oneness with others is 
achieved by building upon exper- 
iences, associations, interests or 
knowledge commonly held. She can 
utilize such mutual experiences as 
being from the same home vicinity, 
having the same friends, liking or 
disliking the same things. The de- 
velopment of at-homeness and unity 
with others seldom depends upon 
profoundness of expressed ideas. 

It may depend upon what is called 
empathy, outgoingness or projection. 
It has been proved experimentally 
that those persons who have the 
highest ratings in interpersonal re- 
lations are those who are unusually 
aware of the needs of others. It 
would seem they had developed a 
faculty for placing themselves in 
another’s position. They can iden- 
tify with others. The home econo- 
mist who detects a personality dit- 
ficully in a student and finds the 

(Concluded on page 62) 
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Upside-Down Cakes | 


Now ready — “The Golden Touch”...16 mm color film on 
Hawaii, pineapple and pineapple cookery, especially made for 
classroom use. For bookings write: Modern Talking Picture 
Service, 45 Rockefeller Plaza, New York 20, N.Y., or 196 
S. Vermont Place, Los Angeles, California. 


—Frozen! 





Made with DOLE Crisp-Cut Crushed 


HERE’S HOW: First, prepare 
the Upside-Down topping — this 
recipe makes 8 cakes. 

In each of eight 314” (diameter) 
oven-proof baking dishes place 2 
teaspoons butter; sprinkle with 2 
tablespoons brown sugar. In the 
center of each dish, place 1 mar- 
aschino cherry, pressing down 
firmly. Arrange over sugar mixture 
2 tablespoons DOLE “Crisp-Cut” 
Crushed Pineapple drained. 


Now make the batter (or use a 
prepared cake mix) : 
14 cup shortening 
14 cup sugar 
1 egg, unbeaten 
1 teaspoon vanilla 
114, cups sifted all-purpose flour 
1/4, teaspoon salt 
114 teaspoons baking powder 
14 cup syrup drained from 
pineapple 
Gradually add sugar to shorten- 
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presents a new version of a 


Says Patricia Collier: 
“Home economists demon- 
strating food freezers take 
particular note! This golden- 
topped, luscious-looking 
dessert will delight you and 
your audiences. Whether you 
use your own favorite batter 
or a cake mix, results will be 


appetizing and attractive.” 


DOLE « 215 Market Street 


' San Francisco 6, California 





ing, creaming until fluffy. Add egg 
and vanilla; beat well. Add alter- —, 
nately small amounts of sifted dry 
ingredients and pineapple syrup, 
beating smooth aftereach addition. | 
Spread batter (3 or 4 tbsps.) evenly 
over pineapple in baking dishes. 
Wrap with foil or other moisture- 
vapor proof material, placing a 
square of foil over top first and 
folding edges down under dish. 
Freeze immediately. (These will 
keep frozen for several weeks.) 
When ready to use: remove from 
freezer, unwrap, and allow to stand 

at room temperature for 45 min- 
utes. Then bake at 350°, without 
preheating oven, for about 40 min- 
utes, or until done. Let stand 5 min- 
utes, then loosen sides and turn out 

on individual dessert 
plates. Serve warm, 
with unsweetened 
whipped cream. 
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reason behind it may become in- 
volved in helping a girl in her home 
situation. But insofar as she has 
recognized and become concerned 
with another’s problem, her own re- 
lationship with the student has be- 
come more meaningful and her hu- 
man relations attained a depth be- 


| yond the superficial. 


It was noted that not only recog- 
nition of personal need may lead to 
better human relations but also 
recognition and involvement in the 
needs of the laboratory, the office or 
the community can advance them. 
In one school a home economist 
recognized the need for a_ school 
lunch program. Her direction and 
leadership in finally instituting one 
led to the development of highly fa- 
vorable human relations between in- 
dividual and school and community. 

The day to day relations between 
people cannot be overlooked. It is 
important to smile, to say “good 
morning,” to engage in friendly chit- 
chat. The home economist who can 
participate in a reasonable amount 
of small talk will find secretaries as 
well as co-workers more cheerful and 
communicative for her presence. And 
she will find they are more interest- 
ed in the latest movie they mutually 
have seen than in the number of 


hydrocarbon chains she carries 
around in her head. 
Often differences in education, 


wealth or vocation create status bar- 
riers between individuals. These 
hamper good human relations. Al- 
though we as home economists may 
be pleased with our own status, we 
should realize that all persons live 
significant lives. The maid who dusts 
our desk or replaces the laboratory 
equipment may actually have a rich- 
er cultural life than ours. Or she 
may even live her personal life more 
abundantly. Not only should we 
recognize her essential worth as an 
individual but we should go further. 
We should verbalize upon it, letting 
her know how we appreciate fac- 
tors relative to her life. 

A need often exists for incorporat- 
into 
one’s organization. Toward this end 
it is helpful that the newcomer be 
introduced to all. Or his induc- 
tion into the group may be circulat- 
ed on a memorandum to other em- 
ployees so that they anticipate, 
recognize and welcome him, and so 
speed his assimilation into the group. 

In order to promote human rela- 
tions further within her own group 
of co-workers, it was proposed that 


the home economist and her staff 
hold regular periodic meetings. 
These meetings could combine the 
features of a social hour and group. 
discussion relative to one’s work. 
Members could share experiences, 
discuss problems, give suggestions 
to others, inform them of activity 
in their respective departments and 
clarify what they are attempting to 
accomplish. These meetings would 
help create interest in other’s work, 
give recognition for their accom- 
plishments, contribute ideas for 
more effective handling of one’s own 
job and also permit correlation of 
one’s activities to those of others. 

When changes are to be made in a 
department, employees, students or 
associates should be consulted and 
help in the planning. Unexpected 
changes may lead to frustration and 
antagonism. Simply moving a sand- 
wich block in a cafeteria from one lo- 
cation to another by a manager ar- 
bitrarily may disturb both the dis- 
position and production of an em- 
ployee for a long period of time un- 
less he has some voice in the move. 

She also has need of a saving sense 
of humor. Whether it be merely a 
pleasing chuckle, a play of wit or 
simply not taking herself too serious- 
ly, she will find a sense of humor 
the needed ointment in human rela- 
tions. To preserve this sense of 
humor she must keep some time for 
fun. She has long since established 
herself as an expert in the budget- 
ing of finances and in household 
management, but she stands in need 
of budgeting her day that she will 
have time for pleasure outside of 
her work in order to retain balance. 

Not only must the home econo- 
mist know her own strength and 
weakness but she must know that 
of others. The timing of vital dis- 
cussion and proposals should take 
into consideration the disposition of 
others at particular times. The 
home economist who wishes to in- 
troduce a new course into the cur- 
riculum would do well to approach 
her conservative superintendent on 
one of his “better” days. 

And lastly, she must be flexible in 
regard to her own program. She 
should not let rigid routine or pre- 
conceived ideas keep her from chang- 
ing her direction or plans if a situa- 
tion develops which calls for sudden 
modification. 

The group realized that in the 
great give and take of human rela- 
tions, they had explored but a few 
of its many facets. Their ideas 
were admittedly neither revolution- 
ary nor exhaustive, but they hoped 
an approach to more satisfying hu- 
man relations had been made. 
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Booklets Worth Knowing About 


Our World of Work gives facts and 
information of major occupational fields 
today and forecasts trends for the fu- 
ture to help teen-agers make future 
career plans now. This Life Adjust- 
ment Booklet by Science Research As- 
sociates, 57 West Grand Avenue, Chi- 
cago 10 is 40 cents per copy or three 
for $1.00. 


Job Training, Leaflet No. 7 describes 
training offered in local trade or high 
schools for women and girls. Copies 
are 10 cents each and can be obtained 
from Superintendent of Documents, 
U. S. Government Printing Office, Wash- 
ington 25, D. C. Another leaflet, 
Hiring Older Women, which gives sug- 
gestions to employers in employing 
them, is available for five cents a copy. 


You Can Read Better explains to 
youngsters basic principles of fluent 
reading and importance of a well-round- 
ed reading program. This Junior Life 
Adjustment pamphlet also _ includes 
reading exercises and rate tables for 
reading improvement. Another in the 
series, Keeping Up with the News, 
points out the problems facing news- 
papers, what factors may alter news, 
and how personal opinions can be 
formed by reading of local and national 
issues. Copies are 40 cents each or 
three for $1.00 and available from 


Science Research Associates, 57 West | 


Grand Avenue, Chicago 10. 


Your Neighbor’s Health is Your Busi- 
ness is a new Public Affairs Pamphlet 
describing methods by which citizens 
can work to obtain health protection 
services for their communities. This 25- 
cent booklet can be procured from 





Public Affairs Committee, Inc., 22 East | 


38th St., New York 16. 


Diseases of the Heart and Blood 


Vessels—Facts and Figures presents sta- | 


tistical information on heart and blood 
vessel diseases in a_ chart-illustrated 
booklet. Questions about the incidence 


of heart diseases and their most serious | 


forms, the importance of sex and race 
and seasonal influences are also an- 
swered. The booklet, published by the 
American Heart Association and the 
National Heart Institute, can be ob- 
tained from American Heart Associa- 
tion, 1775 Broadway, New York 19. 


Getting Ready to Retire gives practical 


suggestions as to how young people and | 


people in their middle years can start 
building interests to fill later years of 
retirement with happy, constructive ac- 
tivity. Copies are 25 cents each and 
available from Public Affairs Commit- 
tee, 22 East 38th St., New York 16. 
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teaching 
money management 


is easier 
than you think 





ew provocative teaching aid 


makes personal budgeting 
and Life Insurance fun for 


your classes 


Make it fun and you make it easy. That’s a good 
rule to follow when you teach a subject that is often 
made difficult and hard to understand. ‘‘Moderns 
Make Money Behave”’ was written with the high 
school student in mind. Its simple, forthright style 
captures interest by projecting the problems of money 
within the everyday life of the student himself. 


Developed by prominent Home Economics Educators 
This brand-new unit was prepared in co-operation with 
Mrs. Ione Baal, Des Moines, Iowa, public schools; 
Miss Dorothy Ellen Jones, Supervisor of Home 
Economics, Cleveland, Ohio; Mrs. Rex Todd Withers, 
Chief of Homemaking Education, State of Michigan. 


Send for Free Teacher’s Edition 
You'll want to consider this teaching aid for your classes. 
Why not send for the special teacher’s edition now. 
This attractive 20-page booklet, complete with illustrations, 
includes a resource unit outline, learning experiences, 
test suggestions and reference materials. If, after reviewing it, 
you agree that ‘““Moderns Make Money Behave’”’ is an 
excellent manual for your classes, student copies may be 


secured without charge. Simply send us the coupon on page 107. 


Institute of 
Life Insurance 


488 Madison Ave., New York 22, N. Y. 








Revised! 


EDUCATIONAL 
FILMS 


you'll want your classes to see! 
FACTS ABOUT FABRICS a 


motion picture in sound presenting basic 
information about fabrics in clear, non- 
technical terms. The film explains com- 
mon fabric constructions, printing and 
dyeing and other finishing operations. The 
correct care of fabrics is also described 
and often-asked questions about textiles 


are fully answered. Running time, 26 
minutes, 

FASHION’S FAVORITE-—33- 
minute sound film in either 16-mm_ or 
35-mm size. Tells the complete story of 
rayon and acetate. All important facts 


about the yarns are included—showing 
processes of manufacture from the time 
the cellulose arrives at the plant until 
the finished yarns are shipped out. 


These films are available in either the 
16-mm or 35-mm size.The only charge 
for the loan of the film is return trans- 
portation costs. 
Don’t miss these films! To request 
loan, use coupon in Service Section. 
Textile Fibers Department, Room 4423, 
E. I. du Pont de Nemours & Co. (Inc.), 
Wilmington 98, Delaware. 
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| with fashions, and stain removal. 
The business women had fewer 
problems than any other group. The 


| majority of the unmarried business 


women checked only five of the sev- 
enteen problems. Their most fre- 
quent problems were: selecting be- 
coming clothes, keeping up with 
fashions, recognizing quality in fab- 
rics and having clothes altered sat- 
isfactorily. Especially interesting 
was the fact that the business women 
who are also homemakers had the 
fewest problems. Many of them 
simply wrote in “no problems at all.” 

Respondents were next asked to 
check the sources of information 
which had been most helpful to them 
in solving problems in the selection 
and care of textiles and clothing and 
the construction of clothing. Most 
outstanding of the responses was 
the consistent reliance of students 
on the advice of their friends Well 
over half of them checked “friend’s 
advice” as their most valuable source 
of help. Interesting, too, was the 
fact that about 15 per cent of the 
students wrote in “Mother” as their 
one most helpful source of informa- 
tion. A rather general use of labels 
for selection and care of textiles 
and clothing was indicated by all 
groups, and 60 per cent of the home- 
makers and business women checked 
labels as their most valuable source 
of information. 

Many excellent sources of infor- 
mation were little used. Although 
59 per cent of the respondents had 
taken some kind of textiles or cloth- 
ing course, only 26 per cent checked 
textiles or clothing textbooks as a 
valuable source of information. 
Only 12 per cent had ever used gov- 
ernment bulletins, and less than 15 
per cent turned to home demonstra- 
tion agents for help. Fifty-five per 
cent, on the other hand, relied on 
popular magazines for information, 
and 25 per cent found newspaper 
articles most helpful. 

At the end of the questionnaire, 
each person was asked, “If you had 
the opportunity to take a course in 
textiles and clothing, what would 
you like to get from the course?” 
The three desires most often listed 
by the students were: to construct 
garments, to recognize quality in 
fabrics and to care for different 
kinds of fabrics. The homemakers’ 
answers were stated mainly in terms 
of improving some skill already pos- 
sessed. Most often listed were: 
to make garments better, to finish 








garments so they won’t look home- 
made, to select textiles and cloth- 
ing better so that they will give 
longer wear. The desires of the 
business women stressed such per- 
sonal purchasing problems as: to 
select well-made, well-styled gar- 
ments according to personal needs, 
to learn how to buy new textiles 
and to learn budgeting. 

This questionnaire yielded a 
wealth of information which guided 
us in revising our course. So many 
problems were listed by all the 
groups that we felt it impossible to 
try to anticipate and prepare for 
all of the future problems of the 
students. The responses showed us, 
however, that although the number 
of individual problems varied greatly 
according to the different groups, 
the most perplexing problems were 
similar for all respondents and 
many of the projected needs were 
identical with the student’s imme- 
diate needs. We therefore planned 
our course to satisfy the immediate 
needs and to be a starting point 
from which the student could develop 
so that she could cope with pro- 
jected needs as they presented them- 
selves. 

The course has been organized 
around the three most often ex- 
pressed desires of the students for 
course content. These are selection 
and appreciation of quality in fab- 
rics, construction of clothing and 
care of clothing. Experiences which 
are planned to develop a workable 
knowledge of these topics should sat- 
isfy the student’s immediate needs. 
Since the business women’s activi- 
ties were so similar to the students’, 
such knowledge might well satisfy 
projected needs as business women. 

In connection with the projected 
needs as mothers and homemakers, 
the students must be encouraged to 
develop acquired skills further of 
their own volition and to apply 
knowledge gained in classwork to 
specific textile and clothing problems 
in homemaking. A girl who has 
learned to purchase, construct and 
care for her own clothing and to se- 
lect and appreciate quality fabrics 
should then be able to transfer this 
knowledge to problems of household 
textiles and family clothing. 

Students must also be encouraged 
to use such valuable sources of in- 
formation as books, government bul- 
letins and other reliable publica- 
tions. By attempting to meet the 
immediate needs of the students, and 
to help them to transfer their knowl- 
edge to other specific problems as 
they arise, we hope to make our work 
in textiles and clothing valuable to 
all students. 
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By Frances F. Mauck 


TUDENTS need to be reminded re- 

peatedly of a few essential tech- 
niques in the use of the sewing machine. 
One of them is to see that the take-up 
lever is at its highest point, both when 
the stitching is started and when the 
stitching is finished and the work re- 
moved from the machine. Another is 
to drop the presser foot before the 
tension is changed on the spool thread. 
A third “must” is to thread the loose 
end of thread through the hole in the 
side of a bobbin before it is wound 
onto the bobbin. If this loose thread 
end is held firmly, it twists as the bob- 
bin turns and soon breaks off. Another 
help is to be sure that both upper and 
lower threads are under and back of 
the presser foot before the stitching is 
begun. 


Have you ever tried working over 
a glass-top table with a strong light 
bulb placed under it when you are 
matching plaids? It makes possible 
clear, quick work, both for layout 
of pattern and matching lines before 
pinning or stitching. This is an ef- 
fective method for many weights of 
fabric. Although not all of us have 
such a table, it could be improvised 
easily. 


Do you make bound buttonholes with 
the folded strip method? If so, you will 
find it easy and accurate to press the 
strip of fabric over a piece of card- 
board one-half inch wide. After the 
pressing, you may make the buttonhole 
either with or without the tuck along 
each side. 


Do you find in pressing darts that 
you often fail to get a clean-cut line 
along the stitching line, that you 
have a misplaced fold along the 
stitching? I do a better job when I 
press cross-wise of the dart, hold- 
ing the fabric slightly taut as the 
iron crosses the line of stitching. 
This tension on the fabric must be 
along the straight grainline—you 
know what even a slight pull on a 
bias line does! 


This column is being continued by popular 
request. Miss Mauck, formerly of The Ohio 
State University faculty, now conducts her 
own Sewing Center in Decatur, Georgia. 
She is author of Modern Tailoring for 
Women published by Macmillan in 1947. 
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from RIT x first complete, 


authoritative book on 


DIEING in the WASHING 


The Facts 
You’ve Wanted 
In Quick, Easy 

To Use Form! 


Including . 
Step by Step 
Directions For 
Machine Dyeing 
Questions and 
Answers On Machine 
Dyeing 
Choosing Colors For 
Machine Dyeing 
Dyeing Color Over 
Color In The 
Machine 
Complete Plan For 
A Demonstration Of 
Machine paseo 





a Purpose Rit 
Fabric Tints and 
Dyes ... for nylon, 
all rayons, including 
acetates and mix- 
tures, cotton, silk, 
wool, linen—literally 
any fabric except 
glass or mineral fiber. 









MACHINE 





Because of the 

tremendous interest in 

washing machine dyeing... because of 
the remarkable results possible when 
the proper dyes are used and the 
proper methods followed ... we 
believe you will find this new book 
unusually helpful. You'll find the 
answers to many questions in its pages, 
as well as carefully worked out 
suggestions on what-to-dye ... and 
how-to-dye ...in the washing ‘machine. 


*Sorry, but this Rit book can be supplied only 

to teachers and home economists. Subjects cov- 

ered are planned so that students may make 
copies of various suggestions if desired. 


Prepared by the Rit Fashion and Home Economics Bureau 
————- SEND FOR YOUR FREE COPY!-————- 


Rit Products Corporation A-9 
1437 W. Morris Street, Indianapolis 6, Ind. 


Please send me a free copy of your new Rit book, “Dycing 
In The Washing Machine.” 
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RAISE MONEY 


for Class Needs 
r? with 
Famous 


WALLACE 


BROWN 
CHRISTMAS CARDS 


It’s easy and it’s fun for members of 
your High School Class to earn wel- 
come cash through the sale of famous 
Wallace Brown Christmas Cards and 
Gift Items. Hundreds of High School 
groups raise money this easy way for 
many important needs. Wallace Brown 
Cards are famous for beauty, quality 
and value and your members can easily 
take orders simply showing samples to 
friends and neighbors—with up to 50c 
profit on every box sold. 































‘"Feature'’ 21-Card 
Christmas Assortment 
By every standard 
the most _ thrilling 
beautiful assortment 
of Christmas Cards 
in America! 21 large- 
size cards — every 
one different! Sells 
for $1.00—your profit 
up to 50c. 


Barrel-of-Fun All- 
Occasion Assortment 
Newest rage! A fun 
packed assortment of 
ay, clever cards for 
irthdays, Get-Well, 
etc. Sells for $1.00— 
your profit up to 50c. 


Christmas 

Velvet Assortment 
New! Exciting! and 
Oh, so lovely. Luxu- 
rious, soft raised, vel- 
vet-like “flock” ap- 
plique livens the 
beauty of every 
design. Sells for 
$1.00—your profit 
up to 50c. 











Send No Money 
for Sample Assortment 


We send you actual sample of the 
“Feature” Christmas Assortment en- 
tirely ON APPROVAL —plus FREE 
SAMPLES of fast-selling name-im- 
printed personal Christmas Cards. We 
will include details of our entire line of 
Christmas Card Box Assortments. 
Write us—or mail coupon from Coupon 
Service Section, page 115, in this issue. 


WALLACE BROWN, Inc. 


225 Fifth Ave., Dept. R-87, New York 10, N. Y. 
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Speaking for Handcrafts 
(Continued from page 23) 


keen interest shown in classes held 
by women’s clubs, home demonstra- 
tion groups, and adult education 
classes. Frequently we hear that the 
making of an article which started 
out as a hobby or interest project 
has developed into a money-making 
vocation. 

It is easy to confuse the meaning 
of handcrafts with that of the name 
of a handcrafted article. The fol- 
lowing definition was compiled from 
several in a study made at West 
Virginia University in 1947.* The 
definition was based on its complete- 
ness and the suitability for use in 
the secondary school classroom in the 
home economics curriculum. “Hand- 
crafts are the creation by hand, with 
the aid of simple tools or machines, 
articles of utility to which the prin- 
ciples of art have been applied.” 

Focusing the attention on hand 
as part of the word handcraft de- 
termines in a major part how the 
action is performed. That simple 
tools or machines may be used in the 
production may seem contradictory 
until its meaning is contrasted to a 
machine made article. 

The article must be utilitarian and 
of some human benefit. This does 
not exclude ornament, for if the or- 
nament gives joy and is beautiful 
it serves some human benefit. The 
application of the principles of art 
is the point at which the hand- 
crafted article of human benefit dif- 
fers from the totally utilitarian ob- 
ject. Applying principles of good 
design, good color combinations, and 
good workmanship makes the article 
a thing of beauty. Hence: “hand- 
crafts are utilitarian articles created 
by hand to which the principles of 
art have been applied.” 

Among the implications of the 
study made in West Virginia, it 
was noted that 183 students in six 
high schools surveyed felt uncertain 
in their training in art. Therefore 
it was suggested that in the setting 
up of units of study for handcrafts 
in the secondary schools of this state 
that the principles of good color 
combinations, good design, and the 
development of some skill be of pri- 
mary importance. 

It was also noted that in the re- 
sults of a second questionnaire sent 
to the same students which asked 
if they wanted to make certain hand- 
crafted articles for themselves or 
for others, the majority voted in 


* Lockard, Mary Jeannette Schultz, 
Handcrafts and Their Implications for 
Homemaking Education—A Unit of Study 
for West Virginia Secondary Schools. Un- 
published M.S. Thesis. West Virginia Uni- 
versity, Morgantown, West Virginia. 1947. 





favor of making articles for them- 
selves of a personal nature such as 
scarves, belts, and purses. There 
was little interest at this maturity 
level in such items as trays, wall 
hangings, or candleholders. The in- 
terest fell off somewhat in the mak- 
ing of articles for their families, but 
the making of a luncheon set was the 
most popular article checked. The 
idea of asking students if they would 
care to make handcrafted articles 
for others was to provide for the de- 
velopment of some social sensitivity 
and the opportunity for making 
gifts. This was rated low in the 
preference checking. 

In observations made of women’s 
groups, it was found that most ar- 
ticles constructed are for the beauti- 
fication of the home or for general 
family enjoyment. This may indi- 
cate that there should be a relation- 
ship between the maturity level of 
the student and the article to be 
made. The teacher may find the 
same handcraft may be suited to all 
age levels. Let us consider the craft 
of linoleum block printing. The 
young child may find much to in- 
trigue him in the making of a simple 
Christmas card or calendar. The 
high school girl with the added 
background of art principles might 
enjoy using the same handcraft in 
personalizing a scarf or neckerchief. 
Her mother may find pleasure in the 
designing and printing of a luncheon 
set. 

Often the choice of a handcraft 
to present to high school or adult 
groups may be difficult to make. The 
following questions may serve as 
criteria for the judging of the suit- 
ability of a particular craft: 

1. Would the handcraft offer op- 
portunity to learn the principles of 
good design? 

2. Would it offer opportunity for 
learning the principles of good color 
combinations? 

8. Would it be a handcraft which 
could be made with materials easily 
obtained ? 

4. Would it aid in the appreciation 
of our cultural heritage? 

5. Would this handcraft develop 
some skill in its production? 

6. Could articles be made which 
would satisfy a need or desire, using 
these handcrafts as media? 

The teaching of handcrafts can be 
strengthened and justified if we as 
individuals or as teachers can re- 
vive, improve, and adjust to our need 
handcrafts which will aid in bring- 
ing to the American woman a sense 
of fulfillment, serenity, and security 
as well as give her a keener sense 
of beauty and a greater enjoyment 
in living. 
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Diabetic Camp 
(Continued from page 44) 


wnere the children could choose was 
from the “free foods.” These were 
low calorie vegetables such as cab- 
bage, lettuce, celery, and spinach. A 
soup made entirely of free foods also 
came under this heading. The chil- 
dren were permitted to eat all of the 
free foods they wanted. 

As a special treat ice cream was 
served occasionally. Twice popcorn 
was the bedtime snack. A non-caloric 
soft drink provided free to the camp 
was passed out during square dances 
and at other times when it would 
not interfere with appetite for 
meals. The children had two cook- 
outs and several picnics during the 
two weeks. 

It was especially important to 
have meals on time for these chil- 
dren because of the possibility of in- 
sulin reactions. Another precaution 
for between-meal reactions was to 
have orange juice always on hand. 
When the children were away from 
the main lodge, orange juice, a spe- 
cial sugar and water solution, or 
sugar cubes were carried. 

The use of four different diets and 
the necessity for reasonable accuracy 
in measuring portions made careful 
organization in the kitchen neces- 
sary. Marilyn Chaloupka, of the 
University of Nebraska nutrition re- 
search staff, was in charge of food 
preparation. She set up the cafeteria 
line so that each child could be given 
the food called for in his diet with 
a minimum of confusion. 

The meal schedule, telling how 
much of each food was allowed for 
each diet, was set up on the counter 
so that the cook and dietitian could 
refer to it while serving. The chil- 
dren line up in order of their diets, 
the lower calorie diets first. If a 
child felt that he was about to have 
an insulin reaction, he was allowed 
to go ahead of his group. 

Lessons and Activities 


In addition to the diet lesson a 
medical lesson was taught by a visit- 
ing physician each day. Here the 
children learned about their disease 
and their part in controlling it. One 
of the objectives of the camp was 
that each child should learn to give 
his own insulin. By the time the two 
weeks were up all but one child could 
do this. 

Before the children left for home 
they were given copies of the medi- 
eal lectures and the ADA Exchange 
List booklets used for the diet class. 

The usual camp activities were 
available to the children at Spring- 
dale. An effort was made to provide 
about the same amount of exercise 
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each day since the amount of food 
and insulin was kept constant. The 
children played badminton, volley 
ball and baseball, and went on hikes. 
Twice a week they went swimming 
in nearby Nebraska City. Square 
dancing was from the beginning a 
favorite with all except a few of the 
boys who felt that anything involv- 
ing girls wasn’t too much fun. How- 
ever, by the time camp was over all 
were enthusiastic dancers. Less 
strenuous entertainment included a 
stunt night, song sessions, and the 
usual camp handcrafts. 

A large staff is necessary at a 
camp for diabetic children. At 
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Sucaryl 


(Cyclamate, Abbott) 
Non-Caloric Sweetener for Sugar-Restricted Diets 


® 


*k stable in cooking 


* no bitter aftertaste 


Springdale, there were a camp direc- 
tor, a physician, a nurse, two girls’ 
counselors, a boys’ counselor, a die- 
titian, a cook, a laboratory tech- 
nician, and a recreation director. 
Non-resident staff members included 
a diet therapist and the physicians 
who came to camp for consultation 
with the resident doctor. 

The importance of the dietitian’s 
and cook’s jobs at a camp such as 
Springdale is obvious. Similar camps 
can provide a worthwhile way for 
other home economists to spend two 
weeks of the summer, either as part 
of a vacation or on loan from in- 


stitutions at which they work. 







Sprinkte SucARYL Sweetening 
Solution on fruits and berries .. . 
add it to milk before pouring over 


cereal... 


use it to sweeten iced bev- 


erages, where tablets dissolve slowly . . . 

use it for faster, easier blending in many 
recipes. SUCARYL adds absolutely no calories, 
keeps its sugar-like sweetness in cooking, baking, 
canning and freezing. No bitter aftertaste in ordi- 
nary use, SUCARYL Sweetening Solution is available 


at drug stores in either sodium or calcium form, in 
1-fluidounce bottles; SucaryL Sodium Tablets, in 


bottles of 100 and 1000. In planning 
sugar-restricted diets, use both forms. 


FREE RECIPES, 


SAMPLES 





Send for “Calorie Saving Recipes” 
of kitchen-tested recipes that cut calories 23 to 89 per- 
cent by using SucaryL. For copies of booklet and free 
samples of Sucaryt Tablets, see coupon section or 

write Abbott Laboratories, North Chicago, Illinois. 


Cbbott 


32-page booklet 
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What Are We Eating Today? 
(Continued from page 39) 


As each assignment was com- 
pleted, the boys reported to the 
teacher for points. A chart was 
used for this purpose and was al- 
ways available to the students. 
Some energetic and ambitious ones 
chose two extra assignments which 
netted them ten points each time. 
Others begged for extra jobs and 
very willingly cleaned woodwork and 
laundered towels. 

Eighty-five points was the highest 
number earned in a ten-week period 
by one group. Of course, this varied 
with each group. Although the 
checking of a point system kept the 
teacher busy, it also kept the drive 
and interest of the class at high 
pitch. 

Food preparation for the first 
three weeks was kept very simple. 
Lessons consisted of making cocoa, 
sliced oranges, grapefruit halves, 
pancakes, and fried cornmeal mush. 
This gave the boys the opportunity 
of handling equipment, reading a 
recipe, washing dishes, setting the 
table, and sharing and working to- 
gether. With a few experiences in 
tood preparation, the boys acquired 
enough skill to work rapidly, skill- 
fully, and always zestfully. 

These junior high school boys 
were primarily interested in an ac- 
tivity known as EATING. Their 
voracious appetites and unlimited 
capacities for consumption of food 
were astounding to the _ teacher. 
Girls generally asked, “What are we 
cooking today?” But the boys, on 
the other hand, would always ask, 
“What are we eating today?” 

Work was planned together. The 
boys were interested in meats, 
cakes, and pies. Thus, it was around 
these three groups of foods that the 
teacher included the study of break- 
fasts, luncheons, dinners, meal plan- 
ning, budgeting, and family enter- 
taining. Salads and vegetables were 
nonchalantly introduced along with 
more exciting dishes. Resistance 
was at a minimum. 

Two days a week were used for 
textbook assignments. These were 
related to the unit of study, man- 
ners, family relationships, general 
problems of adolescents, planning 
the food preparation for the follow- 
ing week and motion pictures. The 
boys were interested in motion pic- 
tures showing actual preparation of 
foods, problems of the family and 
boy-girl relationships. The remain- 
ing three days of the week were used 
for food and meal preparation. 

The boys in the Chefs Club kept 
a notebook of all recipes used in 





class, meal plans ana questions for 
study relating to the unit of work. 
They were informed as to the 
amount of money that was available 
for food preparation and, therefore, 
understood why certain dishes could 
not be made. 

The cost of all meals was deter- 
mined. Such experience revealed 
that home meal preparation was con- 
siderably less expensive than eating 
out and far more nutritious. 

Opportunities were constantly 
provided for the boys to participate 
in related activities. On one occa- 
sion, for instance, they made and 
decorated cakes for a P.T.A. tea and 
assisted in serving and the cleanup. 

Other activities included two field 
trips. One was a visit to a meat 
packing plant and the other to the 
bakeries of a trade school. At the 
meat packing plant, the boys saw 
the conditions under which meat is 
slaughtered, learned about the great 
care given to the handling of meat, 
job opportunities available in such 
a plant, and safety practices. 

The first year of the Chefs Club 
at Belvedere Junior High School 
proved to be a highly successful one. 
Demand by boys for the course far 
exceeds facilities available at this 
time. Efforts are now being made 
to open up two classes for boys since 
the Chefs Club is filling a definite 
need for these pupils. 





The "Petite" Drama 
(Continued from page 24) 


A. Father: You aren’t fixing that 
right. J’ll show you how. 

Boy: (Starts doing something 
else because of lost interest.) 

Father: (Yells) You come back 
and do this right now! 

B. Boy: See how I’ve fixed this 
scooter. 

Father: That’s one way to do it. 
Let me show you another. This 
way may hold better. 

Students enjoy discussing this 
from the standpoint of how the lit- 
tle boy feels in each case and in 
which case he will learn most. Stu- 
dents contribute many similar situ- 
ations from their experience so that 
the class becomes alive with discus- 
sion of real happenings. 

Each teacher will find it easy to 
work out a variety of these “Petite 
Dramas” to fit the interests and 
needs of the class. Those who have 
tried them prefer to use them one 
at a time to illustrate the prob- 
lem immediately at hand, rather than 
to present several unrelated situa- 
tions at one time. Try some of 
these and then work out your own. 
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Convention Roundup: 
(Continued from page 21) 


individual participate in government, 
for in this lies our greatest strength. 

Home economists directed their 
thinking toward the economic re- 
sponsibilities and spiritual values of 
the modern family at the second gen- 
eral session. Chief speaker was Dr. 
Hazel Kyrk, professor of home eco- 
nomics and economics at the Uni- 
versity of Chicago. Taking as her 
subject, “Economic Responsibilities 
of the American Family—Diminish- 
ing or Increasing?” she pointed out 
that the family unit is smaller and, 
thus, has a greater economic respon- 
sibility. Explaining the increased 
financial burden of the family, she 
said that the extent of parental re- 
sponsibility has increased due to the 
older age at which children leave 
school. Higher standards for child 
maintenance as well as goods and 
services considered essential for chil- 
dren also place a heavier responsi- 
bility on parents. 

Dr. Kyrk believes that there is 
no evidence that parent’s sense of 
responsibility for children has les- 
sened, but rather the reverse. In 
addition, families are striving to be- 
come self-reliant economically——in 
sickness, in the event of premature 
death of the breadwinner, and in 
old age. The only factor operating 
to diminish family responsibility, Dr. 
Kyrk asserted, is the increasing ex- 
tent to which the state ensures eco- 
nomic independence of the aged, pro- 
vides services for children, makes 
mandatory arrangements to tide 
workers over periods of unemploy- 
ment and disability, and ensures a 
minimum income for orphans. 

At the same meeting, Dr. Leonard 
W. Mayo, director of the Associa- 
tion for the Aid of Crippled Chil- 
dren, outlined ways in which the 
ethical and spiritual values in fam- 
ily life could be strengthened. The 
home is the natural setting for the 
teaching of these values, he said. 
They can be strengthened if the 
American family is reasonably sound 
economically, if it is mentally and 
physically healthy, if it can be freed 
eventually from the impending 
threat of war, if it can function in 
a community where the moral stand- 


ards are decent, and if we can give | 


youth the training for the job, mar- 
riage, and the rearing of children 
they require. 

This session concluded with the 
presentation of honorary member- 
ships in the American Home Eco- 
nomics Association to Dr. Lillian Gil- 
breth, world famous engineer, and 
to Mrs. Raymond Sayre, president 
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of the Associated Country Women of 
the World. 

At the concluding session of the 
convention, home economists heard 
an address by Mrs. John G. Lee, 
president of the League of Women 
Voters. She emphasized that woman- 
power, this nation’s greatest un- 
tapped human resource, can make a 
significant contribution to the devel- 
opment of the whole society. 

In addition to the general ses- 
sions, numerous division and depart- 
mental meetings, and research sem- 
inars were held during the week. 
These stressed professional trends 


and pointed up results of important 
research projects. 

Besides attending meetings and 
discussion sessions, home economists 
found time to tour the Convention 
Hall to see the new products and ma- 
terials of some 210 exhibitors, and 
to view new educational films which 
were shown during the week. 

Alumnae luncheons and_ profes- 
sional group. breakfasts provided 
time for visiting with old friends. 
The climax of events was the Inter- 
national Dinner on Thursday evening 
at which students from other coun- 

(Concluded on page 70) 
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perature meat cookery! It's packed with 
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nutritious . . . flavorful . . . with crisp, rich 
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Kitchen Bouquet offers you this plan, 
complete with mouth-watering recipes. 
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rich brown surface for meat cooked at 
low temperature?” . . . “Does the tem- 
perature of raw meat affect the cooking 
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SECTION TODAY! 








* Bouquet. 





GET THESE 3 TIME-SAVERS FREE! 
JUST MAIL COUPON IN SERVICE 


1 Helpful Teacher Lesson 
* Plan described above. 


2 2-0z. bottle of Kitchen 


3 Kitchen Bouquet Recipe 
* Leaflets to give students. 


























Low-TEMPERATERE weat 
cooneey TECHNIQUES : 
















USED BY GOOD COOKS AND CHEFS FOR OVER 70 YEARS 


69 








EARN 
CASH 














FOR CLASS 
ACTIVITIES 


SELL EXCLUSIVE 


Sunshine 
CHRISTMAS CARDS 


Nationally Famous 21 Card 
Christmas Assortment with 
6 i ae 
It's easy to see eer 0 all class activi- 
ties this quick, easy, friendly and dignified 


way. Complete line of Christmas Assort- 
ments, Stationery, Gift Wraps, etc. 


BIG CASH PRIZE SALES CONTEST 


Write for complete details . . . all SUN- 
SHINE Sales people are eligible. 


SEND FOR SAMPLES ON APPROVAL 
NOW OR USE COUPON IN 
SERVICE SECTION 


SUNSHINE ART STUDIOS 


08 PH-9 SPRINGFIELD 1, MASS. 






























DO YOU NEED 
An Extra Copy of the 


COUPON SECTION 
of 


PRACTICAL HOME 
ECONOMICS? 


If you cannot cut 

your copy or if other 

H. E. teachers in your 
school want to use 

the coupons, fill out 
coupon 110 on page 119 
or send us a letter 

and we will forward 

the coupon section 

to each teacher. 


Address Requests to: 


Special Listing Dept. 
Practical Home Economics 
351 Fourth Avenue 

New York 10, N. Y. 














70 


Convention Roundup 
(Continued from page 69) 


tries were guests of honor. At that 
time Dr. Clara A. Storvick, profes- 
sor of foods and nutrition at Ore- 
gon State College, was named win- 
ner of the annual Borden Award. 
Dr. Storvic, who was studying in 
Europe at the time, could not be 
present. Nine winners of interna- 
tional fellowships and _ scholarship 
awards for home economics study in 
this country were also announced. 

At the final business meeting Eliz- 
abeth Sweeney Herbert, equipment 
editor of McCall’s Magazine, was in- 
ducted as the new president of the 
Association, succeeding Florence 
Fallgatter of Iowa State College. 
Other new officers of the Associa- 
tion elected in the 1952 ballot are: 
Frances Clinton, state extension 
agent at Oregon State College as 
one of three vice-presidents to serve 
a three-year term, and Evalyn Berg- 
strand Owens, a homemaker of 
Dousman, Wisconsin, who will serve 
as treasurer. 

The forty-fourth annual meeting 
of the Association will be held June 
23 to 26, 1953 in Kansas City, Mis- 
souri. 


Philippine Home Economics 
Association 


The Philippine Home Economics 
Association held its second national 
biennial convention the last week of 
May at the Far Eastern University, 
Manila, Philippines. Theme of the 
convention was Home Economics and 
Better Family Living in Rural Areas. 

Registration centers, both at the 
Far Eastern University and at seven 
other Manila colleges of home eco- 
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The Philippine Home Economics Association convention chairman, Manuela Maramba, presides 
at tea given by President Quirino at Malacanan Palace for the thousand delegates to the 
second national biennial convention which was held in Manila during the last week in May. 


nomics polled a total of a thousand 
registrants. The delegates from 


Aparri, Cagayan, and Jolo, Sulu,, 


were awarded “Oscars” for having 
traveled the greatest distance to the 
convention. The Pangasinan delega- 
tion received the PHEA pennant for 
having the largest representation 
among the conventionists. 

The convention was _ officially 
opened by Vice-President Fernando 
Lopez, concurrent Secretary of Ag- 
riculture and Natural Resources, to- 
gether with Cecilio Putong, the Sec- 
retary of Education. 

Official, commercial, professional 
and educational groups were gener- 
ous with material and moral support. 
A good number of the speakers and 
resource persons in division and 
other meetings belonged to local 
MSA agencies; others were drawn 
from civic, professional and educa- 
tional circles, and from Philippine 
government experts. Commercial 
firms put up exhibits, and a few do- 
nated food and light refreshments. 

Radio stations broadcast PHEA- 
sponsored programs for the benefit 
of all those who could not attend 
the convention. Continued for over 
two weeks, these radio programs 
touched on various aspects of home 
economics and were well received. 

Not all was work. Tea parties 
were given by the Far Eastern Uni- 
versity, the host university, by 
PHEA for friends and well-wishers 
of the cause of home economics, and 
by President Quiron at Malacanan 
Palace. PHEA directors concluded 
the tea hour at Malacanan with the 
submittal of resolutions touching on 
better family living, especially in 
rural areas. Sightseeing expeditions 
took the conventionists on a tour of 
homes and factories in Manila and 
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the suburbs which had proved suc- 
cessful in home arts and crafts or 
in a new dollar-saving industry. 

The convention was so successful 
that it was proposed to hold it an- 
nually instead of biennially. 


—Reported by 


TRINIDAD TARROSA-SUBIDO 
Editor, PHEA Journal 


Canadian Home Economics 
Association 


The seventh biennial convention of 
the Canadian Home Economics As- 
sociation was held in Saskatoon, Sas- 
katchewan, Canada, July 24-26. The 
theme of the meetings was The Fam- 
ily. 

Two outstanding keynote ad- 
dresses were given. Florence Rey- 
nolds, chief of the public informa- 
tion branch, of the United Nations 
Food and Agriculture Organization, 
spoke on “F.A.O. and the World 
Family,” and Dr. Esther McGinnis 
discussed “Trends in Family Life 
Education.” Dr. D. G. McKeracher 
of the Saskatchewan Department of 
Public Health spoke on “Mental 
Health and the Family.” A former 
member of the Royal Commission on 
Arts, Letters and Sciences, Dr. Hilda 
Leatby, gave an interesting and 
stimulating summary of the exten- 
sive research being conducted to de- 
termine the aspects of Canadian cul- 
ture. Pure science was discussed 
by Dr. R. N. H. Haslam and Dr. 
J. W. T. Spinks who made the Bit- 
atron and Tagged Nutrients compre- 
hensible to the group. 

Group sessions allowed for the ex- 
change of ideas and the laying of 
plans for work during the next bi- 
ennium. There was a representa- 
tive attendance and ample oppor- 
tunity for contact with friends from 
other parts of Canada. True prairie 
hospitality made the social side of 
the convention memorable. Among 
the activities scheduled was a tour 
of the city and beautiful campus of 
the University of Saskatchewan 
which was enjoyed by everyone. 

In a pre-conference course, thirty 
members concerned themselves with 
trends in education for homemaking. 
The discussion was led by Dr. 
Esther McGinnis. 

The next convention in 1954 will 
be held in Toronto, Ontario. Mary 
Clarke, supervisor of home econom- 
ics with the Ontario Department of 
Education is the newly elected presi- 
dent. 


—Reported by CHARLOTTE S. BLACK 


Director, School of Home Economics 
University of British Columbia 
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The International Dietetic Congress 


The first International Congress 
of Dietetics was held the week of 
July seventh at the Royal Tropical 
Institute in Amsterdam. Almost 600 
representatives from thirty-one na- 
tions attended. Twelve national 
dietetic associations sent delegates, 
including the American Dietetic As- 
sociation which had thirty-one mem- 
bers in attendance. 

The official delegates from the 
twelve national associations acted as 
a committee to develop policies for 
future international meetings. They 
elected five members representing 
five countries to act as an interim 
committee for the purpose of main- 
taining contact between the or- 
ganized national dietetic associations. 
The countries represented on the 
committee were the Netherlands, 
Great Britain, Sweden, Italy, and the 
United States. 

The Congress program included 
lectures on recent findings in nu- 
trition, and discussions on the train- 
ing, problems, and types of positions 
of dietitians. In addition, the dele- 
gates enjoyed trips in and around 
Amsterdam, receptions and banquets. 

Dr. Margaret Ohlson, president of 
the American Dietetic Association, 
has commented in an article in the 
ADA Journal that the American del- 
egates were particularly interested 
in the comparisons of positions held 
by dietitians in other countries with 
those in the United States and Can- 
ada. It was found that in most 
countries the hospital dietitian de- 
votes most of her time to therapeu- 
tic diets and, in a number of coun- 
tries, leaders in dietetics are doctors 
of medicine. This explains, in part, 
Dr. Ohlson said, the emphasis on 
therapeutic dietetics over most of 
the world. 

The American delegations noted 
the variety of opportunities open to 
dietitians in this country for posi- 
tions outside the hospital in the pub- 
lic health and educational fields. 

Dr. Ohlson concludes her report 
with the statement that, “The Amer- 
ican Dietetic Association will need 
to assume leadership in keeping 
channels of communication open be- 
tween national dietetic associations. 
This offers an opportunity for state 
associations to work with the dieti- 
tians of a single country in assisting 
them in such things as building li- 
braries, making contacts for those in- 


terested in study in America, etc.” | 


She reminded dietitians that if an- 
other international congress is to be 
held within the next four years, they 
will be called upon for leadership in 
planning. 





THIS CENTURY-OLD 
SECRET.. 


Men love Lea & Perrins Worcester- 
shire Sauce in meat, fish, cheese 
dishes! Surveys prove it . . famous 
chefs have always known it. For extra 
good flavor in soups, gravies, sauces, 


too, this all-in-one seasoning (none 
other needed! ) is the way to a man’s 
heart. The smart girl keeps it handy 
in the kitchen . . on the dining table. 





Get your FREE copy! 
“DISHES MEN LIKE” 
—_\ © with 50 pages of quick, 
easy, economical recipes 


i pishes \ \ + + made to HIS taste. 


nN \ 
ws \\ © plus 70 ‘Good Go- 
UW a \\ togethers’ for healthful 
a a \ \ meal planning. 
Qe ole \\ © plus illustrated 


y ‘How to Carve’ sec- 

a al tion, for meats, fowl. 
On the press now! 

Order yours for first delivery. 
Coupon in back of magazine. 


Lea & Perrins, Inc., 241 West St. ¢ 
New York 13, Dept. P? 
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“GET ACQUAINTED” TRAVEL KIT OF FAMOUS 
BEAUTY AIDS... YOURS FOR THE ASKING 
FROM 


So you can know their truly beneficial effect, 
Botany will send you this clever week-end kit, 
filled with four fine products all enriched with 
ure, creamy Lanolin, Triple-Action Cream, 
otion, Formula #70 Facial Treatment, Soap, 
all planned to soothe and soften your skin. 
Please enclose 25¢' to cover cost of mailing. 
BOTANY MILLS, INC., PASSAIC, N. J. 


COPYRIGHT 1952, BOTANY MILLS, INC. 


NEW EASY 


C. L. EVANS, says: 
“My FREE Selling 
Guide and com- 
plete money-mak- 


ing plans will hel 
on agen maney for yourself, 
class or club 


quickly without 
experience.” 
Show New Type Catalog and Actual Samples of 
Greeting Cards, Stationery, Gift Wrappings 
How would you like to have 
an extra $50, $75, $100 or 
more for yourself or school 
activities? Sell friends, 
neighbors, groups new 
Christmas, All Occasion 
greeting cards, animated 
new children’s books, games, 


Chrittnas Assortment lovely home and gift items. 
Big Profits 


You or your class make up 
to $1.00 a box. Bonus plan 
and Surprise Offer mean 
even more dollars for your 
own use or class projects. 


One Money Maker Says: 
"Received my bonus check for 
$40.01...n0 one can go 
wrong bandling ner merchan- 
dise.’’— Mrs. . Earl, Los 
Angeles, on hy 

Write Today—NOW— 
for FREE TRIAL outfit of 
Feature sample assortments 


New 21-Card Leader 
Christmas Assortment 


® Guaranteed by 
_ ro 


on approval, FREE samples | 


Name Imprinted Christmas 
Cards, Stationery, Napkins. 
FREE 64-page Catalog 
and FREE Selling Guide. 
NEW ENGLAND ART PUBLISHERS 
North Abington 716, Mass. 


Name imprinted 
Christmas Cards 


FREE SAMPLES 
sell for 22 ¢ ea. up 
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More Effective Teaching Aids 

(Continued from page 27) 
c. Emphasizes information 
about products rather than 
specific brands. 
d. Supplies up-to-date 
timely information. 

. Form 

a. Is well designed and illus- 
trated, with good balance be- 
tween pictures and text. 
b. Is easy to handle, display, 
and store. 


and 


Usable Teaching Material 

Teaching material, to be most 
helpful in home economics class- 
rooms, should be consistent with the 
over-all goal toward which home 
economics teachers are working— 
strengthening family life. This 
makes it important for teachers to 
have material which will aid them 
in developing initiative, resource- 
fulness, and cooperation on the part 
of pupils. 

A. Information needed. 

1. Production of good material 
in the fields now being served 
should be continued. At the 
present time there seems to be 
need for more material deal- 
ing with: 
a. Health, including food hab- 
its, safety education, ‘home 
care of sick. 
b. Money management for 
teen-agers and total family. 
c. Shelter and household man- 
agement. 
d. Child development and fam- 
ily relations. 
2. There is also need for print- 
ed and illustrative material 
helpful in buying, using, and 
caring for products. 
a. Techniques in using 
caring for products. 
b. Manipulation and_ opera- 
tion of equipment as well as 
its use and care. 
c. Specifications about prod- 
ucts, distinguishing differ- 
ences between products of 
similar types. 
d. Ways in which equipment 
and products can save energy, 
time, and materials. 
e. Efficient steps or procedure 
in a process, i.e., making a 
cake, using a pressure sauce- 
pan, making a garment. 

B. Ways of presenting informa- 
tion which have been used effective- 
ly in home economics classrooms. 

. Charts 

. Demonstrations 
. Exhibits 

. Filmstrips 


and 


5. Movies (10-20 minutes 
length preferred) 

6. Pamphlets, booklets, leaflets 
7. Posters—visible at 30 feet 
8. Recordings 

9. Slides 


10. Television and radio 


C. Points to consider in preparing 
material: 

1. Make sure that materials and 
visual aids deal with situations 
that are familiar to students. 
(Example—home kitchens, fam- 
ily-type situations.) 
2. Have written material well il- 
lustrated. 
3. Emphasize quality rather 
than quantity. One excellent 
pamphlet or film is better than 
several less effective ones. 
4. Plan posters to present only 
one central idea. 
5. Keep materials easily read- 
able so that they can be used 
with pupils at more than one 
age or grade level. 
6. See that materials are suit- 
able for use with lower and 
middle income groups. All but 
a small per cent of our popula- 
tion come from these groups. 
7. Discourage production and 
distribution of: 


a. Ready-made lesson plans, 
quizzes, and tests. These are 
becoming outmoded since they 
tend to handicap good teach- 
ers in planning with pupils to 
meet their home situations. 
b. Historical material about 
a product or process. A very 
small amount of time is spent 
in any modern home econom- 
ics classroom on such study. 
c. Materials that include steps 
in manufacturing or process- 
ing a product. This is infor- 
mation of minor importance 
in homemaking education and 
teachers have little use for it. 
d. Over-dramatized material. 
This tends to distract atten- 
tion from important facts, 
thereby lessening the value of 
the material as a teaching aid. 
e. Samples for each pupil. 
This method of arousing in- 
terest in a product has little 
education value and _ often 
creates problems for schools 
which outweigh the possible 
gains in good will. 
8. Avoid promotion of contests. 
Such methods of stimulating 
learning have serious disadvan- 
tages. They over - emphasize 
competition and the importance 
of excelling. They tend to en- 
courage pupils to work only for 
prizes. 
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How to Use the Listing Section 


To save your time— 


To insure prompt delivery— 
Follow directions exactly ! 


1. 


2. 


Here is 
Your Master 
Coupon 


6. 


Vs 


Cut out and fill in Master Coupon. It carries our mailing 
address to which you send all coupons. 


Read listings and check all items you want, You may order 
only 2 or 3 or all 110. 


. Fill in coupons for material you want. Write clearly. The 


manufacturers have no other record of your address. 


When requesting films, allow three full weeks before your 
first choice of time for showing them. 


Tear coupons apart and keep in numerical order. 


Assemble coupons requiring payment and list each with price 
on side of Master Coupon. Enter total in space provided. If 
you send money to only one company, you may send check 
or money order payable to that company. Otherwise make 
remittance to Practical Home Economics. Stamps may be 
sent for amounts under $1.00. No requisitions will be honored. 


Attach coupons requiring payment to your remittance. 


8. Aiea other ‘coupons in auisettenl order. Khas envelope 


to us or use the Subscription envelope enclosed. Do not forget —__ 
to include Master Coupon. 


(Note: If you wish to send more coupons to us later, please be 
sure to mention that the Master Coupon has been sent previously. ) 





MASTER COUPON Money enclosed 
Practical Home Economics, 351 Fourth Avenue, New York 10, N. Y. 
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SO, ME OURS Bio Aah Edie ve Na CSA SNRs heh Cede MES A REME co blkee 
School or organization..........;52++5+ College? ....H.S.?....Jr.H.S 
Subjects taught .......cccsecccccoseces Ga Alside . ne Obie whee bb es. Seed 
Number of students you teach—Boys....... GHB ea. ects Adults........ 
Do you have a school cafeteria?..........+. No. of pupils fed......... ey | 
Do you [) Operate () Supervise [) Advise about same? 

If not, who does?,......+eeee+es wetter rere ceesesenestereensceeenes 
Total amount -erclosed.........:-.... «,Meney Order—-U. S. Stampe—Check 


Do not send cash or school board requisitions. 


for following 
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Index of Manufacturers Offering Teaching Aids 


(This is your check list of coupons requested) 


Coupon 
Number 


1. 
32. 
33. 

2. 

3. 
98. 

33A. 

4. 
66. 
56. 
37. 
99, 
34. 
35. 
67. 
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ABBOTT LABORATORIES ..... 
ADVANCE PATTERN COMPANY ......-.ecsceecesees 
AMERICAN BEMBERG ..........0ccecseevecsescees 
AMERICAN BOTTLERS OF CARBONATED BEVERAGES. . 
AMERICAN CAN COMPANY .........eeccesccssvees 
THE AMERICAN GIRL MAGAZINE ...... 
AMERICAN VISCOSE CORPORATION ............... 
ARMOUR AND COMPANY ...........-+- 
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BOTANY MILLS, INC, .......-0-s0e0ees 
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BUCILLA (BERNHARD ULMANN CO., INC.).......5.+ 
BURLINGTON MILLS CORP. OF NEW YORK ......... 
THE BURPEE COMPANY .0....0..sscceeceecossees 
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CALAVO GROWERS OF CALIFORNIA ..............- 
CANNON MILLS, INC. ....6.6 esc ceesccctesceeccces 
CELANESE CORPORATION OF AMERICA .... 
€LING PEACH ADVISORY BOARD ........-.s.e0-5: 
CLUETT, PEABODY & CO., INC. 
COLGATE-PALMOLIVE-PEET COMPANY ....-...-+.08 
COPELAND & THOMPSON, INC, .........+eeeseeees 
CORN PRODUCTS REFINING COMPANY ..........+++ 
CREAM OF WHEAT CORPORATION .....060.8¢+s00- 
CRESCENT MANUFACTURING COMPANY ..........+: 


eeeeeree 


DERBAC SERVICE 2.0. ccc cscceccccccceccsceeeeces 
JOHN DRITZ & SONS i.e cccescccccseeersenvenss 
DULANE, INC, ..ccccccccccccccscccsccccecesececs 
DUNDEE MILLS, INC. 2.0... esececseccereecevesuse 
&. I, DU PONT DE NEMOURS & CO., INC. 
—-DYESTUFFS 
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E. I. DU PONT DE NEMOURS & CO., INC. 
-~TEXTILE FIBERS DEPT. 
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Foods, Nutrition 
and School Lunch 





For lessons on special diet 
problems .. . samples of sucaryl, > 
the non-caloric sweetener... 

plus recipes for using it 
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FACTS your students should 


know about carbonated drinks | 
ee e inthis packet of booklets ' 
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Background information on F tsking; 
canned foods and beverages... ff ire val 
special recipes for foods classes , = 
- - - large quantity recipes for B ions 2! 
the school lunchroom file tables a 
behind 








A FUND of up-to-date aids for 
both teachers and students... q 
films, study guides, charts > 
for bulletin boards... tomake 


teaching and learning easier 
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Compict 
Recipes and literature... Wwe inch 
to introduce the many uses > J preps 
of avocados to your students 


in food preparation classes 
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. Abbett Laberateries 


if Low-Calorie Diets, these kitchen- caloric sweetener that stays sweet in 
tested recipes cut calories 23 to 89 cooking. Send for free booklet and 
ar 7 wins SUCARYL: eave a 


1. Abbott Laboratories, North Chicago, Ill. PHE 52') 
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CALORIE SAVING RECIPES Ge 
es of New Non-cal wee a fast * 
















Please send me, 32-page Sucaryl@ recipe booklet, “Calorie Jew 
without charge: —4 Saving Recipes for Foods Sweetened 





} Without Sugar.” (If you desire more than 
» | one copy, indicate how many ). 
F a C10 sample bottles of Sucary!® Tablets. 
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Please send: Teacher's Packet-——containing booklets describing manufacturing | 
procedures and discussing composition and value of carbonated beverages. 





| |. 
2. American Bottlers of Carbonated Beverages 2. American Bottlers of Carbonated Bev 


‘Teacher's Packet—containing booklets and discussing composition and value 
J decribing manufacturing procedures of carbonated beverages. 
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Ameriean Can Company 3. Facts About Canned Foods PHE 52. 
PALL or ANY of Cooco’s fascinating recipes and suggestions on how to | American Can Com eee, Howe PES 
# tking; 2 manual on the history, nutri- popular. tested recipes using canned Peas ody FEES conte of: 
, SY conan School Com: lly Canned Foods 
9 live values and important facts about foods; and a set of recipe and in- ! ....-- The Canned Feed Hlandbeek es vg ‘ 
7  pandhcadagenees ang a handy formation cards on quantity cooking. | ‘."..) Kitchen Tested Recipes {rom Canned Foods 
| containing answers to qués- All free. Write to American Can Com- ' ‘°° '' Rozery Tested Resipes Shan Conned Foon 
tions about canned canned foods, plus food pany, Home Economics Section, Dept. : <1 12) Large-Quantity School Lunch Recipe Cards 
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i : Marie Gifford, Armour Consumer Service, a 
|pchded sre eight different Stwdy you need. Also available on request | Union Stock Yards, Chicago 9, Ill. . t. 
if Gaides, for student notebooks; a ate four Wall Charts, in color, suit- | (1) Please send me absolutely free your complete Kit of Teaching Aids, con- jy 
4 Teacher's Manual, listing ten different able for bulletin’ board display. These taining Study Guides, Film Manual, and Order Blanks. } 
a ‘Armour Food Films available for your | Armour teaching aids are FREE! Send © By separate mail, please send set of Wall Charts illustrating wholesale 
‘bse; and Order Blanks, which you can in the attached coupon, and plan your meat cuts. 
; d in for as many Study Guides as whole year's course now! 
NNN kL ds. Daicin COL g brv'¥es-« EMC Ne The eee OL Title Ribas ccvcsevcceal 
Please Print 
| ROLES OS ROTEL PC TREE Ey 
id ocdbiny vad waieces hoo 0s o00 poke pine 0 64lensie pte Uy 54k inna 
Os hoe ecb a bbe h ao 08 Ob aake bled ean Zone State. . ccc vatedbeeees 





5. Calavo Growers of California 


Please send: ( Teacher's material 
(0 Recipes for student use 


Calave Growers of California 


Complete kit of material for teacher cados, nutritional data, and recipes for 
tte including full information on how student use. 


>| P ia cemeas inna Dia 5 os Fan OCT OCS A Pen Ratebee chephe oo TIGO i.c.c ck cnvdaweer rat 
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Foods, Nutrition 
and School Lunch 


Canned peach products to use 

in demonstrations .. . recipes, 
facts, andfilms.. .tohelp acquaint 
students with this fruit favorite 








Ideas for your partyfile...a 
guide to flaky tender pastry using 
oil... plus recipes and charts 
for your salad making lessons 











Nutrition charts... exciting 

new cereal recipes... infant feed- 
ing facts. - . to help you teach the 
importance of cereal in the diet 








’ Try this for sweet surprises 
+ e e Sample of maple flavoring 
for you and recipes forall 
e-. fortasty meal treats 








_Maplei: 
>» “classroc 
~# for ins 
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Your TREASURE KIT, . . for class- 
room adventures in spices and 
herbs « « « plus booklets on their 


fascinating history and use 


10. 


' offers | 
Spices 
of only 

' dudes 

French’ 

i der, I 

) Saffron 





ee: § 


ies eee 


se FEB Be 
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a 
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aff California cling peaches, fruit cock- 


r| 


of 
i 


ne Paspirt imence NL 


tail. Recipes. Demonstration plans. 
Assignments. 

b. Demonstration supply. One can each 
cling peach halves, cling slices, fruit 
cocktail. All No. 214. Unbranded. 


' 6. Cling Peach Advisory Board 


| a. Teacher’s Manual. Facts on canned c.Big wall posters in full color. 


Recipe sheets for class distribution, 
84 x 11, punched. 


d. Color movie. 20 minutes, 16 mm. 


Shows cling peach: growing, can- 
ning, uses. 





xo Corn Products Refining Co, 


"4. FREE. New ‘ ‘Easy-Mix” Way to Per- 
fect Pastry— flaky, tender, crisp 
MAZOLA Liquid Shortening is. the 
Key. For the teacher: Wall Chart 
and 4-page guide. For students: 
6page colorful recipe folders. 

b. FREE. Classroom Study Unit on 
Salad Dressings. For the teacher: 
Wall Chart—4 major types of salad 
and 3 basic dressings; Salad Por- 
traits Teacher’s Portfolio — full 
color and black and white photo- 
graphs. Recipes and project sug- 
gestions. For students: 6-page folder 
—"It's Always Time for a Salad” 


PHE 52 
includes recipes and charts. 


c. “Pretty as a Picture Parties”. Brand 


new Patty Book with complete 
Teacher’s Guide. 12 illustrated pages 
contain a wealth of practical and 
comprehensive suggestions for par- 
ties that teen-agers, themselves, can 
handle from start to finish. Covers 
pre-party preparations, suggestions 
for invitations, menus and recipes, 
kitchen detail, how and where to 
serve for smash-hit entertainment. 
All gauged to the interest and ability 
of the young girl. 





[| 8. The Cream of Wheat Corporation — 

“| a.Vitamin Food Chart, listing food mealtime treats made! with cereal. 
‘ __ Sources of important nutrients. c. Commonsense Feeding Habits for 
ri b. Cream of Wheat Recipe Folder of Your Baby, fascinating leaflet! 





: | 9. Crescent Manufa Co.: Crescent 
*} = Mapleine, imitation maple flavoring 


_§ Mapleine Home Economics Kit—for candy, 
"classroom work, one 2-ounce bottle 
J | for instructor, 25 sets of recipes for 
ao 

e ' 

“| 

ej 


syrup, desserts, main dishes. 


Free to teachers. 





10. The R. T. French Company 


ff Offers this Treasure Kit of Unusual Anise ‘Seed, Dill Seed, Leaf Savory, 
|| Spices and Herbs at the special price Leaf Oregano, Sesame Seed and Poppy 
* of only $1.00 ($1.75 value). Kit in- Seed. You-also receive two valuable 
| cludes a regular size package of booklets—A Manual of Spices, refer- 
| ‘French's Curry Powder, Chili Pow- ence material on uses, history and 
"} det, Pumpkin Pie Spice, Spanish sources of spices, and Dining Delights, 
° | Saffron, Pot Herbs, Cardamon Seed, a 32-page recipe book in full color. 
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6. Cling Peach Advisory Board | 
Please send: () a. Teacher's Manual. [] b. Demonstration supply. Re 


(1 ¢. Display posters and ...... recipe sheets. y 
(C d. Please book cling peach movie for (first choice date)............0085 7 
ROGUE NUNNEEP GUD). Bik. ooh ce tcccicescctccccccecccd ah ahuseeuenenne 9 
PIE BAS Ahn cig MEG gp scneevceeccscne rans Tithe Mics « «pv aeeees’s 
EE Sthajhcs cts s e+e cae BE BEB see's vss PEEK seas College...... Others..... 
i) “SAAR Ee GE 
a SSR Pe Ee Zone SS so ese ckseceks 


7. Corn Products Refining Company 
Jane Ashley, Home Service Dept. 7 

17 Battery Place, New York 4, 

Send coupon for copies, plus Teacher’s Guide. 

Please send me Free 

2 SAS cee copies “Easy-Mix” pastry folder for my students, together witl ! 

one complete teacher unit—-Wall Chart, Teacher's Guide and recipe folder fo. ' 

teacher's use. ' 





CC} Wi sox copies “It’s Always Time for a Salad” for my students, togethe _ 
with one compléte unit on salads—Wall Chart, Salad Portraits, Teacher Port 
folio for teacher's use. 1 
ET GAs ones copies “Pretty as a Picture Parties” for my students, together 
with Teacher's Guide. ; 
PMN shh s wesc ede deccedcew ces picedeadeiedesvcned Hiei F 
pO Ee SEE Si eer Re ee Fens er ‘ 
DUBIEE sv cose cauiccvccenksoes cc datemmessnme seemed sawannet ae t 
i Pee ee ee ee eee Zone...... Sule... 0s saeaueeeel | 
--+sas0e8 coenqocccseasesidne enone ct a te ae 
8. The Cream of Wheat Corporation PHE 52, 
Please send without charge one copy of each item checked: 

0) Vitamin Food Chart, 1) Cream of Wheat Recipe Folder, 

() Commonsense Feeding Habits for Your Baby. ; 
A) be pee Oy 
SOON os sb neg. eee nes 0 the ARES Rah cp UEUMR » iv «scan ae bem ee 
a eS IR OS RAR er 
eee err errr Semen Fe 


9. Crescent Manufacturing Co. PHE 52’ 
Crescent Mapleine 


Please send: Mapleine Home Economics Kit, free to teachers. 


Ps BLEL KA ees <0 «s DcRTEE oo 8 edu enaes tees Title + 0 06 basa 
MES Svs ceekcceckscus Jr.H.S. . HS College . OURS... 001 
pO eer HME rere igetaeun / 
BE ERG rk ssc 56a SARA Sek) Ohieeae Zone..... Sea wh... ncevecccaun 
No. of H.E. Students Taught—Girls......... Boys. ....<wes Adults.......0{ 


10. Offer good in Continental U. S. only PHES2. 


FRENCH’S HERBS AND SPICES [ste 
THE R. T. FRENCH COMPANY 
1792. Mustard St., Rochester 9, New York 


Enclosed is $1.00 for 12 regular size pack- 
ages of ri ei Spices and Herbs Ba 2 
recipe booklets. 











Name. 
School or Organizati 
Street. 













To enrich child care 
lessons... abooklet with 





ee - Also Student leaflets 








suggestions on child feeding Gerber 


BABY FOODS 


> 






















LOU TEMPERATURE weAT OBE 
COOKERY TECRRHGOLS Simm 





Lesson plans... 
recipe leaflets... 
plus a two-ounce 
bottle of Kitchen 
Bouguet for lessons 
on modern meat cookery 






















recipes 
> i=: 


b, Low 
Techni 
meat 








Chocolate and cocoa... 
delightfully presented 
in colorful wall charts, 
booklets and recipes 








3. 


. —~haWall « 
. i late an 
The Ss 





oO Tp 

JL 
he To keep you up-to-date... 
@ spiral bound, attractive 


calendar... withroomto jot 
memos « « - plus menu ideas 








- Band 
ie 
Fi ine 
: 


Bron 
= 
SS 

— 





CHEESE recipes to choose from... 
basic information on cheese 
cookery. . . also new booklet 

on the uses of Kraft oil 
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b Superb 
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11. Gerber Baby Feods 


Useful Facts About Infant Nutrition. 
charted information about baby 
is available at no charge in 
aed pamphlets—one for stu- 
one for teachers. Both contain 
medically approved facts as- 

nbled by outstanding Home Econo- 
‘mists who are specialists in infant 
trition. The Teacher's Manual saves 


a 


——«*8Cle 


you time, with its carefully organized 
plan of lessons, designed to give you 
reliable answers to questions frequently 
asked by students and young mothers. 
The Student’s Leaflet contains trust- 
worthy baby-feeding information ia 
easy-reference form. Mail handy ad- 
joining coupon. 





22. Grecery Stere Products Ce.: Kitchen Bouquet 


'a,Modern Gravy Making—step-by-step 
techniques for making all kinds of 
gravies; professional secrets; oew 
recipes; plus a teacher lesson plan 
and chart. The last word in making 
gtavy extra rich, extra brown, extra 
delicious. Free to teachers. 
bLow Temperature Meat Cookery 
Techniques—modern ways to cook 
meat with less shrinkage, more 


servings per pound and greater 
nutritive value. Includes all methods 
of meat cookery, teacher lesson plan 
and class quiz. Free to teachers. 

c.2 oz. bottle of Kitchen Bouquet. 
Free to teachers. 

d. Kitchen Bouquet Recipe Leaflets— 
many recipes for gravies and savory 
meat dishes. In reasonable quanti- 
ties for student use. 





: 1 . Hershey Chocolate Corporation 
~ “4aWall Chart—visualizing the choco- 


late and cocoa process. 
ib. The Story of Chocolate and Cocoa 


—illustrated historical booklet. 


c. Recipe Book for Home Economics ' 


teachers. 





1 Kellogg Company: Home Economies Services 


Pandy Memo Calendar for 1952-53 
4 thool year. Spiral bound with space 
"yfor daily memo jottings. Homes of 


USS. Presidents pictured. 38 historical 
events and holidays. marked. Helpful 
tips, menus. See Kellogg ad. on 3rd 
cover. 





‘PMenu Winners made with Phila 
Gelphia Brand Cream Cheese —an 
illustrated folder. Free. 

Superb Recipes for Smooth-Melting 
Velveeta—an illustrated folder. Free. 
Casserole Cookery with Protein-Rich 
Cheese—an illustrated folder of 
“| easily prepared casserole dishes. 
| Free. 


ARE alaRe ete: 


eat 









| Sing a Song of Salads—illustrated 

"| Salad folder. Free. 

; Is, Tossed and Otberwise—fea- 
ie this company's two French 
| dressings. Free. 

"Bi Square Meals, Speedy Meals —an 

fil ted folder giving interesting 
‘Kraft Dinner Macaroni-and-Cheese 

Variations. Free. 

; empting Appetizers and Sand- 

iches—an illustrated folder featur- 

| ing appetizers and sandwiches. Free. 

jecr illustrated folder. 


e 
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Kraft Feeds Company 


: 

1 INORG Qe ccccescceccescccesseccen ee steiinanep Title’: .. it a debe ceee 
DE sch biesdevvacss JcHS.......HS. College. .... .Others...... 
OAHON soi ons cise cc's gins weve oc.> Gein’ <<lccesepeaubasns 
oT errr ee er Oe DUPE occ ccccceceece 
No. of H.E. Students Taught—-Girls......... Boys. .#iajant Adults......... 

| 44, Kellog ong Company PHE 52 | 

Home nomies Services, 

Battle Creek, Mich. 


i. New—Exciting Recipes Featuring ' 


Kraft Oil—am illustrated folder. 
Free. 

j. Easy Recipes for “Philly” Frosting 
and Fudge—an illustrated folder. 
Free. 

k. Cheese Classics—a booklet illus- 
trated in color, containing a number 
of popular cheese recipes. Only 
single copies available. Free. 

. And Then the Cheese Tray—a 
booklet illustrated in color, describ- 
ing cheese tray service. Only single 
copies available. Free. 

m. The Romance of Cheese—The his- 


ee 


tory of cheese is presented briefly, | 


varisties cf cheese are given with 


descriptions and manufacturing | 


methods. Free. 
n.The Cheese Chart—showing the 
basic nutritional values of cheese. 
72 x 11 inches. Free. 
o. The Cheese Chart—wall size. Free. 


81 | 


11. Gerber Products Co., Dept. PHE 9-2, PHE est 





Fremont, Mich. 

Please send me without charge the Teacher's Manual and .,... copies ot} ' 

the Student's Leaflet. 

UML TS balck ie Haste oe 6c MEGS obec ccocceccesece Tithe. . SMM ce ondapaect 

Please Print 

SE ees —=—l rrr 

GE ee teh veh sc ccc vce MMnheccvecccccccesceccess Quah ss enannes 

SRF Wi te ei dai os «<0.» IMEIG e wevccae Zone SOME oie sc covccevas , 
| 

OF ERS OOS EERE BBABAH ROEM EREAEAR See ennne nn nnn nannanennncssnnnsoons| 
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12. Greeery Store Products Co. . 
Kitchen Bouquet i 


Please send: 1) 2. Teacher Lesson Plan on Modern Gravy Making. () b. 4 
Teacher Lesson Plan on Low Temperature Meat Covkery Techniques. 1) ¢. 2 oz. * 





bottle Kitchen Bouquet. [] d. Kitchen Bouquet Recipe leaflets ...... copies. ' 
Ds (AUR er ern a cds hols s has cdie'eecvetinwnd Re re f 
EE oanery Je WSs une Th Seer College...... Others...... 
| SEPP, Oe eee 
cs ee ree | Ce Zont..... Rr Pee ’ 
No. of H.E. Students Taught—-Girls......... BOOS spies Adults. 6.04%... 4 
es ke f Rb. ar ND See LAE 
13. Hershey Chocolate Corporation PHE 52 :! 


‘ 
a 
by 


Please send: 1 a. Wall Chart. T b. The Story of Chocolate and Cocoa. 
1 c. Recipe Book. 


Please send me, Handy Memo Caleadar for 1952-53 school year. 
This calendar is free to home economics teachers. Single copies only for a 7 
limited time only. 

















MEE Sele b kat ccedvesn's WIS... ¥0'. H.S College...... Others...... 
AMIN Le 6-60 0:6 ods wierd ts 5-0:0.6'0.6:0:0 dheo0ie oie b:t.6.5.0.na'e odie. OnnEaS a enn 
REE ANREP Avery ane Wc rte y Se State WEA 2s cvsckwkues 
15. Kraft Foods Company PHE 52 | 
Please send: Free Educational Material as listed. ..... copies. [] a . 
3 i. Rept ig & hpi aay ai’ Deere hye EF Obs i eeas ES fi: aonene 
Es 0 hanes a “See ee a i beatae (] j. Only single copies available. 
CO k. Only single copies available. [1] J. Only single copies available. 1] m..... 
PURO 0 6005s 00s ea Menes © Ay yen, pe ae 
BOE. ei vice ccdoptabes jeHS. ..HS.......College.. Others...... 
MOD 5 siniid ook o' pan oink ce d's J 00S ba 0 ee Oebhkis Rage slp she ean nen 
ri bn edbih 00's odo: way sc i LTT 













Brand new recipe book, . . featuring 
men's favorite dishes... carving 
Section, check list for meal 
‘planning... plusauthentic | 
recipe for Texas Barbecue Sauce 

















17. 
a. Let’. 
, Teac 
NUTRITION literature... tohelp Sh hen 
‘i relat 
you teach students the importance line 
of right foods for good health and © » ager 
attractive appearance... guidefor b. Foox 
community nutrition projects - 

’ 0 

to | 
food 
t Chec 








“9 
f 
‘f 18. 


_ = B The A 
Illustrated leaflets for students _ y 





e « - tohelp teach them the art of » 
making cool, colorful salads... 
| plus aids on descriptive labelling 








NOW'S the time to order 

your Maltex catalogue... filled 
with teaching aids you'll — 

want to have this year 

















20. | 

9 8Free 

| tribut 

Facts onmilk... «be Mile 

and reasons why it is > charts 
&@ good food buy... in i 


these booklets and films 
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Tie. Lea & Perrins 


Worcestershire Sauce ‘ 
FREE RECIPE BOOK — “DISHES MEN LIKE” 6. Lea & Perrins Worcestershire Sauce PHE 52) 


lease reserve a copy of Free Recipe Book—Dishes Men Like, and send as 


ay 




























’ 4 New book now on press. Coupon re- that simplifies meal planning, illus- + soon as printed. r 
_ BP serves your copy to be sent as soon trated section on carving meats, poul- Wend Title I 
1. thle, é-pnee. bookies fentert im, fa ee ot ae leh te Abit ee Pete eee IRS oo oo eer ds oR RR a 
‘| sew and old favorites men like best. by steps, authentic Barbecue Sauce Se ee.” ran Sr PS 
Contains Panel interesting features: = -mempe Tem Temes ammemgiy Semple P Addie oi... . 2... ... japan eee cess cece cesseeesoepeeh ec scseeneney 
| “Good togethers” —a check list to make. 
4 ‘ . BE ie Ce sv sc 6 SEE o cic scccece Zone... . ._ RM Teae cone seaceses 
No. of H.E. Students......Jr.H.S....... HS.......Collegecv.. « Adults..... 
<Rete ee or ae eneneneenee See Re eee eee eee eeeseensee en ceeeaecesecseensece | 
17. Geod Luck Division: 
Lever Brothers Company 17. — Lack Division PHE 5&2‘ 
ver Brothers Compan th 
a.Let's Talk About the Teens—12pp. sheet with write-in space for before- : : pany | 
Teacher manual. Never-before-pub- _and-after records on diet and well- } Please send me without charge: . 
lished data on teen-age nutrition as _—being. + Quantity ‘ 
‘ telated to well-being, based on ex- d.Our Umnderfed Teens — Detailed | -------- ie gt ae 1 Abeyt the Teens t One for ech tessher 
ig new study of 3,000 teen- outline for clubs on how to develop } .-.::.: /Food for ht—manual In quantities for students : 
working nutrition programs in their } °°" yr, «ell ns : 3 
b Food for Thought—Spp. Student | communities. PLEASE PRINT 
reference manual giving highlights Materials available only im these states: | Name «1... +. +0 eee eee e eee eee eee nee e eens | eee 
of the nutrition study and designed Colo, Corn., Del. D. C, Ill, Ind. } School ................ Je HSih.. 3 a3. ... College...... Others...... 
' to provide motivation for better Iowa, Kan., Ky., La., Me., Md., Mass., ! Add ’ 
food habits. Mich., Mo., N. a N. of N. ¥. Ohio, : ee ee ee *e t 
eCheck Yourself — Student check Pa., R. L, Vt, Va., W. Va., Wis. b City ws. cececeeeseeteeseceeeesereseees Toda... Mahe. ss <dkeareneae 
* No, of H.E. Students Taught—Girls................5. Grade(s).....+4+: om 
: 
~ 8 je A anccncdescccncccncccnccecansensscbagensanebenel eenecaneee cocstucnuall ' 
T. ’ 
ea | e ' a 
“18. Libby, MeNeill & Libby : 18. Libby, McNeill & Libby PHE 52) 
 BThe Art of Salad Making—a 6- lus suggested lesson plans. Also a ! : 
leaflet a ce 19 illust A ze of Today's vat shy gr : Please send: Teacher Packet on Art of Salad Making. 
Mh" x 11”. 25 copies for students, 4 descriptive labels. CS errr nore) er 
> : NE ':5 bade eeeeeus JeRLS:...... Ht, College... . Others...... 
re 
‘ ' City ch encebaes soeeees cc eee al dee ane! . 5 GONRP 1... sc ccccescdeoe 
' No. of H.E. Students Taught—Girls........ Boys... «assss AGUNG. 5 cccsaus 
19. Maltex Com ! ‘ 
seg agape | 19. Maltex Company PHE 52' 
| ont Poe ae i win ta pany Mae rE a a ae i Please send: New Catalog of Teaching Aids from which I may select the item: 
“4 ' 
hel 2 : 2 , led. 1 most useful to me. 
ee ee Pees Recipe Folie | sede it Mie geeiy m s (This offer good only east of Chicago and" north of Washington, D. coh 
' 
> § NOME csc cvece ssc csceceetenpercorcnscen sess Title 
‘ ents 6 o's bso 0c Jr.H.S H.S College Others..... 1 
' 
i/o ee een error ‘ 
| 
City COCCR SO reeereesetenesess Zone Hate Gidiccccescscceee 
' No. of H.E. Students Taught—Girls.........Boys.........Adults......00. ; 
- Pe. Milk Industry Foundation : 20, Milk Industry Foundation PHE 52: 
“@&Free material on consumption, dis- and milk. : i 
. , k : ‘Sie send: (] a. Free material on milk consumption, distribution, costs, ecom } 
See ie c. ta Best Food Buy—illus- + omy, films. (] b. Milk Facts. ) c. Milk—Your Bes: Food Buy. () d. Yous: 
F aver ) 9 ! ‘ { 
pchacts, interesting facts about cows d. Your Milk Dollar. ane. 
INORG i hee: soc 5 tO e dun oc as 0 REM F edisal} o Uae e ee 
epee OF JeHS.......H.S.......College......Others...... . 
ES ie Cai as TRU: co 6.0 66 CRA WO ORE Ceo Hk eee 4 
City . Zon Seate . uy is scnhe ae 
No. of H.E. Students Taught-—Girls.........Boys.........Adults......++. 7 
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A UNIQUE teaching aid... to help 
you emphasize the breakfast 3 

story... covers every phase of * 7 
this important meal... plus B omi 
many breakfast suggestions 























New buying guide een 
information on canned 


foods...for 
teachers and school 


lunch managers 








































"Colombia—Land of Coffee"... to , 123. Ni 
intrigue your students with a Ce 
the history and cultivation of > 
coffee... easyreading andfun... giving | 
plus full-colored coffee map ia Colo 
. Na 
FuPood V. 
Set of s 
"30") fi 
Indicate 
and calc 
ings of 
free to 
bh Meat Re 
40- 
To enrich your discussions ata 
on meat buying and cooking... in prep 
you will want to take advantage ge 
ing offered ' 
of all these aids being offere j 
kitive v; 
charts 01 
_ pages. S: 
20c per 
Mess T 
foom an 
selection, 
| 14 colo: 
| lecture 
| “— 
ESPECIALLY DESIGNED to help you WThe Stor 
present seafood to your students > gm 
| - « e facts on oysters... plus for class 
recipes for preparing them Phis way: 
} single sh 
Nutrition 
PRACTICAL HOME ECONOMICHSEPTEME 












(Jal. National Bisenit Co. 


plete Breakfast Planning Unit. fast story. The package, a six-page 
brochure, plus three project sheets 
for students, includes nutrition plan- 
ning, time and money management, 
suggestions for family and party break- 
fasts. Interestingly written and gaily 
illustrated. Order the quantity you 
need simply by mailing the adjoining 
coupon. 


SHREDDED WHEAT. This unique 
P was developed on the basis 
‘of a nationwide survey of home eco- 
Boomics teachers and meets their own 
Breeds and wants on the entire break- 





22. National Canners Asseciation 


Ba. Educational Materials. New Canned Foods—25-50 Servivgs. Practical, 

Food Buying Guide Wall Chart, economical recipes for use in school 

Bf Leaflets give up-to-date information lunch programs. Available to super- 

“on modern labels, marketing, recipes visors, lunchroom managers and 
and menus. Tables give servings per cooks, 

| container and nutritive values per ¢. Canned Foods Recipes for Serving 





9 serving. Fifty. For use in all types of insti- 
Bb School Lunch Recipes Using Canned tutional food services. 
fj 23. National Federation ef 
| Coffee Grewers of Colombia 
> Ti Colombia—Land of Coffee—booklet b. Coffee Map of the Republic of 
| giving history of cultivation of coffee Colombia —wall size. One to a 


in Colombia. Illustrated. teacher. 





- National Live Steck and Meat Beard 


tPood Value Charts (Sth edition)— free. 

" Set of six full-color charts, (20” x ¢. Cooking Meat in Quantity — $2 
P30”) for “instruction” “and display. large-quantity meat recipes plus 
Indicate protein, mineral, vitamin instructions on quantity meat cook- 
and caloric values for average serv- ery for restaurant and other food 
ings of 48 common foods. One set service establishments. 25c per copy. 
| free to teachers. f. Nutrition Teachiag Kit for Element- 
|. Meas Recipes for the Family.Chef— | sary Scbools—Inciudes: (1) “You 
40-page recipe book featuring meat and Your Engine” (32-page reader) ; 
tecipes, menu ideas, kitchen heips (2) six charts featuring protein, 
in Preparing meat, meat cookery calories, minerals, vitamins, etc. 
. One copy free. (15" x 19” each); (3) children's 
6 Meat Motad — Text covers meat food record charts; (4) “The Foods 
identification, buying, cooking, nu- You Need Every Day” (19” x 29” 
_Witive value. 104 photos retail cuts, chart); (5) “Teacher's Manual”, 
"Charts on beef, veal, pork, lamb. 40 AM colorfully illustrated. One kit 

} Pages. Single copy free; in quantity, . free to teachers, 
20c per copy. g. Nutrition Yardstich—Gives peotein, 
(§tMeas Teaching Charti—For class- calorie, mineral and vitamin con 
-ftoom and adult education’ on meat tent of 576 foods on an average 
| || Selection, care and cookery. Set of serving basis. A graphic calculator 
| 14 colorful charts (24” x 36”), foc measuring the adequacy and 
lecture manual enclosed. One set food value of any diet. 75¢ per copy. 


a Seo ee >) Te EL. . vc cveveceewabn 

GE Re Sree Jr.HS. . .HS. College...... Others...... 

PRE Bic. Oe ia es BO a hin c opin Cawes ied 0 686 Pele cee ee 

BPS PRR Oe SE Ee eatery ree Zone..... SUG. ince Saewenine 

23. National Federation ef Ceffee PHE 52 « 
Grewers of Colembia 







21. National Biscuit Compan PHE 52 | 
Niagara Falls, N. Y., Dept] F-9 
Please send me without charge, ...... copies of “Make Mine Breakfast” which | 


includes 3 student project sheets for each brochure. Material is now ia publication 
and will be mailed shortly after it comes off the presses. 


os 28 2S. a NY 2 Se 
Number of students taught 
This offer good in United States only. 


CORPO HEHEHE REHOBOTH EOHHE HE EEE 


22. Natienal Canners Association PHE 52 
Home Eeonemies Division 
Please send: (] a. Educational materials for ...... students. 


0 b. School Lunch Recipes Using Canned Foods—-25-50 Servings. 
0) c. Canned Foods Recipes for Serving Fifty. 





Please send: (] a. Colombia—The Land of Coffee. () b. Coffee Map of the 
Republic of Colombia. 4 


eer ee err ere tease TING onc.cdccatuuaehiend 
School... ccccccvccccc diki’s ont pith ACME. 6 sccescccbveses 
Address... jj ioe erees cece cs Deen stp Midle hb CUMBRUEEL + ococcccvestes 
CIOs a cee Tedensccccvcceens) Mare’  / * ee SUD os cceebitice 
No. of booklets required........5...20.++- Grade..... "winks 
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‘145. Oyster Institute ef North America 
&The Story of Oysters—single sheet the food values of oysters and the 
| ‘garding the biology, cultivation, part they play in promoting health. 
“and food values of oysters. Adapted 1d. How te Cook Oysters—36 recipes, 
for classroom use. kitchen-tested by government Home 
P15 Ways to Serve Fresh Oysters— Economists; explanatory data on 
Fy Single sheet new and tested recipes. range, nutritive value, purchasing 
i Nutritional Values—guide sheet on and preparation for serving. 10c. 
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24. National Live Steck & Meat Beard PHES3 
Please send: (] s. Food Value Charts. [) b. Meat Recipes for the Family Chef. || 


a WS Ae copies Meat Manual. Single copies free, in quantity 20c per copy. © 
01 d. Meat Teaching Charts. [J e. ...... Cooking Meat in Quantity, 25c per | 
copy. () f. Nutrition Teaching Kit for Elementary Schools. [] g. ...... copies | 
Nutrition Yardstick, 75¢ each. Cash enclosed $......... { 
EN os Virb Lees ehe th sess watreghietsecduneee Tithe. Saas > < nb seucut 
MEY ci Cee acaekawda TERED is s'o% Gs to <5 College. ..... Others...... 
IEE iiic icy e Hae 0 Vn bd butscbecs Cyedbeuetedeescdedeh Marae 
Ae sdb dpneechnids Anas scaebennbenedene Zone..... State .....- Vian ened 
No. of H.E. Students Taught—Girls......... Boys......... Atlthe itie vets 






PHE 52 | 





25. Oyster Institute ef Nerth America 


Please send: (} a. The Story of Oysters ...... copies. () b. 15 Ways to 
Serve Fresh Oysters ...... copies. [] c. Nutritional Valoes ...... copies. i 
0) d. How to Cook Oysters, 10c ...... copies, Cash enclosed $......... 
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Foods, Nutrition 
and School Lunch 





Background material for your 
files on menu planning, food 
reparation, child feeding and 
evaporated milk... recipes for 
foods classes and sample score=- 
cards for judging finished products 











To give more flavor, color 
and eye appeal to your meals 


- e « ten tantalizing recipes 
featuring whole pimientoes 












In "Quaker Quotes, * homemaking 
teachers will find a constant supply 
of usable teaching aids... prepared & 
by Quaker Oats’ home economics staff 








Your own teaching kit... with 
answers to all your questions 
about bananas... theirnutritive 


value, dietary uses and recipes 









SLi 
Ose 





A valuable aid for the home 
economist who teaches, broadcasts 
or writes... this two-part unit 
on sugar and sugar cookery 





PRACTICAL HOME ECONOMICS gE: 




















‘ Pet Milk Company 26. Pet Milk Company PHE 52 | 
BAL PLANNING GUIDE—This of accepted standards and sample score | Please send: (All material is available in reasonable quantities except “e”). 
y revised book includes informa- card to judge quality of frozen des- | [] a. ...... copies Meal Planning Guide. 1] b. ...... copies Perfect Cakes ', 
for planning, buying, preparing serts. Directions for efficient use of | and Cookies Every Time. (1c. ...... copies Frozer Desserts To Fit Any ' 
d serving meals. Tested recipes. freezer, mold or refrigerator tray. | Equipment. I] d. ...... copies The Story of Pes Milk. (] e. Your Baby, °: 
ts of Basic 7 Foods and Essential Tested recipes. Punched’ for 8” x : single copies for teachers only. 
d Nutrients, with their functions .104%4” notebook. _ N rit! 
3 “sources listed. Punched for THE STORY OF PET MILK—An MN we ewe recrteccee reece sercee ee tereebeore MIC. chs em eccccvoesces 
: x 1014” notebook. “interesting account of the origin and yee , > ee 8 er College. ..... Others...... 
BCT CAKES AND COOKIES development of evaporated milk. A! Address .........0.ccccccecccececccucecceccceccecuavneevseuceaeecees 
, ERY TIME—FEssential steps in picture of a miniature plant illustrates | 7 
and cookie baking, from planning the processing procedure. Each step is | “UY s++resrsceereeere rete ee eset ee eees Zone. Stade SGA oc cccccveses 
cedures to judging finished prod- defined and explained. No. of H.E, Students Taught—Girls......... Boys. 0... eas MeRUNG ss 5 ov sobs I 
ds. Lists of common cake defects YOUR BABY—A 64-page book of ' 


their causes. Tested recipes. 
d for 8” x 104%” notebook. 


suggestions on care, feeding and train- 
ing of babies. Tested recipes for first 


































DZEN DESSERTS TO FIT ANY solid foods and milk drinks. Free copy | #4* Pomona Products Company PHE 52 | 
BQUIPMENT—Classifies and defines to teachers. Sunshine Pimientoes 
en desserts. Includes a discussion. Please send: Folder for Teachers. 
:; Name .....000cduue ee Sune we Sane Ue Calis <4, oa bene TIE sous cot ued 
d Sdhcel ........deaanees JHS....... HSicy 3 oni College. ..... Others...... 
27. Pomona Products Company: ati 
4 Sunshine Pimientos 00000 0c s OME Come eo rcccec acc ce rele eeeseenceseseséseeneete . 
Riise Gelder “gives hastety: of cotwenient 5x5 canis. Free to teachers, RAI tid 66 once 8 seen CUebsstccvs seacccee Zone..... State .occdccstadewnes | 
jentos, holds sheaf of recipes on but not for general distribution. No. of H.E. Students Taught—Girls......... BoyS ei oc aeed-c Adults......++. 
The Quaker Oats Company 28. The Quaker Oats Company PHE 52 | 
| Quotes—A free, interesting, torical food facts, buying information, | Please place my name on the mailing list for Quaker Quotes. 
Piectical Home Economics Bulletin attractive photographs. Witheach issue | Nome... .. 0... .eccceceseccusereeeeeceures: Tile i. ..v.cpeeueeeeeel 
ished quarterly. Especially for an order card for free copies to dis- 
* ; school teachers. Contains. basic tribute to* classes. Wall charts, recipe School SU CROC CSO Ce RSCS Jr HS. "23s ) Se College eevee Others..... ° 
" Biipes, menus, nutritional facts; new booklets and other educational mate- : Address 2... ....cccccccecceccccuteenuseestesccecccecseuceepes oe 
aking methods and short-cuts, his-. rial sent with. Quaker Owotes! 4 
: ete 2 ; GF ob hc ckews canes Ceeewees ces ane Zone..... State occccsceacesesce | 
| No. of H.E. Students Taught—Girls......... BB. 00s. Adults.....+.++ 
29. United Fruit Company 29. United Fruit Com PHE 52 | 
Home Offers Teaching 


Economics 
Banana Teaching Kit 


Free to Teachers, upon request: 
Banana Wall Chart . 


A new 24-page CHIQUITA ~ COOK BOOK with all recipe illustra, | 


composition of the banana, as well as : tions in 4-colors. A new educational BANANA WALL CHART, also in full - 


. 26” x 40". recipe suggestions for serving this ! color. Both are in the NEW TEACHING KIT, free to all Home Economics - 
BA attractive and informative teaching delicious fruit. teachers, United Fruit Company, Pier 3, North River, New York 6, N. Y, : 
> in full color, for classroom and Recipe booklets and other educa } cone. 
g Pliboratory study. Includes information tional mat ial included with the BINS ccccc cece Sb bececesesccce eb ber ccccce ch CON 6606000006066000068 . 
@ growing, ripening, buying and Banana Wall Chart. School ......c%- Taccccsccccec chbecccccccces cece Messe Camnaneee ood 
IONE 5 oc 6 <Mis vo cnc vicccce dain cdoccccescicceseccnecceqeenaas anne 
CH noo sccvome Dectedecetcevoesah Zone..... State “Edie dcccccecees ‘ 





‘a0. Western Beet Sugar Producers,Inc. PHE 52 


Service Department 


130. Western Beet Sugar Producers, Ine. 


Blts Talk About Sugar—a 12-page 
P@mprehensive handbook for the home- 
Jfoomist, highlighting history, sugar’s 

BM in nutrition, the behavior of 

Se he in cookery (including altitude 

> s des) and’ the chemical and: physical 
ons for this behavior. Included 


afe pointers on taste-testing and prod- 
uct-judging. 

Know Your Way With Sugar—a 4- 
page companion folder for the student, 
giving basic sugar recipes with vari- 
ations and a brief indication of the 


Consumer 
P. O. Box 3594 
San Francisco 19, California 


Please send me: 
0 02% copies of your 12-page teaching booklet—“Let’s Talk About Sugar.” 


ereeee 


= 
, 
\ 
\ 


Available only to Home Economists. i 
copies of your 4-page student folder, “Know Your Way With Sugar.” | 
Available in quantity for classes. 





principles involved. 
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Food 
and 


Clothing 
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TPREE C/ 
1}... descr 
Material for your foods and 7. vd 
nutrition classes... including 
food bulletins, recipes and 
interesting charts .. . send for 
the catalogue describing them 
2. Ac 
E B84 ce 
Dramatize size classifications PPaterns h 
to your clothing students. ..with ae you— 
these selected sample patterns... pene 
girls, teen-age, jr. miss and miss ae ore 
Wis done b 
it is by | 
933. Ax 
- 9 é mate! 
#1. Teachin; 
# mation | 
Band fa 
For textile classes.. . a buying acteristic 
guide for and information on § (For Te 
Bemberg rayon. . . plus facts on pm 
ea 
use and care of rayon De sibut 
#3. Process 
for clas: 
ie only). 
‘Proper ( 





Complete teacher-student 
program... important facts on 

rayon and acetate fabrics... 

their manufacture, use, care... plus 
latest information on FIC rules 





- A 


hort Cos 


siching n 
erence 1 
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SAMPLER eee with eye=- 


catching cross-stitch ki A. ¥. 









design that students ‘HELEN 


ean embroider with 
their own name 
i) 
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1. Wheat Flour Institute 


E CATALOG TO HELP YOU 
f.... describing materials available to 
tudents and teachers, at no cost, for 
in home economics classes—recipe 





1 booklets, food bulletins, fact pam- 
phlets and charts, helpful in teaching 


foods and nutrition. 











> complete class unit on HOW TO EAT for LESS MONEY). 
I teach Home Economics in ...Jr.H.S....H.S....College 
pS ere See Se et: 
GOUNAIOOS Fc csc ccuc sede ed sdccescceeces 5 ¢imnnnh s+ eameceelee 
Cs sci haghn ss deee bs Devs coc Zone..... ee See 
seer eee neoaes O28 OO OS OHHH SEERA SCEBROO OOOO | 
32. Advance Pattern Company 32. Advance Pattern Company PHE 52 - 
Advance Perforated Demonstration envelope contains the front and back Please send me without charge ADVANCE PERFORATED DEMONSTRA-.- 
Patterns have been designed especially bodices for size 12 in girls, teen-age, } TION PATTERNS. 
you—the Teacher—to help you miss and size 13 junior miss. Use them Name Title 
Siiiin Wie iesencs’ Gad aniete - to" winks up colton bodices wed on | NOME «++ ----<oERaee oes -+ wannsr anos nw gshWe pees seek Rana 
between girls, Teen-Age, Junior Miss, your students, pointing out the differ- $ School ................ PMB: . i bab College...... Others...... 
Miss. Often students feel the grouping ence in shoulder slope, dart placement, 
q s done by age and styling. Actually bodice length. PMU 5 oso wine Rep Re aida diclh eb bo 00d a 030. d00 Velie bales cc rae 
4 4 ® by physical development. Each PI ons vc icc cc5.00k soe Koub es see Zone..... Sete vc ccvcgbeuetanas 
433. American Bemberg: Educational Dept. 33. American Bemberg, PHE 52 
Wie material: soba. 261 Fifth Avenue, New York 16, N. Y. 
Wi Teaching Manual—complete infor- 5. Here’s How the Bembetg Tag Can ' Please send me the following FREE material: 
mation about Bemberg rayon yarn Help You . .. as a buying guide. _ 
and fabrics—identification, char- | Complete details on unique Bem- are cra aN rate ~ Pcs Pg Rey . 
acteristics, advantages and are. berg Certification Program. (For setters eal C)_5. The Story of the Bemberg Tag ( 
e FOR 65 CENTS EACH, OR BOTH FOR §1.25: ; 
__ § (For Teachers only). Teachers only). 5 ah / | 
> tell it tise. eoedénsed version 1. Wall Chart with Swatches [] 2. Bottle Exhibit and Skein 1] : 


Listed below—for 65 cents each, or 

both for $1.25. 

1, Wall Chart with 9 fabric swatches 
and process diagrams. 

2. Bottle Exhibit showing the stages 
in the making of Bemberg rayon 
yarn. 


of Teaching Manual—for classroom 
F} distribution. 
P)Process Chart—a visual, color aid 
‘for classroom wall. (For Teachers 
(of only). 
Proper Care of Your Rayon Ward- 





- American Viscose Corporation 


* Course in Rayon. Complete (1) Important facts about rayon; 
g manual: with outlines and (2) How to sew with rayon; (3) 
e materials. In three sections: How to care for rayon. 





Bueilla 


4 Qu: int sampler stamped X-stitch 
4%” x 11” ivory linen, floss for 
“B embroidery, color chart, alphabet 


and instructions. Price 50c. 
b.D-M:C Crochet Instruction Book 
for national doll costumes. 20c. 
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31. Wheat Flour Institute 
Dept. PH9, 309 West Jackson Bivd., 
Chicago 6, Tl. 
At no cost, please send me your latest catalog describing the more than thirty | 
FREE Teaching Materials for teacher and home economics student use, including 
a new 1952-53 edition of FAMILY FOOD-MONEY MANAGEMENT (a © 








Cash enclosed $......... 
INGIG ono cccccccccecccccs +10 + sRmD a INCEias Jcccceceesseneuene 
Please print 
OS Ar §=|c eee eI UR 
Leo Teer rmerrerrrrrirryy irrerryrcr ‘ 
RAE seo vd can lnid Uxebines kp) FRMEEWS Ss O0S ZONE. 0065 State ccccccccccscvces 
«<8 see 2-2-2 o2--eccececesaccnncoes| 


33a. American Viscose Corporation PHE 52 
Please send me, FREE OF CHARGE: 
(1 (TC) Short Course in Rayon. ......... (SC) Student leaflets in sets of 5. 
(quantity) 
eo, Merry, Meee Te tT ryyY. “sce 
ee Sa Je.Hieees ... H.S College...... Others...... 
yer |) Serre eewerrr yy tyrrrrr errr ce lM 
Che oc cla ding tote sedceccccdbmeccectcces Zone..... State scccccccccesecs ° 
34. Bucilla PHE 52 
Bernhard Ulmann Co., Ine. 
Please send: a....... sampler kits at 50c each. 
WetE Ss doll costume books at 20c each. 
Cash enclosed $......... 
SDN aS 5. 0 0:6 b'sosile0.0 Hate oo me eve hole ob vde.o0:0,0 6.0enu be Wesma een 
Beal cr Ongnittantlot:. 6% 0. cic c tec vedscne:'s savant ediete eaumnane 
NS 5 sds Be od Fight Sie o> 0) 510 io 4:0. 2 06 OWA CR Kone e es ale eee 
MD Voiae cane ei bbnses Lesk Sea emanate’ Zone..... State! 6... sce valreeen 
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135. | 
] 
Pfree Ri 
Ribbon magic to add interest Bashi 
to gift packages... sewing | Package 
ideas with complete directions 
- « » inthis packet of leaflets 
| 36. | 
‘ Now y 
F Textile 
rating fe 
Textile booklets... completely iB and care 
REVISED to include new develop- eT. ¢ 
ments infabrics... literature on 
selection, care and easier 
| ironing of fabrics for 
| ' your classroom discussions 
|. 
| 
| 37. € 
| All the answers about cotton a, 
| dinanillustrated booklet with etton 
| twelve swatches .*% . plus information 12 swa 
bA M. 


on shirt care for future wives 





a complete booklet on 


written bya 





"Right onthe Line"... 
modern washday methods... 


well-known home economist 


, 








SAVE MONEY on demonstration 

sewing aids... use these to teach 
your students guick and easy 

ways to professional results 





37a. | 
AP PREE! © 


CHARTS 
Just off 
latest inf 
Seats, up 
Cverything 





38. A 
Dritz Sew: 


4 A] make |] 


aq more 
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Ribbon Divisi 

4 Free Ribbon How to Make Booklets 
B—Fashion Magic; Hairbows; Gift 
Packages; Place Mats and Aprons; 


3 


35. Burlington Mills Corp. of N. ¥.: 


Christmas Bows; Doll Dresses. Also 
Patterns and Instructions for Child's 
Dresses—3 styles 10c. 










35. Burlington Mills Corp. of N. Y. PHE 52 i 


Ribbon Division 
Please send: a. Free Ribbon How to Make Booklets—Fashion Magic; Heirbows; 
Gift Packages; Place Mats and Aprons; Christmas Bows; Doll Dresses. b. Pat- + 


terns and Instructions for Child’s Dresses—3 styles 10c. Cash enclosed $....... ‘ 
OPI ce AEE, “GEV Ry aos OP ey) Tithe .SGeD ve ccsusmeces 
SS SAE i: Sy 5 Se H.S College...... Others...... 
OE ee Te SET ee 
ss oc al Hel Pian «gad ss oO Ke we he con yo eee SO eee 
No. of H.E. Students Taught—Girls........ Boys...» dees Grade(s)....... of 


ecactvned 





36. Celanese Corporation of America 


BNow Available: Celanese’ Revised 
A Textile Information Booklets. Incorpo- 
F ating recent developments in selection 
‘Band care of fabrics and changes in the 
@E. T. C. rulings. Celanese has com- 


pletely revised and brought up-to-date 
its list of instruction booklets, and 
added an important new one on easier 
ironing. Much new information has 
been added. 





lee 











I 














36. Celanese Corporation of America PHE 52), 
New York 16, N. Y. I 
Material for Pupils (Indicate number of booklets required for your class): 
Et “The Light Touch—A New Way to Easier Ironing” 
Bia eae “How. to Choose Your Fabrics Wiselv” 
~ ee eo “Acetate, the Beauty Fiber’ ' 
4 adie bE “How to Sew on Acetate Jersey” 
> Heats: “Important Things to Know. about Acetate Tricot’’ 
Material for Teachers (Check appropriate space) : 
6. (1) Wall Chart—"Basic Steps in Spinning Acetate Yarn” , 


7. (1 Prospectus om recorded fabric and clothing project ; 
8. (1 Prospectus on slide film 
9. () Prospectus on swatch package 





37. Cluett, Peahody & Ce., Ine. 


aThe Story of Cotton—illustrated 
booklet showing manufacture of raw 
‘cotton into finished cloth. Contains 
12 swatches. Free in limited quantity. 
BA Man's Shirt Is A Woman's 


Problem—illustrated booklet giving 
complete information on laundering 
and ironing of shirts. Teacher's copy 
free; additional copies, 10c per copy. 






i Sarr rer, {aatianaa — OT "ey 
AdGdreSS oc ccc ccc ccc ccs REED: 5 00s SMMMMEEED oo ccs e dope us rccecedecun } 
C) Sa ae Zone State 
! eeeneeeee Ce eT ee ee ee ee ee eee hee | 
| 37. Cluett, Peabody & Ce., Ine. PHE 52° 
Please send: [1] a. ..... copies, The Story of Cotton. Free. [J b. ...4. copies, ‘ 
A Man's Shirt Is A Woman's Problem. 10c per copy. (Teacher's copy free.) | 
Amount enclosed $......... . 
IMME. cc cit cteocc ts ccccc cs MM bh odecege ss cn beens ChMROeEe ° 
SHO 0 occ eccce ccc cces ot Min. > +o csssueesepeeneeen 
Yer rrr ~~ |  creitpe,, VA 
Geet) eae ge rer ee? || yee TER os ccceceutar ovnnn 








- Colgate-Palmolive-Peet Company 


REE! WASHDAY MANUAL 
J CHARTS. 

Just off the press! 51 pages of the 
Piitest information on modern: deter- 

gents, up-to-date washing methods for 

Werything from cottons to the new 


& 


Orlon, Dacron, etc. 

Complete with 5- pages of washing 
instruction charts for all types of 
garments’ and all types of © fabrics. 
Spiral bound! FREE copy for you— 
10c for each additional classroom copy. 





“Se eeeesese oe 





138. John Dritz & Sons 


[Dritz Sewing Aids have been developed 
~“§ make home sewing easier, quicker, 
H*@d more professional looking. Send 


MICS SEPTEMBER, 1952 


for free educational literature. Mer- 
chandise for demonstration use is 
available at a discount. 











H 

' 

' 

' 

t 

i 

i 
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| 37a. Colgate-Palmolive-Peet Company PHE 52 
| Please send: 1 FREE copy of “Right On The Line”. I enclose ...)., for 
i eveee 10c classroom. copies. | 
i PRREIE 5 6 5.060.646 cA 4 0 0,0 0.0 sc Mn o ncccece cso sd ecce anes eR eMannn veep 
P School ..... osc ge ss. Jc.H.S..7%.. MMs ci. é College...... Others..... , I 
i Address .....; See, 4 oereererrecrer = sre ee 4 
CBP u's 5a Coens S <a 65.7 Cok Camis + 00. Zone..... SOA. coc decdens gan . | 
No. of H.E. Students Taught—Girls......... Boys...» ana Adults.....s04 4 

H 

4 _ 7 eee == 

H 

| 38. John Dritz & Sons, PHE 52 : 
‘ 1115 Broadway, New Yerk 10, N. Y. 

| Please send: 

ia 2 Ba Educational Literature (free) . Self-Threading Machine Needle 37¢ 4 
a itgeeas Dot Spapper K 3-in-1 Button Kit $1.12 1 
as) fis (tate Au a 19¢ ... Button Refills (state size) 19¢ 4 
tis ¥goue Cutting Board 7 Stitched Buttons (state size) ie 

; ig Boe & Buckle state sive) 44c i Elastic Thread (color) 1 

aes 477 5 (arate 5 Pb color) Pacing dn bs \ 
ae ioe .... Tracing Pape 

Panes Automatic Pinner 97c intertesing "Caress pkg.) 67¢ ' 
.Pinner Refills 19c . Seam Ripper 44¢ 


These prices include 25% teacher's discount. To cover postage, add 10c if order » 






is $1. or less; 25¢ if order is $1. to $2.; 40c if order is $2 to $3.; 50c if over _ 
| $3. TOTAL (ENCLOSED) $............ 

SM Cic-a Wh abe Wak a 152 ooh cae cl be Modes eke BU ivkivtscccmesenen 

' Please Print , 
SE Ae Ge BME”... vinic Ricco cSekescde beaks Vanes eokensvenl hac eee 
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Six authoritative, simple to | f 
read pamphlets... andfilm...on es 
dyes and colorfastness... ” shou 
for consumer buying lessons are a 
labor. 
~~ termi 
tive 
charg 
1 40. 1 
Clothing *. 
4a, 
and For your textile and clothing sound 
classes... booklets and pe C 
Textiles audio visual aids to answer & oh 
students" questions on the fabric 
new exciting "man-made" fibers operat 
is alsc 
tions 
answe! 





Educational films... to supplement 
your teaching of fabric 7 





construction and care... factson 
rayon and acetate... plus infor- 
mation on manufacturing processes 


jof Son 























Four-page folder on 742. Da 
the meaning of "mercerized"... d va 
for discussions on clothing * 4 


illu: 


ex] 
“iS are m 





and textiles... also handy wall 
chart available for the class 
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‘] 39. E. 1. du Pont de Nemours & Co. (Inc.) 


‘| a. Harnessing the Rainbow—a 16 mm. and insurance. 

| _ movie on dyes; in sound and color; b.A set of six free booklets—present- 
running time, 29 minutes; especially ing in non-technical terms interest- 
4 designed for Home Economics ing facts and information about 
classes. Film explains in non-tech- dyes under the following titles: 
nical terms just what is meant by Buying Fabrics for Color Fastness, 
color fastness. It presents basic facts Testing For Color Fastness in the 
about fast colors, shows how colors Home, Harnessing the Rainbow, 
are applied to fabrics, discloses how Modern Textile Dyeing and Print- 
laboratory tests are used to de- ing, Testing For Color Fastness in 
termine fastness, stresses informa- the Laboratory, and Modern Dye- 
tive labeling of merchandise. No stuffs and Their Properties. 
charge other than return postage 





‘40. E.L du Pont de Nemours & Co. (Ine.) 
Textile Fibers Department 


Facts about Fabrics—26 minute b.Fashion’s Favorite—33 minute 
sound film, available in either 16 sound film in either 16 mm or 35 
mm or 35 mm size, Presents basic mm size. Tells the complete story 
information about fabrics in non- of rayon and acetate. All important 
technical terms. Explains common facts about the yarns are included 
fabric constructions and finishing —showing processes of manufacture 
operations. Correct care of fabrics from the time the cellulose arrives 
is also described; often-asked ques- at the plant until the finished yarns 

| tions about textiles are fully are shipped out. 

_ answered. 





i 





39. E. I. du Pont de Nemours & Co. (Inc.) PHE 52: 
€] Please lend us a print of your motion picture Harnessing The Rainbou 
to be shown on date marked below: 

1st Choice 2nd Choice 
Botiatated Asdicnce” Nie sais ici cce ccccdcdescecccetce Ghose eeadeeennial 


eoceeesewee  - MH UMOMC 2... eee eee ee e+ DIG VAIOICO nc cenvecsccet 


Name 


Street 


ee eee ee ee eee eee eee ee eee ee ee ee a 


ee ee ee ee ee 


SOC SE HSS ES MOS OBOSS SSS SS OOOO SOS S ESOS ODSOSEESRE HR SHH B HEE sane: 


40. E. I. du Pont de Nemours & Co, (Inc.) PHE 2 
Textile Fibers Dept. 

Please make a reservation for Facts about Fabrics, sound motion pce 
presenting basic information about fabrics 

Our choice of dates is (1st choice) 
Please make a reservation for Fashion's Favorite, sound motion picture’ 
telling story of rayon 
Our choice’ of dates is 
Our projector takes the film size 


eeeewweee LSE CHIU Fe wc eee wees 





eeeeee 


* Meer (2nd choice) 
wantvn’s 35mm. 


16mm. 


eee eee eee eee eee eee eee 2). eee eee ee 


eee ee ee ee ee 


seer ere wea w eww ael 





441. E. I. du Pont de Nemours & Co., Inc., 
| ==‘Textile Fibers Dept. Nylon 

; This is Nylon—29 minute, 16 mm Construction, hosiery problems, care. 
“sound and color film. Includes fashion Handy wall chart. One copy to in- 
‘Bihow and facts about nylon’s manu- _ structor only. Available to students at 


i a! 


‘facture, properties, uses. 10c a copy. 
BCose-Up of Nylon—22 minute, 16 Nylon and You—basic information on 
am sound and color film. Takes you nylon, including its manufacture, 


properties and care suggestions. Ten 
copies available to each instructor. 
Care of Nylon—informative booklet 
on the washing and care of nylon. 
Following limited to 10 copies. 


‘through a typical department store and 
B® the textile trade for answers to 
ten-asked questions about nylon. 

about Nylon in Lingerie—15 
Rinute sound and color slide film. 


Complete and varied information about . General—This is. Du. Pont—Man. 
tylon . . . plus wear and care story Made Fibers. 1 copy to instructor 


only. 

Rayon and Acetate—Rayon and Ace- 
tate Today; Facts about Fiber E; 
Facts about Fabrics. 

“Orlon”* Acrylic Fiber—Things You 
Want to Know about “Orlon”; Care 
of “Orlon”’. 

“Dacron”’* Polyester Fiber—Consumer 
Booklet; Care of “Dacron”, Men's 
Suits Booklet. 

* Reg. Du Pont Trade Marks 


» Tf nylon lingerie. 
Starring Nylon Stockings—15 minute 
# und and color slide film. Everything 
you want to know about nylon stock- 


As You Sew with Nylon—helpful 
on home sewing of nylon 
pec. Available in bulk for sewing 


| 0 Du Pont Nylon Hosiery Handbook— 
“Boomplete story of nylon stockings. 


FPP PPO SSOP SOSA AH PAPBDEIHOSBOBSOEAOASOBASES HH OES E HOTTA KEE E Seem eeacees 


41. E. I. du Pont de Nemours & Co. 
eee Please make a reservation for This is Nylon 

Our choice of dates is (First Choice) 
(Third Choice) 
Please make a reservation for Close-Up of Nylon 

(Second Choice) 


(Second Choice) 


eeweeeeese LOELONG NHMOMOD seerseeee 


eeeeee 


Our choice of dates is (First Choice) 
(Third Choice) 
Please make a reservation for Pacts about Nylon in Lingerie 

(Second Choice) 


eeeeeeeee 


Our choice of dates is (First Choice) 
(Third Choice) 
Please make a reservation for Starring Nylon Stockings 

(Second Choice) 


eeewweeene GVOELONG VHMOMOF 2c eeeecee 


ee eeeeeee 


Our choice of dates is (First Choice) 
(Third Choice) 
copies of As You Sew with Nylon 

saywee one copy of Du Pont Nylon Hosiery Handbook, . 
classes, Amount enclosed $ (extra copies 10c each). 
10 (or less) copies of Nylon and You 

copies of Care of Nylon 

a pe one copy of This is Du Pont—Man-Made Fibers ' 
(10 copies each of the following booklets are available to each instructor) 


Leerende copies of Rayon and Acetate Today 
wae en copies of Facts About Fiber E 
Seka wad copies of Facts About Fabrics 
ae copies of Things wh Want to Know about ‘Orlon’* 
S stdutine copies of Care of ‘Orion’ 
dia weak of Consumer Booklet on ‘Dacron’** Polyester Fiber 
weweeaee copies of Care of ‘Dacron 
neon seem copies of Men’ 4 Suits Booklet (‘““Dacron’’) 
reg. trade mark for Du Pont’s Acrylic fiber 
ad r. trade mark for Du Pont’s Polyester fiber 


ee 





. copies for my’ 
1 











ee 


PO i ec Ws Ka.0.00c MECC cn crews chetnseeens yy NS res 
Te ae \ 3 5 Sree BIB a sc ten College...... Others...... 
pe eerie. yaTTITTTTTITATttits | Ae 
CA CO eee ahs odachernaavicsanieee Zone..... OS Seer 
No. of H.E. Students Taught—Girls......... BOSS es. Adults.......+. 


OS SEES EEA EA EEE EE AED EEEM eceeneeeeee 





Durene Asseciation of America 


ats About Mercerized Cotton Yarns 
Mt teacher and student use. 4-page 
illustrated with micro-photo- 
ee explaining how mercerized 
ims are made and what they do for 


you. Size 814” x 11” punched for 
ting binder. Specify quantity desired. 
Also a new 17” x 22” illustrated Wall 
Chart—limit one copy to a classroom. 


Dns 
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PHE 52 . 
copies “Facts About . 


42. Durene Association of America 
Please send Wall Charts for classrooms and 
Mercerized Cotton Yarns”. 


Tee eee eee eee eee eee eee ee ee ee ee 2 | 


eeeeee CABSSIUUTD BG «eens 


TOP P eee eee ee ee ee 
ee ee ee |e) 2 ee 2 ee es eee 

wee eee ee ee eee eee eee eee ee ee eee eee eee eee eee ee 2 
eee eee ee ee) 


eee eee eee eee ee ee eee eee eee eee eee? * ¢))) Pe 
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—o 
\ I A guide to good 
‘t—— foundations... plus 
TT ay information on 


ry A basic figure types 
\\ 











43. 


How 
how t 


® q your fi 













Students will love 
making these lovable 
yarn dolls for themselves 
-.-. orforgifts 
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Textiles 
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Alin’ 


le @ 


For your cotton lessons... two 
loan exhibits of cotton fabric 
swatches... and three stunning 
cotton wardrobes for fashion shows 


























45. 


Fashion 
swatche 
complet 
classroo 
Home 
Thirty 
and sl 
¢lassroo 
Pattern 
garment 
and Sir 
fashion 





Inf ormation on woolen fabrics 

in ready-made women's and men's 
clothing... plus explanation of 
the "Pacifixed" process that makes 
wool washable and shrink resistant 




























THREE HANDSOME booklets filled 
with ideas and information on 


dyeing all types of fabrics... 
plus ideas for craft projects 








a. The la 
Color- 
new | 
and w: 
bleachi 
inform 


fume | 
> blendir 
shades 


actual 
useful 
cover, 
b. Latest 
Mania 
especia 
Structo: 




















A guide for dyeing fabrics 

in automatic, semi-automatic 

and wringer type washers... with 
recommended methods illustrated 





PRACTICAL HOME ECONOMI 


| 4s. n 
| Dycing | 
& Free. Ne 
f mended 
'SEPTEN 







| 43. Flexees, Ine. 


How to Win Figure Beauty—shows 
§ how to choose foundations that make 


Valuable guide—with helpful little 
charts—enables you to analyze figure 








43. Flexees, Ine. PHE 5; 
417 Fifth Avenue, New York 16, New York : 
Please send me, FREE, your booklet: “How to Win Figure Beauty’. 

















| your figure prettier, more fashionable! types; shows fashions to avoid. I as LM ted ng cacs ds cages cued Tithe «|. ~ danathaeccks) 
. | Oss 5 Ft Fes eee 2 JrHS. HS College...... Others....., 
| Pee Teor CTT eRe Prrmrr rere tae Ta 
A LEE A Oe Ae esnanet, SENrge ney Shay Taneee Zone GO os cbstensbuaeat 
No. of H.E. Students Taught—Girls............... PRS 5s cxidWecmesboal 
44, January & Weed Ce., Inc. : 44, January & Wood Ce., Ine. PHE si 
Easy instructions, in color, for “Soft- and tied; other pair wears simple little ' Dept. P 952, May e, Kentueky ; 
> Spun Kids”, 4 yarn dolls . . . free crochet costumes. Easy introduction to ! Please send me ........ FREE instruction for the Soft-Spun Kids, yarn dollies,, 
to home ec classes. 2 twins braided  needlecraft. | SS Derr err ees Serer rere rT yy 
i: ee Pee fe See 
z Arete Wis eh ab okie WR. ce ccna he canseeelueaevt pee 
| 45. National Cetton Council of America oO 2 GUE dolls @Z0's set nbat Zon.) Mpite .. 0... scateuat 


large audiences. 

Ready-to-Wear Wardrobe — featuring 
24 garments from outstanding de- 
signers. All types of outfits featured. 
Complete fashion show instructions in- 
cluding commentary included. Loaned 
only for large audiences. 

Maid of Cotton Wardrobe—includes 
29 garments made with McCall pat- 
terns. Outstanding cottons in clothes 
for all occasions featured. Loaned 
only for large audiences, 


Fashion Pabrie Swatches—Sixty 9x9 

swatches of the newest cotton fabrics, 

complete with description. Loaned for 
classroom exhibit. 

Home Furnishing Fabric Swatches— 
' Thirty 12x12 swatches of new drapery 
‘and slipcover cottons. Loaned for 

tlassroom exhibit. 

Pattern Wardrobe—consisting of 20 
garments made from Advance, McCall 

and Simplicity patterns. A complete 

fashion show kit of instructions and 
commentary included. Loaned only for 












45. National Cotton Ceuncil of America PHE 51 
Please send free printed material]. I am interested in borrowing Set o 
Fashion Swatches (J, Set of .Home Furnishing Swatches (1, Pattern 0), —_ 
to-Wear 7], Maid of Cotton [) wardrobe. Give choice of dates..........00. : 
To book a wardrobe, audience of 250 necessary. Only cost to borrower: expres; 


Name 
School 
Address 


ee ee ee ee ee ee ee ee 


ee ee ee ee 


ee ee ee ee eee eee ee eee ek ee | 





: 46. Pacifie Mills 


BaAlphabes of Wool Fabrics for 
Women's Wear—a guide to assist 
in the selection and care of your 
wool garments. 

b. The Fabrics that Go into Clothes 
for Men—a folder with handy 
| “identification guide” telling how 


to recognize Classic men’s wear 
fabrics. 

c. Pacifixed Garments—a folder describ- 
ing the Pacifixed process of making 
fabrics with wool content shrink- 
resistant and washable. 


' 
’ 
‘ 
~ 
‘ 
' 
' 
’ 
’ 
' 
t charges both ways. 
, 
J 
‘ 
'‘ 











47. Putnam Fadeless Dyes: 

Manufactured by the Menree Chemical Co. 

a. The latest Edition of The Charm of stration Agents—gives complete in- 
Color—a colorful booklet full .of formation on preparing, handling, 
new ideas for beautifying home and dyeing all types of fabrics and 
and wardrobe by tinting and dyeing, materials, both old and new, and 
bleaching and dry cleaning. Also, suggestions for their use. Also, 
information about exclusive per- gives full instructions on dyeing 
fume tints. Contains directions for materials for hand-made rigs, and 
blending seventy-five colors and clear and concise directions for 
shades; a full page illustration of making the rugs. Invaluable to 
actual dyeings of prints; a very Home Arts Instructors. 
useful Color Chart on the back Beautifully Colored Hooked Rugs 
cover, —several pamphlets devoted espe- 

b.Latest Edition of The Teacher's cially to hooked rugs, giving help- 
Manual — a handbook prepared ful suggestions and directions for 
especially for Home Economics In- making. 
structors and County Home Demon- 


° 













: 46. Pacifie Mills PHE 52 
+ Please send: () a. Alphabet of Wool Fabrics for Women's Wear. T) b. Th. 
: Fabrics that Go Into Clothes for Men. (] ¢. Pacifixed garments. 

FMA rend ohn av candy ign adtes 1 vandal rr 

SO Feibs a Saas chek [i Aaa HS. College...... Others..... 

OPMMMORUE sires lk ves cne 0.s'esaMMhess oveuccccsees spine tres tkanenenan 
os 
MMOD AT ols 00s OP We tne He EE ove ic cad Zone... GME. dovceustbutoaee f 
+ No. of H.E. Students Taught—Girls......... Boys... ies 0 Adults........ ‘ 
> : 
a on = — = ee en eewen wo eee OO Oe wee Fad ewe ew —_— ; 


i* 


47. Putnam Fadeless Dyes, Manufactured PHE 5a 
by the Monroe Chemical Company 

Please send: () a. The latest Edition of The Charm of Color. () b. Lates} 

Edition of The Teacher's Mantial. 1 c. Beautifull) Colored Hooked Rugs 








| 48. Rit Products Corporation 
a Dyeing In The Washing Machine— matic, semi-automatic and wringer 
» Free. New 8-page book gives recom- washers, suggestions for discussion 
_§ Mended methods for dyeing in auto- and demonstration of machine dyeing. 
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OD 5 2 DE Vici s Uo.) COMED 0 00 sie ate sea diga's Title (Nts. .0cseccsene , 

MCUOUE: cc ECy e's 0k se Se .) ee H.S College....., Others...... ; 

po a ee = SS NS ie em eer } 
EE PE =e (Or CORK eee 6a tee ebb s aa caw 
No. of H.E. Students* Taught—Girls......... BORG? war cvn AGUNG, bine s &6h! ' 
bod ~ eee errr er TT 
: | 
48. Rit Products Corporation PHE 52, 
‘ Please send: one copy Dyeing In The Washing Machine—Free. 
‘ ME a hast ha dal eas wine dues Pid Gardekaevene TIRE 0'v 60 60 cenaeee ae 
OR Ci Widnes adakalces Jr.H.S HS. College...... Others...... 
' PI Sk 5 vhipia hla nga ca s'g ba.0, i¥e ow 0 os 4 oalcalwscneeate Aig thie eeu 
eM Male pale dgiee Gs 0s Pass Pike wes Zone. S006 via ccs 
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Textiles 








PERFECT for your clothing lab 













where space is at aminimum... ‘Ping cla 
this practical combination sewing by SIN 
and cutting table... designed for YOU  * 











Sewing teachers... toteach your dress, 
students correct techniques 7 








for applying zippers... amotion 
picture, slidefilmand leaflets... 
plus regular sewing bulletins 








Literature for teaching home 
management classes procedures in 
home laundering... with emphasis 


on washing equipment. . - types 
of bluing.. . stain removal 














YOURS for the asking... agay 
assortment of zipper designs... 
all easy and inexpensive to make 
e « » Sewing directions included 











For modern textile 
teaching... these yard- ~ 
long samples of 
"revolutionary" fabrics 
to test right in 

your classroom 








Dp 





PRACTICAL HOME ECONOMICS§. 








4 New Combination Sewing and Cutting 
Y Table—Here's the most practical sew- 
‘Ping class equipment ever! Designed 
» ‘} by SINGER to meet the specific needs 
Band requests of home economics 
Bieachers. A table that holds two 
SINGER Sewing Machines and at the 
Bame time provides work space for 


149. Singer Sewing Machine Company 


two other students. Has removable 
panels that fit back into place when 
machines are lowered into table— 
provide large smooth cutting and work 
surface. For complete details and sug- 
gested classroom layouts, send for 
free illustrated folder. 


. Singer Sewing Machine Company PHE 52° 
0 send me free folder giving complete details about SINGER's new | 
Combination Sewing and Cutting Table. 


; 2 








50. The Speel Cotten Co., Distributers of J. & P. 
Coats and Clark’s 0.N.T. Threads and Crewn 


Zippers 
a."School for Zippers” —(free) four- 
page leaflet on special zipper appli- 
tations: box-pleated skirt; knife- 
pleated skirt;  accordion-pleated 
skirt; skirt of pile fabric; fly-front 
dress, including hand-sewn appli- 
| tations. 

y Bd Stitch im Time—(free) four-page 
® bulletin issued three to four times 
a year. Gives up-to-the-minute items 
for girls of high school and college 
age; suggestions for clothes, acces- 
' sories and handicrafts. Sewing in- 
 structors and leaders may request 
sufficient copies to supply each 

@ member of their groups. 
¥t.Zip Zip Hooray—motion picture; in 
sound and color; for loan or sale; 
16mm. 2-reel, 18 minutes running 
time, 6 minutes—gay motivation; 


12-minutes—instructions on three 
zipper applications; skirt placket, 
dress placket and neck opening; 
for sale or loan to home economics 
teachers. 

Descriptive folder on request. 
Learn About Zippers—slide film in 
two parts, consisting of 76 frames; 
skirt placket, dress placket, neck 
opening applications. For sale only 
at $3.50 for the two parts. Descrip- 
tive folder on request. 

d.3 Zipper Application leaflets — 
(free) directions for applying skirt 
placket, dress placket and neck 
opening zippers. Sewing leaders and 
instructors may request sufficient 
copies to supply each member of 
their groups. 












q 
351. Mrs. Stewart's Bluing 


2 BtHome Washing Guide—tells best 
_ methods of washing, bluing, iron- 
® ing, removing stains, etc. 


b. All About Bluing—what it is, how 
used, the different kinds. Invalu- 
able for Home Economists, etc. 


A 








+ 

7 

+ 

a 

a 

F POMO Sibi. Rinae fase edhe ses vases ccencad nes Tide: . Miah «ctidacduknanel 
‘ IEE SPEED (a. *. Sea 3 ee ee College...... Others......: 
T PAIOOB So ons ct de wcc vcs Upacecuce cecccecPeccees ccs eeu: aiRmanmannaan 
NSS ARES (Foe ee Oa rar ge Zone SABES oo cevccreseual 
‘ No. of H.E. Students Taught—Girls......... Boys... .ssuus Adults......... 
EVER CRS, Cee eoal 
; 50. The Spool Cotton Com , Distribu. PHE 52 | 
4 tors J e & P. Ceats and 3g O.N.T. " 
H Threads, and Crown Zippers 
§ Please send: ; 
: We ARERESS Special zipper application leaflet, “School for Zippers.” b. ...... Free. 
$ copies “Stitch in Time,” 4 times yearly, for each member of my class. 
SEES ys Descriptive folder on “Zip Zip Hooray,” motion picture (for loan 
: or sale) and Slide Film (sale only). d. ...... Three Crown Zipper application : 
$ leaflets (free on request). 

+ 

: PRE oc co's 50's ESS 1 Keka csp oO are canwene FUE oc cdececemieeneaee 
§ School ..........gase0 a | k aeee College...... Others...... 
: POON 8. sas ss CMMs pies oe ccd edabeiesedchetcuceeveQhoneeene 
: oR "eee Zone..... SMO... ek evar 
os 

: No. of H.E. Students Taught—Girls......... RSE Adee. cceiedd 
He ~aed 
: 

: Sl. Mrs. Stewart’s Bluing PHE 52, 
a 

$ Please send: () a. Home Washing Guide, free to teachers of Home Economics. 
: 0 b. All About Bluing, free to teachers of Home Economics. 

# 

H BE EP E rrepamrr es = =— LE Title ....0ccccsctnuine 
: yun TTT ik RP 
: EP 6.0.6 s:0. ¢:0 50:0 ewes 0'a © ome 4 cer Zone..... TT EC ee ‘ 
: No. of H.E. Students Taught—Girls......... Boys. swkde ss AGO oininsiesiie ' 
be. ) 
G0 PO OBO OOS OSS OSS OS8SO8 - OSES OO ee ee <<< —esee ee owe an nmaeeawe 
: 
; 52. Talon Educational Service PHE 52' 





52. Talon Educational Service 


Plalon Zipper Designs are useful and 

2 timely, and are yours for the asking. 
BOriginal fashion accessories and gifts 
=all so easy and so inexpensive to 

Make! Each design contains clearly 

4 illustrated full sized diagrams and 


7 


sewing directions. Send for your 
sample set of all 14 designs, plus 
order blank, to make your selection of 
the full quantity of designs needed 
for all of your sewing classes... 
free of charge! 


420 Lexington Ave., New York 17, N. Y. 


Please sead FREE sample. set of 14 Talon zipper dhe for easy-to-make gifts | 
nd fashion accessories. 










' 53. The Textile Visual Educator 


MIRACLE FABRICS” PACKAGE! 
FA last! A single source for those 
talked about and _ publicized 
Mbtics that have created sensational 
Manges in the textile world. Now you 

» Ban make your own tests on fabrics 
from ACRILAN, CHROM- 
- ACETATE, DACRON, DY- 

. NEL, ORLON, VICARA, etc, in 
9100% man-made fibers, and in blends 
‘Qwith other fibers. Simplified educa- 






EMBER, 1952 


tional data label attached. 8 GENER- 
OUS SAMPLES (1 yd. long and 4% 
yd. wide) ready for classroom display. 
Some will retail for as much as $8.50 
per yd. when available in local stores. 
Better than $12.00 worth of HARD- 
TO-GET MATERIALS for ONLY 
$10.00 (plus postage). 

Save money AND endless searching 
for your TEST MATERIALS. 


97 








(PCT Cnn! tem fm Oe 
oe | 6 | = Pee =| lyon ‘ 

je lh eee, )3=«|6—[eermmrerrr, le fh 

RO situs peMhsis yc ¢¥042ta nase oes Zone..... States ccs cbeesees ‘ 
53. The Textile Visual Educator PHE 52. 
339 East 48th St., New York 17, N. Y. 

Please send me within 30 days ...... “SPECIAL FABRICS” Package(s) 
No. 1 @ $10.00 ea, j 
C) Send C. O. D. , 


() Remittance enclosed $......... ' 
(Postage prepaid if remittance accompanies order.) { 
I understand I can return package for full refund within 5 days if not entirely ! 
satisfied. 
(1 Please send FREE literature describing Textile Visual Educator (as exhibited | 


at Home Economics Convention). 
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SPECIAL DISCOUNT offer on 

sewing projects... sample book of 
fabrics loaned to aid students 
select the right fabric for their 







































garment with your guidance and help 
oe |e 
\ 
Twelve sewing tricks for using * Buvright’ 
trimmings, bias binding and Bains 1: 
rick-rack.. . each of whichis imple 3 
well described and illustrated 
: ise. 
t Acq: 
An attractive, convenient Mis cle 
beauty kit for weekend trips... _ * 
includes four beauty aids em 
for all ‘round skin care 
i. 2 
Gi 
Better St 
Uni 
visui 
hs” cha 
1 - boy 
ler. Ci 


A smart answer to how 
you can make a lasting 


impression with your 
good grooming program 














sf 





: Initructic 

Information for teachers on B leaflets £ 

the proper treatment of F tions on 

pediculosis ... without embarrass- f Mosis-infe 
ment to students or parents | 

98 PRACTICAL HOME ECONOMICS #*?TEME 
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| ; ? | 
, [54. Welek’s Quality Fabrics | 54, Welek’s Quality Fabrics PHE 52 | 
|[dasroom helps for the sewing in- largest collection of materials shown | Dept. S, 315 North 10th St., St, Louis 1, Me. : 
os . Special DISCOUNT PLAN anywhere; includes the newest in | () Send me Free notions Catalogue ; 
Froarhons and for their students on. < fabrics for all’ wear in a wide tange | D) Register me for Educational DISCOUNT ; 
J hoo projects. _ of colors and qualities. FREE Catalog | () Explain how I can order easily by mail from samples of Lovely Fabrics. 
4 , 4 ple Book of Quality Fabrics loaned. of departmental equip ment, and. sew- ASSET Fy es AAO CRE. ENE Tithe REaes + vicnsdocest 
for a week when students select mate- ing supplies. IN 
for sewing projects: features Schoo SWARMS ccnedcccccccebecccces benesoeece eee ee ee see eee eee ee 
UR ae ce cee iida ccs ce gsc bscecnssedes cg twés'aeden inn an anaes ’ 
diets s Cah ob tdins'y ocie's aie Hauer’ « Zone..... StOU Ge ov ce vivewcs 
Se OP 8 BREF OR Oe an Oy Oe et me Oe ee oe ~=—— a= Oe Oe eee ~ e 
t i 
Iss. Wm. E. Mads. t & Sons Company: | 55. Was. E. byte ae & Sons Company PHE 52 ' 
Wright’s Trimmings ms Wane’: Trimmings fl 
Wright's Sew and Save Booklet con- gestion is expertly illustrated and Please send; Sew and Save Bookle:—free. 
eee ter dates. ee Tre po Sees oe 
simple and useful sewing. Each sug- | School .....Wumnus..... JeHs.....5 MS... Colnbmesc ic: Others...... 
i ee ll ll A Pr | Pe 
+ City ..........0aeee SSDS vies unk ORE yo EE. EET ee ( 
' No. of H.E. Students Taught—Girls........4 Boys. sc esse. Adults......... 
56. Botany Mills, Inc. . 56. Botany Mills,Inc., Passaic, N. J. PHE 52 | 
Acquainted Travel Kit. Triple-Action Cream, Lotion, Formula Please send me ...... ‘BOTANY MILLS»GET ACQUAINTED TRAVEL | 
is clever weekend kit of famous #70 Facial Treatment, Soap, all ! KITS” as advertised in this, issue. I enclose 25¢€ to cover the cost of postage 
beauty aids is yours for the asking. planned to soothe and soften your | #%d handling. Cash enclosed $.. hes»: poeees 
>  Bicontains 4 fine products, all en- skin. Enclose 25¢ for postage and | Name ..........cececceeevesedienechvteverss. Thle occ iceenkeee 
ikhed With pure, Creamy Lanolin— handling. Please Print 
2 BNE cap tesa sdectenvankns URI -MATORNE +o ccc ccccccebevebceseeete 
SY ee | ie a. 
RA, oh ccd ten cc belied oeacect 60 Zone State .....+.. aurea ‘ 
7. 2 New Visual Aids in Bristol-Myers Good | 67. Educational Service t.. PHESS2 PHE 52 
Grooming Unit Bristol-Myers Products Division ! 


45 Reckefeller Plaza, New York 20, N. Y. 
Please send me the following frée teaching aids from the “Better Start With « 
Good Grooming” Unit: 
(1 NEW Perspiration Facts Chart and NEW Poster, “Stay On Your Toes!” | 
are Girl’s Grooming Leaflet; ...... Boy's Grooming Leaflet. 


“Pieter Start With GOOD GROOM- Teacher's Manual; grooming leaflets 
G” Unit this fall includes 2 colorful for girls, boys. Chart in color typifies 
visual aids: new “Perspiration well-groomed teen-agers. Use this 
is” chart and “Stay On Your Toes!” Unit to give your group a better start 
l-boy daily -bath+plus-deodorant with good grooming. 
_Bpaster. Complete Unit also contains 


pon Ct Teaching Manual, “Guide for A Good Groomiag Program.” 
Send (1 
Ihave (1) ‘ 
NE 0a bw) Ack > vciudcs MEP be eade beences be RF a ; 
(please pririt) or subject taught 
aoe, err 6A O) Jes. 0 S:.H.S. 0 Coll. in) Tea. Trng. Coll, 
r college or organization) 


Other % please MOSEVIOG) .. « MEET vo ccccvcccetcceseece MMbesShsennne ; 
pn ee eee: a er ee lt 


(of school or organization) 
oe 6 | OR yi eee ee Se PHE 952 | 
Enrollment in ONE Class 
GHP vcs ks .a0's BOB. 05's « Grades ...6200- No. Classes or Groups ........ 


--Chart, “Grooming for Girls and Boys.” 
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59. Derbae Service PHE 52 





r 8. Derbac Service 






‘a LI ctions to Parents—educational safe and easy. treatment. Free. Please send: tM 2 A copies Instruction to Parents, Free. 0] b. Ten Easy ' 

s/f keaflets for pupils giving full direc- _b. Ten Easy Steps—poster, illustrating | Steps, poster for classroom. Free. (] c. Information about Derbac Treatment. 
> tions on how to clean up pedicu- above treatment. Free. All above free. 

I ct OE Og ea eS ognncdendavvsvelongs]ncecevenr Mlle vances vepeianeanl 
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Grooming 
and 
Health 





First aid facts with which 
every teacher should be 
familiar... to lessen the danger 
of infection to the injured 


Shae tng 











INTEGRATED program for 
classes on menstruation 
complete withfilm... 
plus booklets for 


younger and older girls 











Helpful reference on the care 

of hair and scalp. . . for your good 
grooming lessons... treatment 
used for over half a century 


‘ql 
62. ] 


Hair H; 
About 1 


and. re 
~@ data on 


Salp. 








For child care classes... samples 
of swabs... plus directions for 
their use in child care... first 
aid and beauty make up 


Free— 
Cian’s 
applic: 


. aid, be 














New hair care unit and wall chart 

e « e tohelp teach students basic 

steps in hair grooming... color 
film... plus home permanent kit 

for demonstration use 


PRACTICAL HOME ECONOM:! 
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60. Hynsen, Westcott & Dunning, Inc. 


¥ Mercurochrome in First Aid—with an 
_ & introduction by David I. Macht, A.B., 
EMD. LLB. Litt.D—a practical 
# booklet on how to help guard the 


injured against infection. Teachers 
may order quantities without charge 
for class use, (Illustrated. ) 
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61. International Cellucotton Products Ce. 


The Story of Menstruation—Over 10 
million girls have seen this film, suit- 
able for all age groups. By Walt 
Disney Productions, 10 min., 16 mm., 
color, sound. Available on short-term 
loan. This once “taboo” subject is 
approached in calm, direct manner. 
Very Personally Yours—24-page book- 
let, widely accepted help on menstrua- 
tion for junior/senior high school 
® gitls. Useful supplement to film. 
You're a Young Lady Now—New 


16-page booklet. Tells girls 9-12 what 
they need to know as preparation for 
this new experience. Easy to under- 
stand. Large colorful Physiology Chart 
for classroom study. Also Teachers’ 
Guide. Entire program, or any part of 
it available without charge . . . com- 
pliments of Kotex*. Reserve film 4 or 
more weeks in advance. Order book- 
lets in classroom quantities for either 
or both age groups. Return coupon 
today. *T.M. Reg. U.S. Pat. Off. 


ree tee eee eee TT eee 





62. Parker-Herhex Corporation 


Hair Hygiene—W hat Are You Doing 
About It? Book for professional use 
‘§ and reference, containing valuable 

| data on hygienic care of the hair and 
- Very helpful information on 


ues 


how to ‘maintain a healthy scalp con- 
dition. Simplified directions for the 
care of the hair for physicians, nurses 
and cosmetologists, as used for over 
half a century, 





‘163. Q-Tips, Ine. 


a.Free—a pamphlet containing physi- 
' Cian’s instructions for the use of 
applicator swabs in baby care, first 

aid, beauty make-up and many other 


uses. 

b. Free—full-size package of Q-Tips 
sterilized double-tipped applicator 
swabs. 


60. Hynson, Westcott and Dunning, Inc. 


Please send: 1] Mercurochrome in First Aid ...... copies. ; 
TGs 3's bee's ath 0 40h o's whee Sanh oneal Title ...cccopehatevs net 
rere. \4 Ria. &. Sea ESiecess College...... Others...... 
pS ere Sa SR 
[SAE 5 See ae Zone..... eee eee 
No. of H.E. Students Taught—Girls......... Boys. ... sah. AGRE. cs ceicndt 


61. International Cellucotton Products PHE 52 
Ce., Educational Dept. PHE-92 i 
919 N. Michigan Ave., Chicage 11, Hl, 


Please send me free (except for postage) your 16 mm. sound film “The Stor 

of Menstruation” by Walt Disney Productions. ; 

day wanted (allow 4 weeks) .......scseceseeecesseeceeeensens wenewd 

2nd choice (allow 5 weeks) 

3rd choice (allow 6 weeks) 
Also send the following, 

(for older girls) 

(girls 9-12 yrs.) 

CJ physiology chart 


Cee eee eee EHH HEHEHE HEHEHE EEO HEHE EEE 


See eee HOHE HEHEHE HEHEHE HEHEHE HEHEHE HEHEHE EE 


copies of VERY PERSONALLY YOURS 
copies YOU'RE A YOUNG LADY NOW 
C teaching guide 


Name 


COCR OOOOH EHHREMHHO SES OT EEE SEH EEE HEHEHHHEE HEHE HEH EHH HHHEEEES 


ee: rrr rrr yr rrr 
dnt Vis 3 0s « Fagen s «4.0 an €400e yi ey ie 
Kotex—T.M. Reg. U.S. Pat. Off 


62. Parker-Herbex Cerporation PHE 52 
Please send: Hair Hygiene—W hat Are You Doing About It? 

i RE Se er rere es teers Title. ..sccccnsveseunet 
Sch AREY. ols sa Geta FEB D as sine BEBE ates College...... Others...... 
yy | SEE, ee Sr orl PPP E EPR eT Te eE ee eer Ty 
CHIE, EE ooo ctv BecacnBinkewdescesscees Zone..... State ...ccccccccssoog 
No. of H.E. Students Taught—Girls......... Bodeas scene Addai icin cocecia 


63. Q-Tips, Ine. PHE 52 


Please send: (] a. Pamphlet on use of applicator swabs in baby care, first aid’ 
beauty make-up, etc. (] b. Full-size package of Q-Tips sterilized swabs. Bott 
free. 


OR SS US Saag GR psa: Breer ie fr Ae Title: ....cccsssesace@uae 
fo a Se See PE. ¢o0 0's pS See Ae College...... Others...... 
pee: epee A COE Pore Te CET Peery re 
Gaps IN) SE akin SF ae ZONE it Gente .. ac scccbeccuen 
No. of H.E. Students Taught—Girls......... ee rire AGM 6 cicctes P 





64. The Toni Company 


New 1952 Hair-Care Unit for 
Good Grooming Classes. 


Hair Beauty on a Budget, 1953 
Edition. Attractive new booklet 
| helps student learn all phases of 
® hair care: how to shampoo, brush, 
' and massage; how to select the 
_ best type of permanent for her type 
| of hair; how to choose the most 
j becoming hair style. 
Phew Good Grooming Wall Chart 
—illustrates six important do's and 
: | don'ts of hair grooming in dramatic 
| way. 


PTEMBER, .1952 


c. Toni Motion Picture—"Miss Dun- 
ning Goes to Town”. Approved by 
teachers, a 27-minute. 16 mm. movie 
in color and sound. Free except 
postage. Write: Association Films, 
_Inc., 35 W. 45th St., New York 19, 
N. Y. 

d. Toni Home Permanent Kit—plus 
bottle of White’ Rain Lotion Sham- 
poo, bottle of Toni Creme Rinse, 
tube of Toni Creme Shampoo. Free 
to teachers. 


101 





64. The Toni Company Educational Dept. PHE 52 
PHE 9-52 

Please send me the following free material: 

For each student: .... Copies of booklet, Hair Beauty on a Budget 1953 Edition, 

For the teacher: .... Good Grooming Wall Chart 


. Toni Home Permanent, White Rain Lotion Shampoo, 
Toni Creme Rinse, Toni Creme Shampoo 


Bo vita a 0s Tk ke eee Kahala cbemeke Position: .:....5 000 aeeen ae 
Please Print 

NE iains Kava HE takeuiGaws vas devadven ea Prricririe fics 

NE hsb oe cise dcocncedaacedetdectscbasksabisssertseee 

Sis SUM IT k bs. Fee CACE NEMO yee d 40 ole Zone..... | VT ET TT ee 


(This offer good in United States and Canada only)’ 
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ag (66. 
¥ Home | 
5 fall cl 
For this fall... anup-to-date Brother 
canning book. . . with techniques 
and recipes for your e 
classes in food preservation 

















67. ' 


Round. 
to clear 
control 
DISCOUNT of fifty percent 
on electric deepfryer... * 


for your personal use... or 
teaching deep frying to 

foods classes... alsonew 
information on deep frying oil 











638. ¢ 
“How | 
Linens” 
terest fc 
To encourage students 
in studying household 
textiles... and stimulate . 
interest in planning 
their own hope chests 











69. C 
How to 

—Big w 

§ cooking 


An educational chart for 18%"x 24" Wall Chart 
waterless cooking studies in full color 
« « e facts and recipes 


for roasting and baking 
on top of the stove 














4 70. Cc 

) “aw Spode- 

a e ware— 

THE PFIME ENGLISH ufactur 
DINNERWARE how tc 
Handbooks and movie... todescribe | Ware, ( 
the making of fine dinnerware... ot i 
and to guide students , A 
in their selection of pattern & Fire 


PRACTICAL HOME ECONOMICS § 


= o 
on . 































| ' 
4 66. Ball Brothers Company ' 66. Ball Brothers Company PHE 51 
Home Canning is a timely subject for ning Recipe Booklet—20 pages of ; Please send .... copies of Free Home Canning Recipe Booklet. 
) @ fall classes. You will want Ball up-to-date time tables, methods and (Limited quantity available, to food preservation classes only in Continenta 
\ & Brothers Company's Free Home Can- selected recipes—for your students. | U.S.A.) 
: | Ee. Sn Ae ithe . 0. ctbtboeebaten 
t School .......... 46044. Jr.HS....233% HS College...... Others..... 
ECCSS 5. 3 Ses RAMEE S 0c 5's w SAMs dv'e's ccc vcdlc ve OMIMRG 6s 0 OBER ONIN 
: aa ante: = Pee Sg Zone..... errr eee 
S eee | RA. Se <now malice Geel 
67. The Burpee Company : 67. The Burpee Company PHE 54 
Round. Stainless Aluminum. Easiest a roaster, sauce-pan, casserole and ! Please send meia Burpee Deep Fryer plus valuable new Teaching Aid “Th 
to clean. Spatterproof cover. Accurate food warmer, too! Your price $14.95. | Story of Deep Frying Oil.” Included is $14.95. [Incl. exercise tax and shipping 
control for perfect deep frying, yet it's (Reg. price $26.95). In Illinois add.2% sales tax.] 
, ae = = Na arr te ame be. | 
D Title... MMs owec@MMMM . ....ussecccecossecesees¥enan niin 
i School or [GMMNME PETRUS «0 ccc cc cccccccccevcvccccvccseeseeveud 
' 
: Ayer: |. RS bn, Dae Sh me) 
y 
Be MANU ck F uit ico ated. bib nM cheap wae eceidlaaie’e 4 gt SIP? « o's idensouun 
68. Cannen Homemaking Institute : 68. Cannon Homemaking Institute PHE 52 
. 
| “How to Choose Your Hope-Chest Care of Towels and Sheets’, 28 pages Cannon Mills, Ine. 
Linens” gives students a personal in- of practical buymanship, : 70 Worth Street, New York, N. Y. 
terest for future buying. “Buying & | Please Send: 
| “Howto Choose Your Hope-Chest Linens” 
New-4 page Student Leaflet. FREE 
, : “The Buying and Care of Towels and Sheets” 28 page booklet. FREE 
“Make It With Sheets” 24 page full color decorating booklet, 10c. 
Cash enclosed $............ 
RE SES Ce Pewee Cer yer eye ee 
CCHS Es 6 5.0.4 «MRAP RMS IN: dc ko uo alee 0: 0.06 eleips dvips cle okies maine anne 
PGRIOUEE 56s 55 RRS PAROS > 0a. so. 0 ves con bho dapecg asin Gad cee 
af ol OF ee SS SSS Bee Zone..... PETE oe 
69. Clab Alaminum Products Company 69. Club Aluminum Products Company PHE 52 
How to Keep Full Flavor in Cooking et and valuable information on top- i Please send: How to keep she Full Flavor im Fresh Vegetables, wall chart, anc 
—Big wall chart explaining waterless stove roasting and baking. Free. two recipe booklets and information on top-stove roasting and baking. 
fooking procedure. Also recipe book- ete S38 FR SNS pee eee Tle oc i daneeeee 
; 
School ......Bbrrcae-.' 2s ae H.S College...... Others...... 
ye eS Se SS rr Terre irae 
Se ae koa i oc ES os WEI Cao inlse'e’e 6 04 TN Ss Py ee 
No. of H.E. Students Taught—Girls......... Bors ce isicdsi AGRE 6:00 05 e 04 
70. Copeland and Thompson, Ine. PHE 52 


‘ 70. Copeland and Thompson, Inc. 


‘WSpode—The Fine English Dinner- silent. Charge $1.25 plus transporta- 
ware—a history and story of man- tion both ways. 

| ufacture of this tableware. Tells c.How Shall I Ever Choose—an in- 
how to use and how to buy dinner- formative booklet designed to serve 
_ ware. Colored plates illustrating 43 as a guide to help the purchaser 
patterns. One copy, free to teachers of dinnerware make an intelligent 
_ only. Additional copies—25c each. selection of pattern. Free to college 
/b.Spode motion picture Clay, Hands classes in decoration and kindred 
_ & Fire shows the manufacture of subjects. Teacher's copy only for 
| fine earthenware from raw clay to high schools or lower. 

finished ware. 16 mm. sound or 
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Please send: (] a. Spode—The Fine English Dinnerware (1 copy free to, 
teachers—additional copies 25¢ each). [] b, Information on Spode motios, 
picture, Clay, Hands and Fire. (| c. How Shall I Ever Choose. Cash 
enclosed $ 
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To enrich classroom discussions 

on the best methods of deep frying 
e « - plus liberal discount offer to 
teachers on all Dulane products 




















G2LFAGE NWUSTRATED BROCHURE [°S3 


“ROMANCE OF THE TOWEL!" 


The secrets of towels... 2 
explained and illustrated... 

to aid you in your lessons 

on household linens 








 overing 


72. DB 


Romance 
five 32-p 





of cottoi 
manufact 


inet 











































filled with useful information 


Mothes D 


73. F 

How te 

A practical guide for ing fy 

interior decorating... alsoa om } 

history of floor coverings for Mc 

for your home furnishing classes - Century 

14. Ti 

4. Teaches 

and T. 

cludes 

work, 

Keys to silver buying and student 

attractive table settings... b Student 

with film and silver kits on ghee 

loan to liven student interest Biw t 

Spiratio 

of tabl 

| ware, | 

| A This G 

| %. 

| For equipment classes...@a PES , e Aut 

| complete teaching outline on . m a! 

automatic clothes dryers ee. isis age « 
| 
} 





PRACTICAL HOME ECONOMICS Bip, 

















{ 1. Dulane, Inc. 

q INew booklet: Six marks of a Good 
# Cook—New, sparkling, teachable an- 
fi of cooking and deep frying. 
P Splen did teaching aid. Order for your 


classes at special discount: 10c per 
copy. See coupon. Also 40% DIS- 
COUNT to recognized Home Econo- 
mists on all Dulane products. 





: ?. Dundee Mills, Incorporated 


all processes of weaving and finishing, 
weave classifications and turkish towel 
evaluation. Free in limited quantities 
to teachers. 


Romance of the Towel—a comprehen- 
Vive 32-page well-illustrated brochure, 
Poovering every step from the growing 
cotton through each process of 
nufacturing. Completely describes 





. Firth Carpet Company 


b. Floorcoverings of the Past and 
Present—an interestingly written 
authentic history of floorcoverings 
for the past 3,000 years. Ideal for 
social and educational programs. 
(FREE) 


How to Achieve Charm in Decorat- 

ing Your Home, a beautifully illus- 
_ trated 65-page book filled with hun- 
' dreds of exciting decorating ideas 
| for Modern, Contemporary or 18th 
| Century homes. Only 25c in coin. 


ee ee eo eetaid 





174. The Gerham Company 


uTeacher Guide on Sterling Silver 
and Table Settings—2 pages, in- 
Cludes suggestions for laboratory 
work, demonstration procedure and 
student projects. 

BStudent Manual, Beautiful Tables 

Are Your Business—6 pages—how 

to recognize and buy fine sterling, 

| how to set attractive tables, the in- 
-Spiration for sterling designs. Chart 
of table ideas coordinating silver- 
ware, linen, china, etc. 

GThis Gracious Heritage—16 mm. 


sound film, on loan—the modern 
silverware industry and sterling as 
a part of gracious living. 

d. Gorham Silver Kits—on loan in 
two sizes. Both contain photographic 
portfolio and 3 full-color panels— 
breakfast, lunch, dinner—for place 
setting practice. Senior Kit carries 
68 pieces of sterling (4 place set- 
tings, serving pieces, extra place 
pieces, knife and fork in 16 popu- 
lar patterns). Junior Kit holds 10 
pieces, photographs of other pieces. 





15. Hamilton Manufacturing Company 


facts for classroom lectures, ideas for 
class discussions, suggested class and 
home projects. 


hee Automatic.Clothes Dryer Teach- 
mg Plan—a-complete 5-lesson outline 
tt teaching the use of Automatic 
BMothes Dryéis. Includes all necessary 
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71. Dulane PHE 52). 
Fryryte The Original Automatic Electric DEEP FRYER 
Coffyryte rhe ONLY Automatic Electric DRIP Coffee Maker 


40% DISCOUNT | Dulane Inc., 1900 River Road, River Grove, Ill. 


DULANE INC. 


. 








Please send me prepaid, following items at discount price. 


sieise Model F-5 FRYRYTES (retail price $36.95) @ $22.17 each 
alot. os Model F-4 FRYRYTES (retail price $29.95) @ $17.97 each 
, Model F-3 FRYRYTES (retail price $64.95) @ $38.97 each 


Model C-1 COFFYRYTES (retail price $39.95) @ $23.97 
Copies: Six Marks of a Good Cook (retail price 25¢) @ 10c each 


Eeuclose ‘my CHR Name 2h... ccccccccccccccceBbeoceucetenwasewsl 
(or'}money @raedy” Organization .. .iiSide....... coos ccecch scons 
for $ceces. . «sane Address ia... ty. [ Glaeeeee . os Els oc ucccckovasaman 
City. flkdte tthe s de dawes eg Zone State. oe'sscsds , 
72. Dundee Mills, Incorporated PHE 52 
Please send: Romance of the Towel, free in limited quantities ........ copies. 
Name . .. .. cee eee ee. doo e Siew cesccce Tithe. ..0ccccestaneee 
School... ....2.0 ake Jr.H.S. |b. Silay College: ..... Others......- 
PARC ooo anna cs FIRM + oo voc cnivicdccuccind's cecctnge poy sh annua 
6 PA A, ere Zone..... SOHO... id cin Kgauant en 
No. of H.E. Students Taught—Girls......... BONGs oo saiede | ere 
cehevadwaundes 
73. Firth Carpet Company PHE 52 
Check 
Please send: “How to Achieve Charm in Decorating Your Home” at [J 
| >t CP ae in coin enclosed) 
“Floorcoverings of the Past and Present” (Free) oO 
UME RG cos cP yee eebeaNh <ssscctisvisecsodi {i eevyerrryry or 
a ae See Coe So de tee College...... Others......>, 
GRRE SSS OO ST errr eer errr her 
RI OE 6 a's ct BER PETRA TER MS ct web iess Zone..... er ee 
74. The Gerham Cempany, PHE 52 


Providence 7, R. I. 
Please send me without charge: 
( ) a. Teacher guide on sterling silver and table settings (one for each teacher) 
8 aR copies, student manual, “Beautiful Tables Are Your Business” 
( ) ¢. Information on the film, ‘This Gracious Heritage” 
( ) d. Information on the Gorham Silver Kits 


DO 8c. WARREN: COREE N se caccaepabbaveues THO scsiccicteneencuee 
Please Print 
i Se RNs s 046 adcehies College...... Others...... 
OE So 66 BREE ic Bice viccccdcgvcssecece duanwekennse eee 
eee eet OC HO Aer ees Zone...) .. DAE ods éveewehoues 
No. of H.E. Students Taught—.. 6.6. p55 se ¢seesegee. Again s vec s a ceda 
n 
75. Hamilton Manufactering Company PHE 52 


Please send me your Free Automatic Clothes Dryer Teaching Plan. 








( 


DY 


\"“(((uuwww 


\\\ 





Home 
Equipment 
and 

Family Living 


AUN _= 


SS 





— 


A guide for home economists 

to teach students modern 
housecleaning methods. . . student 
literature on equipment buying 





176. 1 


Ba. House 
| ageme 


book 


Tb. Notes 


Electr 












For family living and consumer 


education classes... these revised 


Money Management booklets to teach 
students how to spend and buy 
wisely in this inflationary period 





77. ¥ 


New an 
Program 


Manager 


§ ing and 









Planned for teachers... this 
class program for the 

study of modern and sanitary 
disposal of food waste 


anemia 


ie | 


“IN-SIN 
in the Fi 
especially 
lines cla: 
the mod 





"Moderns Make Money Behave"... 
a guide to how young people 

can protect theirfuture... 
special edition for teachers 





79. I 
Bi 


"Modern: 
brand ne 
by the Ir 
Operation 
Economic 
Minute | 

ts: Ye 








Tips on using wax... 
ideas for class or 
student projects...in 
these attractive 
calendars and booklets 
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‘BuHouse Cleaning and Home Man- 

agement Manual—illustrated  text- 

book for teacher use. 

Bb.Notes on. Buying and Using an 
_ Electric Cleaner—illustrated folder 


176. The Hoover Company 


for students. 

c. Information about. High School 
Home Economics Department Pur- 
chase Plan for Hoover Itons and 
Vacuum Cleaners. 


76. The Heever Company PHE 52. 
Please send: (1 a. Howse Cleaning and Home Management. Manual, 
‘ty | ee copies Notes on Buying and Using an Electric Cleaner. J) ¢. In-, 
formation about High School Home Economics Department Purchase Plan. 
for Hoover Irons and Vacuum Cleaners. 








77. Household Finance Corporation 


New and revised Money Management 
Progtam for better living! This leaflet 
describes the nine revised Money 
Management booklets on wise spend- 
ing and buying. Four dramatic film- 


strip lectures are also offered on free 
loan. Get this. helpful leaflet for 
planning classes in home economics, 
family living and consumer education. 
Order list included. 


ee ee ee ee me ae ee ee oe me ae ee ee Oe Oe Oe Oe Oe Oe ee oe ee -~ - 
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’ 18. In-Sink-Erator Manufacturing Company 


-"IN-SINK-ERATOR Takes -its. Place 
in the Food Laboratory” was prepared 
specially for home economists, out- 
lines class instruction for a course in 
# the modern disposition of food waste. 


Contains, background information, 
Operating procedures, and program for 
presenting wonders of disposers to 
your Classes. 





79. Institute of Life Insurance 
_ . Budgeting’ and Life Insurance Made Easy to Understand 


"Moderns Make Money Behave”, a 
brand new teaching aid, was prepared 
by the Institute of Life Insurance in co- 
Operation with three prominent Home 
Economics Educators. This up-to-the- 
Minute booklet is written in three 

ts; You and Your Money; Your 


Family's Money; Protecting Your 
Family’s Future. To obtain a special 
Teacher's Edition, which includes a 
fesource unit outline, learning ex- 
periences, test suggestions and refer- 
ence materials, mail coupon now. 


Se ee Oe ee ee ee ee ee Oe ee Oe oe te eh tt 





3 . S.C. Johnson & Sen, Ine. 


9} 2 new booklets from Johnson's Wax! 
BV ax The Year Round is a lively new 
# '2-page calendar containing wax tips 
“‘ippropriate to each month of the year. 
FP Pookict contains wax tips for both 
Biten-agers and homemakers . . . is 
‘PSpecially planned to help young 
udents combine wax lessons with 
Pitimely class or individual projects. For 
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example: a class can offer to wax 
their team’s football helmets; or wax 
wooden mixing bowls for Christmas 
gifts. 

Revised 1953 Edition of Wax Teach- 
ing Aids lists new teaching outlines, 
demonstration suggestions, current 
charts, student circulars, etc. 

Mail attached coupon for free copies. 
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77. Heusehold Finance Corporation, PHE 52 
Dept. PHE-9-2 


Consumer Educational Department 
919 N. Michigan Avenue 







Chicago 11, Illinois 

Please send me your new Money Management Program leaflet free, 

ee pro, 66 | A Cee TINO n.0\0 6 94 Cavkaaneeen 
Schiool, os. sccae  Saeee Jr.H.S BI Siss «+: COR aae Others...... 
pv! eee, | arn )! Op Go. 
COPA oc's'< sc 3 Oss os x oanccaele's ZONE 0.0 sO shan ge ev aeen 
No. of H.E. Students Tavght—Girls......... oo ee AGUS S i650 00% 


78. In-Sink-Erator Manufacturing Ce. 
FREEt HELPFUL TEACHING MANUAL 
“In-Sink-Erator Takes its Place in the 
» Food Laboratory” outlines class instruetion 
in modern disposition of food waste 


Please send me your new Free Teaching Manual. 
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79. Institate of Life Insurance 
Educational Division +P-52 - 

488 Madison Avenue, New York 22, N. Y. 
Please send me the special Teacher's Edition of “Moderns Make Money Behave” 
so that I can decide whether I wish to use it in my classes. 


ee SS FRR, SS ree cere Title .., 
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830. Johnsen’s Wax, Consumer Education PHE 52 
Dept., Racine, Wisconsin ) 

Please send me copies of “Wax, The Year "Round™ and “Révised 1953 Edition 

of Wax Teaching Aids.” 
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Sample paper products. ..for 
classroom demonstrations ee. 


to show their versatile use 
in modern day housekeeping 
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For home decorating 
classes...aportfolio 
of glamorous room scenes 
with why's and wherefore's 


How to Decorate with 


Patterned Rugs 




















‘8 How to 
B temed F 
# ten full- 





A guide to window beauty... 
plus eighty-five window draping 
ideas... foryour lessons 

on making curtains and draperies 














4. FREE! 
beauty, 
Draper 
Buying 
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and 
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aa \\o Working 
” guide ki 
SEE in two 
Bea tet0e moe parts... 





pre-plan 


your room 





like pro=- 
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¢ 
1 |@0@80000) ae 
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to help you 





decoration 


fessionals 








WANTED by every home 
furnishings class 
- « . this informa- 
tion on the proper 


choice of sleeping 
equipment : 


PRACTICAL HOME ECONOMICS 








E | 


SEPTEN 
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_ Dusting Papers, Cookery Parch- 


T 


ment and -Kalacloths (parchment 





(81. Kalamazoo Vegetable Parchment Company 
Work samples of Pie Tape, KVP 


dish cloth). 
b. Data on Waxed, Shelf, Freezer and 
other household papers. 


831. Kalamazoo Vegetable Parchment PHE 52 
Company 

Please send: () a. Work samples of Pie Tape, KVP Dusting Papers, Cookery 

Parchment and Kalacloths. [] b. Data on Waxed, Shelf, Freezer and other 


household papers. 
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82. Karastan : $2. Karastan PHE 52 
How to Decorate with Karastan Pat- Early American, Provincial, Modern : Please send: ...... copies of “Howto Decorate with Karastan Patterned Rugs”, 
jned Rugs—a 20-page portfolio of .. . how to plan variations on a color $ at 25c¢ each. Cash enclosed $............. 
ten tas = co by a fore- mtg a nat to _" oe ee | ee” eee 5 
Most decorator, showi ow to com- tic and furniture woods ... use * 
i ceiaend rags gis ge Solitons’, they schlllalbe.” 250" Gail School... .basasesve des JnHS....... eis iss College......Others...... 
8 Address ..........ndneecccsenegeresreccencccccecesreseesseeseesesens 
c: eeerreeerrers | Se Zone..... Pe 
: No. of H.E. Students Taught—Girls......... Boyes. cc hsp) Adults, 5 i scons 
ea. seeeeeceae SSSSSSSeeeeeeeeeneneenen Sseeeeeeeeeeee eeeeeee « 
, - ; : oe ss Seeeeeeeeneae 
83. mpan. : 83. sch Compan 
83. Kirsch Company : $3. Kirsch C y PHE 52 
BLFREE! A new guide to window b.Send 25c and receive also Smart : Please send: (] a. ...... copies How To Make Curtains and Draperies and 
E heauty, How To Make Curtains and Window Styling with 85 window : Drapery Hardware Buying Guide. Free. [1] b. ...... copies Smart Window 
Draperies and Drapery Hardware draping ideas. + Styling. Price 25c. Cash enclosed $......... 
| Buying Guide. : POU, c shies 6 cc Oi ReRIT ae cc cckdaWeneemea Title... 00006 cee 
a Ge SAE a oe 2» SSS jk College...... Others...... 
: yl RR Se So rer eerie: | errr 
: ede FA Sey PPS ePr ye Zone..... BONE. oie Sostivlnw ec eueae 
: No. of H.E. Students Taught—Girls......... DOO in'eecs Adult8.'.saccdwe 
‘ 
: OSS SPSS SSS SEES SSEDS ESSE SSSDSSAASESEBDHASSBESAHEDSOSESSEAEAEEAHEEEEEREEEEESE ee 
i + 
484. The Magee Carpet Company : 84. The Magee Carpet Company PHE 52 
} 4 52 Magee Room Service Kit—a new furniture, window treatments, acces- : Please send: Magee Room Service Kit—1952 
Biwo-volume working guide in con- sories which you can color and place § : 
v nient folder to help you pre-plan in the rooms ; plus an 8-page “Deco- : eeeese copies, 25¢ each. Cash enclosed $ eooeeececese 
“Bfour rooms as a decorator does. In- rating Tips” section with full-color $ 
Bdudes a 28-page section with water carpet reproductions and detailed color § Name .............0c0cuceeeecececeeeseeneues o)) Pe 
Fp tlors, paint brush; drawings of and room arrangement suggestions. A & 
#tooms; black and white cut-outs of _ brilliant“roomservice” foryou,only25c. ¢ School ............+4.. BRE. sos. MSs dow: College...... Others...... 
e 
: MRI oi ok Bee S88: 6 Ee eed ec oe peeetth «das cavdbeblindsteenee 
Re? SSS BE See eee Zone... Slee s.+.css cena 
* 
: No. of H.E. Students Taught—Girls......... i, See Adults 6050 s44 
: 
__} 85. National Assn. ef Bedding Manufacturers 85. National Association of PHE 52 
cS ; Bedding Manufacturers 
‘LSet The Stage For Sleep—an illus- b.An Outline Summary of Sleep and : 
Please send: (] a. Set the Stage for Sleep. Tb. ...... copies Outline Sum- 






_ trated booklet for teachers concern- 
ing the selection, care and import- 


B ance of good sleep equipment to 


' good health and efficiency. 


Sleep Equipment—a supplementary 
student outline of the material in- 
cluded in Set the Stage For Sleep. 





mary of Sleep and Sleep Equipment. (This offer limited to Continental United 
States.) 


eG Fy ae eee | SEP INT ARO Lae eo faa Tides. csbe¥s sbeaveemen 
WOME chiscvrssamases gS > BLS... 5.  COMMRGss ches Others...... 
PION 0 on KGS oes Cet dccdccrcevdcesevehavinecevetseweuneeane 
Ds \c Mieigd os «40 oben eebdaaneosen en Zone..... State... c'e cceweuinamas 


eee eee ee RIS eee eee Ae ee ee eee 








AX 


\ 


{III 


\\\ 





Equipment 
and 
Family Living 








THESE THREE 





TEACHING MANUALS FREE 
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For classes in pressure cooking 
« « - these bulletins and visual 


aids... plus special school 
discount on pressure cookers 


. Na 


Special | 
Hi PRESTO 
PRESTO 


+ @ PRESTO 


for educ 
(See cor 
Free! St 
and clas: 
PRESTO 
Free! So 











To answer all your questions 


about electric roaster ovens... 





a 75-page manual with detailed 





information... also discount offer 








soeeemeeeen 





For lessons in household linens 
e « e Anew guide to the 
selection and care of contour 
Sheets... for home management 
students... information on 
silverware care 








». Par 
Your Gu: 
| ~a book 
| Use and 
Sheets. ¢ 
‘and Pacif 


PRACTICAL HOME ECONOMICS: RPTEMB 


ey 
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ie Electric Cooking—A Simplified Art 


, 


® ful, full-color 27” x 40” wall chart 


sg 


: 





—This 32-page manual, written by: 


a home economics authority, thor-, 


oughly covers the entire subject of 


the Electric Range, provides a per- 
fect teaching background. A clear, 
concise text book, profusely illus- 
trated, .including suggested .. student 
ptojects and teaching ideas. 

Freezer Teaching Guide—Let this 
new Freezer Teaching Guide help 
keep your school’s instruction ef- 
| fective, yet easy! Includes a beauti- 


tracing the history of food presérva- 
tion from prehistoric times- to the 


F , . National Electrical Manufacturers Associa- 
_ tien, Appliance Sections 


present. Also eleven 17” x 22”, 
colorful wali charts — illustrating 


every step in freezing food. 11 : 


lesson units—one for each. chart— 
provide class projects and additional 
information. 


c. Pans for Year ’Round Comfort— 


This manual covers the. subject. of 
Electric Fans completely. Text covers 


not only ordinary fan uses, but ad- : 


ditienal hints and methods not 
known to most people. Explains 
different types of fans, how to 
choose proper size, and fan care. 
Provides a valuable’ addition to the 
homemaking curriculum. 





. National Pressure Cooker Company 


Special Discounts on 

PRESTO COOKERS, 

PRESTO Vapor-Steam IRONS and 
PRESTO DIXIE-BRYERS 

| for educational ‘purposes! 

(See coupon for details.) | 

Free! Step-by-step illustrated charts 
and classroom text material on all 
PRESTO Products. 

Free! Sound-Color Movie, Food for 


inten om 


Thought! This entertaining, educa- 
tional 22-minute movie stars Spring 
Byington and is available for show- 
ing by teachers. Free educational kit 
also included! 


d. Free! Color Slide Film on pressure 


cooking (for use if no movie equip- 


ment is available). 
e. Free! Monthly Bulletins from the 


Pressure’ Cooking Institute! 





. Neseo, Ine. 


¥ 


Should Know about Nesco 
ter Ovens. 


matic Electric Roaster-Oven at a special 
discount. 


7 EE! 75-page Nesco Manual What economists can obtain Nesco Auto- 


ial information on how home 


i 
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9. Pacific Mills 


| 86. National Electrical Manufacturers PHE 52 
Association, Appliance Sections 

' Please send: () a. Free copy of “Electric Cooking—A Simplified Art.” Send — 
1 vee ail extra copies at 15c each. [] b. Free Freezer Teaching Guide material. 

: ().&. Pree copy of “Fans for Year "Round Comfort." Send ...... extra copies 

1 at 10¢ each, Cash enclosed $.........+++ 

t NAME... eee cece ceed ee eee cee olen geeeeeeeeees TSC ¢ os at Aide demesne. 

| UE oe cece es e JE JeHS.. is. HS...... -Colleg@ai.... Others...... 
PEE os siccce cs cc't SAMEED vcec cc MED ce csccccccncvece apenay hecmenleaan 
(o., are Sere Zone...... StOME ss ide eisaene 

| No.-of H.E. Students Taught—Girls......... Boys...... as ng Se 5s Cokes 
a eee ee eeeeeneane Se eereceer eer ene eee we 2? Fe: eeerees 
' 87. National Pressure Cocker Company PHE 52 
Educational Division, 

Eau Claire, Wisconsin 

Please ship the items checked below. to the following address: 

Name ..... Gens MAMORU, «oc cece ccc veccccecbengescrcceeues 
' (Professional AMMRMMMMNNIPER MCT» 500. cc Se bac cee ccc cwcrcccoccesvevses : 
) ya = Pn rear 
ARE 0c's obs 0h 04s 66: GREENER © 0 bes g tiece ZOO... «6: SORT far ec neha beas 
Reg. Special 

Price Discount Price. 
! A.) No, 606 6-qt. PRESTO COOKER (PRESSED). .$16.35 $ 9,00* 

: (1) No. 104 4-qt. PRESTO COOKER (CAST)..... 14.95 8.50* 

| {0 No. 106 6-qt. PRESTO COOKER (CAST)..... 17.95 10.00# 

: 0 No. S-10 PRESTO VAPOR-STEAM IRON..... 19.95 11.50* 

CO) No. $-40 PRESTO DIXIE-FRYER............ 39.95 23.00* 
*(shipped prepaid) 

: Enclosed is $./55.. 2.2.45 (check or money order) 

: B. Please send chart and text material for: 

(1) PRESTO COOKERS ( PRESTO VAPOR STEAM IRON , 

0) PRESTO DIXIE-FRYER 
: C,O‘SOUND COLOR MOVIE “Food for Thought” | 
) (Alternate Dates) 

! D.() COLOR FILM STRIP on Pressure Cooking (For use if no movie equip- 
ment available) 

: E.() Also place my name on your mailing list to receive regular issues of 

the Pressure Cooking Institute's Monthly Bulletins. i 

(This coupon expires December 31, 1952) 

_ af tf. vt. eeeeeceeceaeeeee eqeeereecece Seeeeeeceeeeeoeeeeeee' 
i; 88. Neseo, Inc. PHE 52 | 
! 

| Please send me: (1 a. Nesco Roaster-Oven Manual. (1) b. Information about 
1 the special discount available to home economists on purchase of the Nesco 
! Automatic Electric Roaster-Oven. 
| PEPE EEEE, ee ce) Pes SERRE E EET EE Title vp cecsccsccwecvese 
oO eee) So, ae JeH.S. H.S.......College...... Others...... 
i Mie a's, cova y's Hide cc vedas caids Castcemneeee 
CMR aati tn aes CAIN Sud dete seviens os Zone.:.... St. <wccasddned 
No. of H.E. Students Taught—Girls......... | oe Adults... 5... 
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89. Pacifie Mills PHE 52 


tnd Pacific's Balanced Flat Sheets. 


b Your Guide to Good Sheets Illustrated. : Please send: [] a. Your Guide to Good Sheets. [] b. Pacific Silver Cloth, 

| ~4 booklet describing the choice, -b. Pacific Silver Cloth TT I Die Sg as ROTO ae ee ERC a Tidhe ss Abs. anes 

Use and care of Pacific's Contour —a leaflet ‘desctibing how you can | 

Sheets. Contour Crib-Fast Sheets positively prevent silverware from School Terr rier,. © TTT Jc.H.S. .H.S Py College Se « bes Others...... 
tarnishing when ‘not in use. DR Sic ME SEK a dade Onec' cs os cdgheedsepaeldacnvethns. Ces 


ee ee 28) te 
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IDEAL... for teaching students 
how to launder clothes... 


efficiently and quickly... 
in the home situation 












A lesson on Silverware. . . covering 
its history, decoration and 

use intable settings... tohelp 
girls in their choice of sterling 





‘ 





ai 


With this plan you, too, 
can equip your food lab- 
oratory with an electric 
mixer... plus recipe book 


\ 


\ 
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jy ag 
Z Z Illustrated guide for bs 
YY Yj child care studies... 
GY tj explains steps in baby » 
Y YY "training" and reasons 
7 J for each procedure 
WG 6 
Z : Z . To 
AV ’ 
AV -": 
F, Z "Towle Demonstration Kit"... student | senior 
ZY Y booklets... for more meaningful AThe To 
C Y, lessons on proper table setting... > ied 
d G fascinating story of eating tools ie et 
Home 7 BP asi 
Equipment ) age. 
and +—— 
1 Family Living | %. 
A discussion of nursery 
| ante furniture... with emphasis on - - PRiddie- 
safety for children and labor 


saving devices for mothers 





PRACTICAL HOME ECONOMICSBAEE 

















. Speed Queen Corporation 


# How I Wash 7 Loads in ONE Hour” a mother of 4 children, tells in her 
@—This pamphlet tells how a Speed own words how she makes fast work 
PQueen user does a 7-load washing in of large family washings. It is ideally 
‘Tiess than one hour. This homemaker, suited for classroom use. 


t 

' 

: 

J 

; 

' 

' 

H 

: 90. Speed Queen Corporation PHE 52 
' 

| Please send: ...... copies of booklet How I Wash 7 Loads in One Hour, 
' 

' 

: 

' 

' 

: 
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491. Sterling Silversmiths Guild of America 


Blbe Story of Sterling—a 56-page settings; other useful facts including 
Pbook, board cover. Chapters on his- a Glossary. Profusely illustrated. This 
WBiory and romance of silver; period 50c book offered to students at 25c¢ 
Wdesign; decoration of silver; table per copy. Free copy to teachers. 


» 












4 92. Sunbeam Corporation 
Plan for Equipping My Home Eco- b. How to Get the Most Out of Your 


nomics Department with Sunbeam 
9 Mixmaster—tells how Home Eco- 
' fomics Departments can obtain this 
] appliance. 


Sunbeam Mixmaster—44-page book- 
let containing time-tested Sunbeam 
Mixmaster recipes in all food cate- 
gories. One copy free. 





H 

: 91. Sterling Silversmiths Guild of PHE 52 
; America 

y 

| Please send: ...... copies of The Story of Sterling, 25c each. Cash enclosed 
: Rarer teamed ( One free copy to teachers. 
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: 92. Sunbeam Corporation PHE 52 
J 

: Please send: (] a. Plan for Equipping My Home Economics Department with 


Sunbeam Mixmaster. 0). b. How to Get the Most Out of Your Sunbeam Mix- 











193. The Toidey Company 


Tuining the Baby explains each step 
Bi toilet training, giving psychological 
for every procedure. This 


Toidey Co. booklet is excellent back- 
gtound material for child care classes 
or classes for baby sitters. 











|. Towle Silversmiths 


le Teaching Aids for home eco- 
tics classes in high schools, junior 
-senior colleges. 
4iThe Towle Demonstration Silver 
# Kit, 43 pieces of Towle Sterling 
flatware—13 patterns, complete 
F} Place setting, serving pieces, teach- — 
7 ets’ guide. On loan to teachers, free. 
# Teacher pays only forwarding post- 
) age. 


b. Table Setting Topics—12-page book, 
showing table-setting rules in pic- 
tures, also selection, care and clean- 
ing of Sterling. Free. For students. 

c. Knife, Fork and Spoon—Reference 
Book on eating implements and 
their development. Illustrated. One 
free copy for teachers. Copies for 
students, 25 cents each. 
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| 93. The Toidey Company PHE 52 | 

Please send: ...... copies of booklet Training the Baby. ) 
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‘ 94. Towle Silversmiths PHE 52 | 

t Please send (a) information on Towle Demonstration Silver Kit. (1) (b) I'd 

t like .... copies of Table Setting Topics. (¢) I'd like my free copy of Kwife, ; 
Fork and Spoon and .... copies at 25 cents each. Cash enclosed $........... ° 
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‘7%. Trimble, Inc. 
lhimble Helps for Mothers—illustrates 


: md describes the features and uses of 
h _ Piddie-Koops, Kiddie-Baths and’ other 





y essentials. Emphasizes the im- 


EMBER, 1952 


portance of safety for the baby and 
time and labor-saving convenience for 
the mother. Available for classroom. 


113 








95. Trimble, Inc. PHE 52 
Please send: ...... copies Trimble Helps for Mother. 
Tite. ee 
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For home management classes... 
information on sheets 

and pillow cases... correct 
method of bedmaking illustrated 








F Sheets | 
'h Beauty 
Closet— 


book fi 
for she 
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Up-to-the-minute teaching aids 
on nutrition, appliances, kitchen 
planning and home freezing... 
fact folders for students... 
also teaching aids catalogue 
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A valuable addition to your ; ye 1 
school library. . . for reference z Leading 
and teen-age reading . . s sample copy §f monthly 
available... plus classroom tips cs, 
| — 
Profitable fund-raising ee 
idea for your FHA group or high > Money | 
school class... tohelp finance the ds : 
purchase of Supplies and other needs box of | 
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Send now for the folder describing 
the latest textbooks in all 

areas of home economics... .soyou 
may include them in your classroom 
instruction in the months ahead 
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| 96. Utica aud Mohawk Cotton Mills 
Div. of J. P. Stevens & Co., Ine. 


Sheets and Pillow Cases. 


Beauty Secrets From Your Linen 
Closet—a new edition of this popular 
book full of information on caring 
for sheets and pillow cases. Proper 


bed-tmaking is illustrated. Tells how 
to evaluate percale and muslin. Con- 
tains story of the transformation of 
cotton into sheets. Limited quantity 
of four copies free to teachers. 





PHE 52 


Utica and Mehawk Cotton Mills 
Div. of J. P. Stevens & Co., Inc. 
Please send. Beauty Secrets From Your Linen Closet. Limited quantity of four 





§ frozen foods. 


97. Westinghouse Electric Corporation 
Consumer Service Department 


Reference Handbooks—Planned espe- 
cially for teachers. Include illustrated 
data on modern homemaking appli- 


“ances, interesting sidelights on their 
| development and information affecting 


family health and comfort. 1 copy of 
each free. Extras of “They Never 
Suspected” (report of family nutri- 
tionsstudy) 10¢ each, extras of other 
Handbooks Se each. 

Fact Folders—Planned especially for 
students. Include condensed material 
from corresponding Reference Hand- 
books. (Condensed report of family 
nutrition study entitled, “Americans 
Are Gambling With Their Health.’”’) 
‘Classroom quantities of each Fact 
Folder free. 

Home Freezing Guides—Instruction 
folders for home freezing and using 
Include step-by-step 
illustrations and check lists of equip- 
ment and packaging materials needed. 
1 copy of each Guide free, extra copies 
5c each. 


8 Principles of Kitchen Planning— 
Summary of basic principles. Discusses 
work centers, placement of appliances, 
counter and storage space require- 
ments. Outlines other essentials for 
efficient kitchen operation. Classroom 
quantities free. 

How to Save,Time, Money, Energy 
in Housekeeping—Tells how to select, 
use and cate for electric vacuum 
cleaners. Includes plans for daily and 
weekly home cleaning, special uses 
for cleaners, hints on rug care and 
stain removal. I copy free, extra copies 
10c each. 

Teaching Aids Catalog — Describes 
materials for classes in home eco- 
nomics, agriculture, industrial arts, 
science, social studies and photography. 
Gives details of Westinghouse Scholar- 
ships, 
Service. Lists booklets on lighting and 
electrical enginecring subjects. 1 copy 
free. 


Fellowships) and Engineering | 


copies free to teachers. Send ...... copies. 
pS Be SCR OIE ON 7 CSUR ASRS ic PPM CR Sa m7 fe Fitle:, cs:c0 i. cetihnguenes 
SN i wins Sele xBisle ces Jr.H.S. HS ollege...... Co 
NE oN oc Withatg so SW a0 06a h cide. o ce dihbet.ckialeraih 6 Als Os Omak eee 
SR eas dS Cope cers bon ba ee eee Zone . States. «2 pitescarneeae 
No. of H.E. Students Taught—Girls.........Boys........-Adults......... 
97. Westinghouse Elecirie Corporation PHE 52 


Consumer Service Department 
1 copy.free, extras as priced, 


Reference Handbooks Home Freezing Guides 





copies copies 

Electric Home Appliances (5c)——— How tay Cached Foods ,  cmamesetl 4 

E Bonet my old en How to Freeze Vegetables seh — 
Household Electric Ranges (Se) — —— ew to pueeee wet: +++ Ge) 
Home Laundering .......(5¢)—— ‘Gael to; Freeze Meat (Sc) 

They Never Suspected ..(10c)— How re Freeze Poulty, * eee ey 
Dairy Products (Sc) 





Facts Folders (free in quantity) buaetierion i Dressing 








98. The American Girl Magazine 


Leading magazine for girls 10-17. . . 
monthly departments include Food 
pages, Patterns, Fashions, Good 
Grooming, How-to-Do and general 


articles 
plement class work. Free sample avail- 
able to teachers plus classroom tips. 


. an excellent aid to sup- ' 


Electric Home Appliances... LO Paar c)——— 
Electric Household 8 Principles of Kitchen 
Refrigeration ............ ——. Planning ... .... Cfree)— 
Household Electric Ranges — How to Save Time, "Money, 
Modern Home Laundering. . —- paerey in House- 
Americans Are Gambling ping (10¢)——— 
With Their Health ..... Teaching Aids Catalog. . (free) ——— 
I enclose check, money order or cash (no stamps, please)........ +e ipo BYE 
PROGID oo Wi vole os 5.050 csc'c coe ogee Kslslsc.00 NPDES Samuels ak h omen 
RE Ee eee er Fee ee se POOR: 66s cctbednewann 
Scie, RAMON 565 ccc nan 2 Penk ccc 0.06 MSRGHIEs «< 64900006 eRe 
RR it ETE OU Manet ere bet ree tren Zone StatO. cin cha tbay ewes 
e 
98. The AMERICAN GIRL Magazine PHE 52 
Please send .... 1 year's subscription—$2.50 enclosed. .... Free sample copy 
.... Free literature “Classroom Tips From The AMERICAN GIRL”, 
MS Erg eA a 5 Me ag sag hee vais bike 6 4 0G. . cb ceccenerveabnel 
NMED SA-k pirate Eases seh ogee b> cak's tan Jc.H.S. FEB. Nico 5000 
SC MMUMORD Vos ocle cscs wn telvee ses ccns'eec as t—————nr ho) sce epann an aha 
ELE Re te ae Pee Peery a Tiere, State. 02. cccvvcccees ‘ 
No. of H.E. Students Taught........ 2... 0. MEME (SD cc ccccccveccocced 
99. Wallace Brown, Inc., Dept. R-87 PHE 52 


' 225 Fifth Ave., New York 10, N. Y. 
Please send at once, on approval, samples of the Wallace Brown new 1952 





99. Wallace Brown, Inc. 


Money Raising Plan: Wallace Brown 
invites your class to take advantage 
of this plan and will send a sample 
box of their 1952 “Feature” 21-Card 


Christmas Assortment on approval, 
with FREE samples of Personal Christ- 
mas Cards, and complete details. See 
announcement, p. 66. 


: “Feature” 21-Card Christmas Assortment—PLUS FREE samples ‘of Persona 
Christmas Cards, with details of your money-making plan. 


ONIN oA ache es Wib'g 1 59 shih £0 ba obs oS Us ced So a 8 — 
Wame of School .. os chi sid cece clsie ss MEERL cc 0c ce CE os a0 6 0te aaa 
Oa rrr nrrer es Ferrer 89 sep ery 
SOP aaleclivts wb vet wenidece yeu v dade wile ZONE...» SUMMER: sc ge ascsee 





100. D. C, Heath and Company 


Publishers of Text Books offer FREE 


and The Adviser, Heath's free Service | 


» @ folders on new Home Economics Texts Bulletin for Home Economics teachers 
if 
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' 100. D. C. Heath and Company PHE 52 


Please send me free folders on your new Home Economics texts, am 
letin for Home Economic: 
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Teachers, (Write to office nearest 
YORK 14, 1815 Prairie Ave., 
FRANCISCO 5. 50 Pryor St., N. E., ATLANTA 3. 713 Browder St. 
DALLAS 1.) 


Oe 


POSITION 
ADDRESS 


Ce 


Ce 
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Publications 
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An opportunity to earn 

extra money for group projects * 
ee e Or your club treasury... 

no previous experience necessary 








Stimulating material for 
child care, family living, 
consumer research and 
parent education groups -. e 


plus study programs based 
on the magazine supplied free 











' 903. 1 





A "tried and true" plan » highly | 
on how to raise money for which | 
your group activities... sample Som at 





kit sent on approval 





Special savings on pocket-sized 
books on home economics «.e. » ; 


plus supplementary book lists 
for both teachers and students 















Look into this special 


club plan offer whereby groups ® b 


and organizations can earn 
extra money when they need it 
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PRACTICAL HOME ECONOMICS REP 
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fo Raise Money for class, club or 
idual, send for our FREE TRIAL 
»making outfit, consisting of 
box assortments on approval, 


hol. New England Art Publishers 


and free samples of name-imprinted 
Christmas cards, Stationery, Napkins, 
Towels, and complete instructions. 








. Parents’ Magazine 


‘PAuthoritative material on all aspects 
M child development, and family 
Monthly departments include 
ing, Foods, Nutrition. Free 


, 


program service for all parent, teacher, 
student groups interested in pre-school 
or school-age children. Sample copies 
available on request. 





. The Sunshine Fund Raising Plan 


highly practical time-tested method 
Ww which thousands of school classes, 
scout troops and other organiza- 
have successfully financed their 


2 


group activities. Send for a sample kit 
on approval today, and get started on 
the easy, friendly SUNSHINE way to 
big class profits. 





101. New England Art Publishers PHE 52 


for yourself, 


RAISE-MONEY class or club 


Show New—Novel—Different Christmas Cards 
(See advertisement on page 72 of this issue.) 

NEW ENGLAND ART PUBLISHERS 

North Abington 716, Mass. 

Please rush your FREE TRIAL money-making outfit of 














Feature sample box assortments on ap —, FREE 
samples Name Imprinted Christmas Cards, Stationery, 
Napkins, Towels and complete money-making plans, 
New ‘‘Swing-About’’ 
Christmas Ass’t. 

Name 

School or Organization 

Address. 

City. State. 
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4. Teen Age Book Club 


offer! Up to 20% savings on 
Porket-sized books on home economics. 
t Teen Age Book Club offers on 
13 a special supplementary book 

for home economics instructors 
‘their students. Ideal for home 
onstration agents and home econo- 

is in business, too! Here is an 
Hiensive list of inexpensive, soft- 
tt books on various phases of 
Wking, homemaking, sewing, family 


relationships, buying, child care, de- 
sign and decoration, personal growth, 
etc. Helpful, up-to-date books by well- 
known authorities to supplement class- 
room reading and teaching materials 
as well as home libraries. You can 
use adjoining coupon to order FREE 
reprints of the list of books on page 
13 of this magazine to distribute to 
students and other home economics 
groups. 





0: - Wetmore & Sugden Can Earn You Money 


DOus:; 


a: 


nds of spare time dealers earn 
"MONEY showing W & S EX- 
IVE Personal Christmas cards- 
Novelties, stationery, everyday 
EXCLUSIVE gift wraps—114 





TEMBER, 1952 


money makers in all. Clubs, sororities, 
church groups—any organization can 
raise funds quickly and easily on the 
special W & S club plan. Send for 
Free trial offer today. 
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102. Parents’ Magazine PHE 52 
Please send: () Sample copy of Parents’ Magazine. () Free Programs for 
Parents’ Groups—Preschool—School Age. 

BE oa4) bcc: Chkah sania ed s'ueue < hieas cakes eee (+) ORR et ae 
BENE vic fae Siwied Genes WERT cass 05.0 3 FS. «3 ae College...... Others...... 
DATO. « « cinia'a'6 0 00d 00 00 civ voce os teats bs 0.00 AMaEheeenins 6650 eee 
RUD 's 1s Udlsoeel abn cabdin nace eeoeks rakes Zone...... MOGs Scio ce cad eeuven 
No. of H.E. Students Taught—Girls......... BbyOsi(cas se Adulte. v6ise oa% 
103. Sunshine Art Studios PHE 52 
Please send: Sample Kit on Approval. 

SS A = = ee 
Re, a a Seer rrrrrrry 86} MFR 
Dabiling Address ....iccccccsccccccccccccce SEED ccs vecescnbeeedeen 
_ NIRYSIAE RI ray ee eR ER Zone,..... MONG. osc canneen ten 
104. Teen Age Beok Club, PHE 52 


(J Check here for more information about the Teen Age Book Club which 
offers a choice of 16 selections each month. 

By rat Uukes uhh e's- co Candace esebhaccMbaas at TiGgitidas os .ccccatess 

School or Organization ...4..0scctiecs Gite o0cce GEMM s cbc senna aa 

errr ry prem rrr Prem, ey > 

Gc ii eet chee is ASS CHR Cine State. ciate ocses 


351 Fourth Avenue, New York 10, N. ¥. 

HOME ECONOMICS SUPPLEMENTARY BOOK LIST 
Please send at NO cost to me copies of reprints of the home economics 
book list shown on page 11 of this magazine for distribution to students and 
other home economics groups from the Teen Age Bcok Club. 









105. Wetmore & Sugden 
Greeting Cards and Gift Supplies 


Please send: FREE TRIAL OFFER, assortments on approval. Free selling helps. 


PC TE Ms lous Spee cmek og. dec ee weak hee Oa Tie. . scacackdeemeeee 
ON? 6 donc ba vid dais Glo 0 ya canivieos.d bed s 040s umes bladeca a meeian ann 
BING n,n ncctce: coscentcvcddecccscescdedudeeye bntv eon tana: 
DUET e ehsk davies vcettvnrsenabanacsenk ys pd Sate, 6 flee i temeenne 
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| 0 OKS 
A CATALOGUE of books on . ; J, RE 
subjects of interest to both poking, ‘ 

| teachers and parents... Zz) gui 

| plus useful guidance materials . 

| q 67. . 





q i Imstrips 
| Ewe 
FF You'll want these exceptional roomin, 
os filmstrips...tostimulate and Baits whi 
Publications supplement your class instruction * 


in sewing and good grooming 


ens t 


History 
page bo 
Creative 
—a rev 
guide t 
Price 40 
Pioneers 


PRACTICAL's publications on : Flora Re 
home economics subjects for your ag 
classroom library... check the list OB yi, 


Historic 
at right for the ones you need through 
! Gothic; 
® teenth ( 
; 1890; ¢ 
Price 5 
Period 
America 
furnitur 
} use. Pri 
































‘fles 
. I 


TWENTY career covers... reprinted ae 


without magazine title and date- ; > bis of 





line... for your career day h cove 


displays or discussions of oppor- tater for 
tunities open in home economics stud 


























. ae , : . | 10. I 
oe | L 
multip|: 

Another Practical service to _s 

teachers... extra copies of this depriv 

coupon section... write now for Poupon Ss 

your copy while the supply lasts solve t 

copi 

d will 1 

| PTEM 





18 PRACTICAL HOME ECONOMICS 
: @ 


. = 

- 

es ei 
a 









- Woman’s Press 


OOKS FOR TEACHERS AND 
RENTS. Home-Making Books— 
ing, decorating, recreation and 
ily relations. Guidance Materials— 
guidance, vocational guidance 


and sex education. Books For Com- 
munity Volunteers—and these who 
train them. All are endorsed by out- 
standing authorities. Write for catalog. 





67. Young America Films, Ine. 


mstrips provide a dramatic method 
presentation for a busy teacher. 
ooming for Girls” consists of 6 
Baits which provide a basis of dis- 


cussion for major grooming problems. 
The “Sewing Series”, 8 filmstrips, ex- 
emplifying major sewing skills. Fach 
set shipped in storage box. 


| peatebebeieieteie ite htebeteteteteetetaietetet dete hel teleletelt tL eeeeeeee 





. Practical Home Economics 


B.History of Home Economics—a 44- 
Bl page book. Price $1.00. 
Creative Careers in Home Economics 
—a revised edition of the student 
guide to vocational opportunities. 
Price 40c. 
Pioneers in Home Economics by 
Flora Rose—The memories of a true 
“4, pioneer in Home Economics. Price 
>. 


Historie Costume Chari—Egyptian 
through Roman, Saxon through 
i Gothic; Renaissance through Eigh- 
teenth Century; Directoire through 
1890; Gay ‘Nineties through 1947. 
Price 50c. : 
Period Furniture Chart — covers 
American, English and French Period 
furniture. Suitable for notebook 
j use. Price 50c single copy. 


4 


f. Food Selection Chart for Vegetables 


and Fruits—8 pages of tabulated 

information on ‘commonly used 

vegetables ‘and fruits. Price 15c. 

Home Economics Horizons — 9 

scenes: about 1 hour. Narration in 

prose and rhyme. Price~50c, 

. Teacher's Notebook—Ten chapters 
of basic information on essential 
foods, profusely illustrated. (see 
advertisement June "52 issue, page 
272). Ptice $1.00: 

. PrAcTICAL HoME ECONOMICS, sub- 
scription, price one year $3.00; two 
years $5.00. For Canada and foreign 
add. 50c.per year. 

. Binder to hold 1 year's copies of 
PRACTICAL, Homes © ECONOMICS. 
Price $2.50. 


_— 
i) 
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209. Practical’s Portfolios of Career Covers 


At popular request we have prepared 
© portfolios, each containing ten 
“Povers of Practical Home Economics. 
th cover depicts and describes a 
ater for which home economics pre- 
es students, and is printed separ- 


» 


ately on good paper, suitable for wall 
display. Each set in substantial folder. 
You can order either 1950-51 series or 


‘1991-52 series, (ten each) at $1.00 a 


set or both sets for: $1.50. 


, 


errr 





flO. Is there more than one 
Home Economies Teacher in your school? 


‘multiple teacher schools where there 
only one subscription to PRACTICAL 

HOME ECONOMICS, some teachers may 
deprived of the benefit of this 
upon Service. 

Solve this difficulty we have printed 

copies of the Listing Section, 

Md will mail copies to these teachers 
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without charge, as long as they ast, if 
they will request them on the adjoin- 
ing coupon or by letter. Also, if your 
copy belongs to the school library 
and you are not allowed to cut the 
coupons, we will send you a copy 
of the Coupon Section for your own 
use, 


119 


Te errr rtrtirrtrrrrrrerrrrrTrTe. 


106. Woman’s Press PHE 52 
Please send me your catalog of practical books for women. 

PE cat cere thee cod eneecteteapnat ones WHE 2 roe ee teaeet 
School's (oa AS JoMS.ois... HSiisew College...... Others...... 
BOE Sian dibs Like ated s cho nsederes soaidedlacthivterdelebaenereracens 
Se ae u erie FeNek cinned> nie rert ed Zone... ... SERBS inn c nec ceem eens 
107. Young America Films, Inc. PHE 52 


Please ship and send bill for: 


receive full credit. 


Name 
Address 


sets “Grooming for Girls” at $16.50 per set. 
sets “The Sewing Series” at $22.50 per set. 
I understand that I may return any item in good condition within 10 days and 


School 


BG iiay aed steele dialed «stds Bartel btebin whale Zone......State 








108. Practical Home Economies 


Please send: (] a. History.of Home Economics, $1.00. 1) b. Creative Careers 
in Home Economics, 40c. 0] c. Pioneers in Home Economics, 50c. 0) d. His- 
toric Costume chart, 50c. 1] e. Period Furniture Chari, 50c. () £. Food Selec- 
tion Chart for Vegetables and Fruits, 15¢c. 0) g. Home Economics Horizons, 50c. 
10, or more, 75¢ each. 


(0 h. Teacher's Notebook. $1.00 for’ complete set. 


(CO i. Please send Practical Home Economics. (1) 1 year $3.00. (J 2 years $5.00. 


() j. 1 Binder, $2.50 each. Cash enclosed $.............. 


School or Organization 
Address 
City 


RsteNares« W-5 « 0:b ptaae’p ed urease o'e:ocae ee Zone. 


109. Practical Home Economies 


Please send me . 
or Series 1951-52 .. 
Amount enclosed $ 


Address 


Marais phe 3-0:05 25 thes pace woh bigs ateies yi.” eve 


... portfolios of your Career Covers, either Series 1950-51 .... 
.. for $1.00 a set. Send me both sets for $1.50 ..... 


PHE 52 





PHE 52 





110. Practical Heme Economies 


a. Please send copies of the Coupon Section to the Home Economics teachers 


who have signed this coupon. Use coupon or send lettet. 


Our addresses are the schools below: 


COCO OHHH HEHEHE REESE HEHEHE EEE HHH HEHEHE EHH ES HEHEHE HEHEHE HH EEES 


b. I cannot cut our school copy and request an extra Coupon Section. 
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COPPER HOE EEE EHS HEHEHE HE HEHE EET EEE HEHE HEHEHE HEHEHE HTOHEHHHHEHEEEEES 


OTERO EH HEHEHE RHEE EEE HEHEHE HHH EEE HEHEHE REED 


eee eee ee eee ee 


eee eee ee ee 


















We Need Your Advice 


You have always cooperated in answering questions when we 
have needed information. Here is an opportunity for us to com- 


pensate you, in a small way, for returning the. questionnaire | 


below. On the other side of this questionnaire are coupons 
which offer PRACTICAL’s: services. If you: will fill out this 
questionnaire at the same time you order anything offered in 
coupons 108 and 109 only, you may deduct 10% from the total 
amount involved in these two coupons. (This discount does not 
apply to coupons for payment from manufacturers.) 


Please send this questionnaire even though you do not take 
advantage of the discount offered in the PRACTICAL coupons. 
Send it along with all other coupons in the enclosed postage 
paid envelope. Don’t tear the questionnaire apart, but tear all 
other coupons apart and keep in numerical order. 


1. How many other home economists read your copy of 
PRACTICAL? ......... 


2. How do you like this issue of PRACTICAL with its new 
typography and format? ......... 


3. Has your Home Economics enrollment in 1952 been larger 
wa als glv'e 6 smaller ......... b 


(On questions 6 through 9, indicate frequency of requests by 
1. frequently, 2. occasi ly, or 3. seldom). 


6. Are you asked about home equipment purchases by adults? 
oh dab onee How often? ......... 


7. Are you asked about prospective home equipment purchases 


by students? ......... How often? ......... 

8. Do parents ask advice on Foods? ........ Clothing?........ 
Grooming? ......... 

9. Do students ask advice on Foods? ....... Clothing? ....... 
Grooming? ......... 


10. Do you find that students’ influence in family buying is 
increasing or decreasing? ......... 


11. Do you use coupon services to ask for Business Sponsored 
Teaching Aids? ......... 


12. con apes. do you use Business Sponsored Teaching 
Met ANsasies 


13, Do you prefer advertisements that contain information and 
teaching suggestions? ......... or 


14. - “Ws prefer advertisements that primarily offer teaching 
SAGAS. vearsneec 


15. Do you think that advertisers should. occasionally remind 
ou of uses you can make of their material which you already 
BVOT + 0.00% cscne No need for reminders ......... 


16. Do you initiate purchases for your school departments? 


17, Do you have a fund for purchases of moderate cost equip- 


OE 

18. Are you planning to enlarge or improve your school depart- 
ments? ......... 

19. Do you use the School Lunch Section to help you operate the 
school lunchroom? ......... supervise? ......... for quan- 
tity food preparation? ......... 


20. Or do you pass the School Lunch pages on to your School 


Lunch Manager? .:....... 
21. Are you planning changes in. your School Lunch Room? 
He AR Enlargement? ......... Remodeling? ......... 
22. If. you have no School Lunch program, are you planning to 
install one? ......... 
Te eg Re es ba Hid ome eis ah eben s 
(signature optional) 
SIT gikss.9\4 5:0 0'b.0db 6.6 4s 60-40 00's b.n00 eb see Rb Nang Se bad 
NN fa i's aac Ved gicsd cba ccekeresikapepawaabeave 
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PORTFOLIOS OF CAREER COVERS. 


Now in Two Editions 


The first edition has 
10 reproductions — of 
Practicat’s 1950-51 
covers. The second has 


10 cover reprints from 
1951-52. 


@ 20 different home economics careers de- 
picted. Descriptions about each included. 


®@ Excellent for Bulletin Boards, Career Day 
Displays, and for Guidance Classes. 


@ Price $1.00 each set or both for $1.50. 
Order direct or use coupon on page 119. 


PRACTICAL HOME ECONOMICS 
351 Fourth Avenue New York 10, N. Y. 




















CERRRRERERER SRR C ERE RSERKEK KOS SHS SESSSSKESSE KSSH ESSE EKES ASSES eee SKEEEE TEU EEReeeeeES 


FPSSCSSS HSH SSSSHSSKESSSSRSREKTSHSSSSESSSESERReeeeeeeeeeEsEe, 


DO YOU HAVE 
YOUR OWN COPY OF 
PRACTICAL HOME ECONOMICS? 


@ If you cannot cut your school 
copy, you will want your per- 
sonal copy to clip and save. 


@ Editorial plans for the com- 
ing year inelude a wealth of 
articles that you will want for 
your files, 


@ As always PRACTICAL is the 
Home Economist’s best Teach- 
ing Aid. 





Order direct or use coupon 
on page 119 











PRACTICAL HOME ECONOMICS 
351 Fourth Avenue New York 10, N. Y. 
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